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CHAPTER ONE

Introduction

1.1 Introduction

Pakistan, with 63 percent of the country’s population under the age of 25, has a lqng history
of student politics. However, for the last four decades-state institutions and political parties
have significantly altered student politics, leading to a situation where youth (snlaénts) have
become apolitical. This apathy on the part of youth could have a significant impact on the
future of democracy and political process in Pakistan (Rumi and Nauman, 2013).
Nevertheless, recently (as observed in 2013 general election) a mobilized and promising role
has been seen among youth towards politics. Rumi and Nauman (2013) argue that the
encouraging turnout in the May 2013 election in general and youth political pan}cipation in
banicular promises to be more influential than ever before. This change is mainly attributed

to media’s role in youth political activism.

This study examines the impact of online news on youth political activism. The study focuses
on the role of online news in promoting political activism and participation in the real political
world among youth. Media in general and electronic media in particular, have got the prime
importance in the lives of young Pakistanis. It is an established fact that media
informs people, influences them, shapes their opinions and attitudes about their social world.
Electronic media has increased people’s awareness of the different events and

happenings around the world (Straubhara and Larose, 2001).

Communication technology has devoted itself to the development and

diversification of news media, which have evolved from print to electronic, and from
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Chapter four represents the analysis and discussion of primary data collected from the

respondents. The data is presented in tables with interpretation. The data presentation and

i;.:“ discussion is substantiated with literature where available.
Chapter five consists of findings, conclusion and suggestions. The study findings are
summarized with reference to major findings and suggestions.
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This commercial spread across borders within limited time and changed the scenario. (Kenix,

2011).

Similarly, in 2006, students in Los Angeles were organized to protest over the anticipated
amendment in U.S. policy for immigration through the website namely “MySpace”. These
movements activated the masses in various parts of world especially in America (Scholz,

2008).

1t is argued that activism-has become dependent on the use of internet technology i.e. whether
oﬁ desktop, laptop or mobile devices. Activists currently come up with new thoughts and
ideas, envision projects, and direct them on Internet. They don’t disappear from the playing
ground for the incorporated executives, who know collective intellect and disseminated vision
fairly well. Use your thoughts and imagination. Don’t launch a website, start up a group of

people. Step out of the digital wilderness; change the world (Scholz, 2008).
2.2 Political Campaign through Web/Internet

Online campaign has become more influential through means of news channels and news
websites (Lessig, 2003). Study of Internet utilization revealed that majority people still depend
on TV as a key source of news. Leaders, workers of political parties and media organizations
utilize online means to mobilize the voters to promote the candidate and motivate common
beople to actively participate in elections (Jacobs, 2005). Today a lot of people are whirling
toward the Internet to get election results and new; as compare to past (Rainie, 2605). Some
scholars, i.e. Wellman (2001) and Weber (2003), claim that Internet is capable of impacting
political behavior through activism. It is asserted that grassroots political activists have

increased enormously over the decades (Wayne, 2000). Bennett (2003) suggests that the

Internet might be advantageous to resource—poor organizations that do not traditionally have
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2.5 Political Activism among Internet User

According to Donald Matheson (2004), media and journalism has not developéd different

forms in reaction to the new situation given by the internet. One swiftly emcfgent form,

distinctive to the World Wide Web (www), is the weblog. It argued that in this institutional

product of the relation between journalists and users, of the claim to authority made in the
news text and of the news text as product, provides historians of both journalism and new

media with a case study of the adaptation of journalism to new contexts (Sage Jourﬁals, 2005).

Internet grants scope of new dimensions of understanding, distribution of knowledge and
contribution in political debate. Tolbert and MacDoland gives arguments that internet provides
information, organizes the movements and engages those people who are presently dynamic
and ufilize online means for their definite concerns like religion, sports and politics
(M;choland & Tolbert,2008; Norris, 2000;2001; Ward, Gibson & Rusoli, 2003). The basic
roles of the users who enthusiastically utilize online means play an essential role. Online
means would be used mostly for political involvement by the people who are previously active

and associated via conventional channels (Best & Krueger, 2005; Delli Capini, 20:00).

With the advent of internet and online media, the gearshift over tone of voice of tale tellers
have become challenging. It has permitted for a propagation of present being and directorial
ideologies to a true mass media audience. At this time mediated tones have diffuses in such a
way that it is arguing for decided flow of a definite dominant compel from the mass media
across the world. The proliferate market place \in exemplified by how audiences access

information.

Forty percent of Americans used the web in some capacity for their 2008 presidential election

news on a regular basis. In 2010 a great majority (77 percent) of active internet users read
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2009). They will attain new means of ICTs or co-pt those users that will be considered as
plausible challengers (Meisel 1962). The same technologies also have power enhance and
protect democratic privileged positions of the specific political class (Margolis & Moreno-

Riafio, 2009).
2.10 Internet as Political Tool

Internet is considered a political tool (McLaughlin, 2003). Online activism in the fields of
politics influences the political information and world voting behavior (Bond, 2013). The
structure of online media allows the user to use or access information at a very low cost. Online
means of communication offers certain merits for establishing political objectives. It enables
the political actors to receive the news as well as easily disseminate political information
(McLaughlin, 2003). The structure of the Internet & the growing reliance upon these networks
for key infrastructures may enable "hacktivists" and cyberterrorists to influence political
decisions of public (Denning, 2000). A significant attention has been gi\./en to the
technological capabilities of the Internet to persuade politics in the course of cyber-attacks

(Gunkel, 2001).

The networks and internet communication structures constitute the new societal inorphology
(Castells, 2000). There is realization that online media presents something new for the masses
and internet is cause of change in Middle East. Non-state actors and movements in the Middle
East use such means for certain political action against constraints internet access non-state
actors (McLaughlin, 2003). Online media not only has impact on process of production and
conception but also on political norms of the society. Internet is a tool having great potential
(McLaughlin, 2003). The element of transparency is also there as a lot of sources are available

on internet. The new discussion of media war, net war and a new political order enabled by
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the internet and ICTs provide a broad theoretical framework (McLaughlin, 2003) for the

analysis of political behavior.
-2.11 Role of Blogs in Political Activism

A blog is a discussion or informational site published on the World Wide Web (www) and
consisting of discrete entries ("posts") typically displayed in reverse chronological order (the
most recent post appears first). Pew (2005 a) argued that there was an exponentidl growth in
the reader of political blogs in 2004 and 2005. By the year 2005, out of 32 million (almost
27% of total population) of the blogs user, 9% were reading the blogs of political affairs during
US presidential elections 2004. They used the political information for their political needs

(Schwartz, 2005).

Through blogs the news stories, having public interest, are being published. News scandals
were uncovered for capturing the huge amount of user. More news were covered by these

blogs as compare to main stream media (Scott, 2008).

The news stories having public interest were being disclosed, as a result a lot number of user
rush toward such blogs. These blogs and news sources covered such contents that are not
according to the policy and taste of main stream media. Sometime, news stories having great
magnitude are being broke by such blogs (Scott, 2008). Investigative stories are normally
broken by news blogs. Different liberal bloggers investigate the news story liberally (Lesix

Nexis, 2007).

The concept of blogging normally starts from bloggers’ own life. Most of the issues discussed
are associated with their personal lives and like that, only 11% of the total blogs deal with
politics, government and public life (Scott, 2008). Bloggers engage themselves in telling the

stories that have already been discussed. They do not tell their own stories (Cole, 2004).
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The users of the online media considered being an active voter, but there is no surety that they
will actually participate in electoral process (Bond, 2013). Online media has played an
important role in political activism. Almost 0.60% growth in turnout has calculated from 2006

to 2010 in USA by online communication and social messages (Bond, 2013). It really

cultivates the need for information induces expression of political view point and validate

turnout. Some previous researchers conclude that online media messages are not so effective
but a lot number of factors (sample size, status of IT etc.) are considerable in this regard (Bond,

2013).
2.13 Hegemonic Nature of Media

Hegemony in this case means the success of the dominant classes in presenting their definition
of reality and view of the world in such a way that it is accepted by the subordinate classes as

common sense reality.

Leadership or predominant influence exercised by one nation over others, as in a confederati
on. The social, cultural, ideological, or economic influence is exerted by a dominant group.
“The supremacy of a social group manifests itself in two ways, as 'domination’ and as
"intellectual and moral leadership™ and "The 'normal' exercise of hegemony on the neo
classical terrain of the parliamentary regime is characterized by the combination of force and
consent, which balance each other reciprocally, without force predominating excessively over
consent." Gramsci (1971) p.215 in Storey (1994). Hargittai deducted through his studies that
internet users, use the online media content, These contents have impact on the pepp]e. These

contents are heavily influenced by the companies having resources (Scott, 2008).
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2.15 Muslim Brotherhood in Jordan

In 1999, the Muslim Brotherhood develops its website in the state of Jordan. They started
using internet activities on large scale. This website of Muslim Brotherhood is activating the
workers by providing some information on political activities as well as domestic issues and

problems within Jordan (McLaughlin, 2008). The third ground where Muslim Brotherhood

was providing the platform was foreign politics. Through all of these activities, Muslim

Brotherhood had mobilized its supporters for their own issues and problems within Jordan

(Abukhalil & Haddad). Muslim Brotherhood also has gained support at national and

international level for the Palestine’s cause (McLaughlin, 2008).

The purpose of online activity was to gain the support of Jordanians. They designed the
website in such a way that any of the internet users could easily use or obtain the contents.
This activity of political mobilization involves both call for any political action and
establishing a support base. Speeches and conferences through conventional media reach in

limited audience in limited time. But internet allows mobilizational material around the clock

(Al Sharif, 2014).

Muslim Brotherhood and its website, containing mobilization material, deal with Arab region.
The online matter of organization waters the Jordanians politically. They criticize the policies

of Jordan and take action by mobilizing Jordanians (McLaughlin, 2008).
2.16 Internet is not useful for Political Activism

There is an exponential growth in the tield of communication channels. Electronic media using
internet and digital technology have got the prime importance. But some researchers are

contrary to this satisfied pattern of the social science. They argue that communication through
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Distribution of Respondents as per Departments
Name of Department | Frequency Percent
Medical 60 20
Mass Communication T60 20
Political Science 60 20
Commerce - 60 20
Science 60 20
Total 300 100

*Sce chapter four for detail.

It is important to mention here that the study involves a smaller subset instead of the entire
population, the main object of the study was to analyze a smaller sample of the students that
was possible to generalize to the universe or population. Drawing on Neuman, “if done well,
sampling allows the researcher to measure variables on the smaller set of cases but generalize

results accurately to all cases (Neuman, 1997: 202).

&

3.5 Data Collection

Data collection is one of the most significant process in any research study. Systematic and
careful collection of data enhances the validity and reliability of the research. As discussed
earlier, this research was carried out under the qualitative and quantitative paradigms,

therefore both quantitative and qualitative methods of data collection were used.
3.5.1 Data Collection Method

The data for this study was collected by employing survey method. Survey method is

dominantly used for collecting quantitative data (see Neuman 1997). My decision of using
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3.6.1 Quantitative Data Analysis

Analysis of data is a manner of cleaning, inspecting, modeling, and transforming data with the-
aim to discover suitable information, suggesting conclusions, and supporting decision-making.
Keeping view the quantitative analysis technique, I analyzed the collected data with the help
of Statistical Package for Social Science (SPSS). I enter closed-ended survey respbnses into a
data file of Statistical Package for the Social Sciences (SPSS) which perform; statistical
analysis and create tables and graphs. 1 did data coding. Data coding simply means converting
the data in such a way that the statistical package to be used can handle the survey data
accurately. Coding the data I assigned a number for each response choice (for example, "male"”
=1, "femal’e" =2, etc.) and create a key explaining the coding for each question. The analyzed
data in the form of statistics enabled me to describe trénds in the data by using frequency

distribution. The frequency, percentage and other relevant facts were briefly discussed where

necessary.
3.6.2. Qualitative Data Analysis

Qualitative data is analyzed in a variety of ways, i.e. qualitative content analysis; discourses
analysis, narrative analysis etc. (see Neuman 1997; Ullah, 2013). Similarly, there e;re multiple
ways to analyze respondents’ talk about their experiences (see Aronson, 1995). Thematic
analysis is one such way of analyzing qualitative data. Unlike closed-ended questions, open-
ended questions were more difficult to code since it needs expertise to determine whether one
response is similar to another. However, with the guidance of my supervisor, I surveyed the
statements/responses that my study’s respondents gave to open ended questions. I typed that
and then clubbed similar responses together under appropriate theme which waé developed

from similar responses. After clubbing similar responses together, I merged statement that
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Respondents’ Status in their Respective Universities in term full time or part time student

A4, i
.‘

Table 4.4

Students’ Status in the University
Category . ' Frequency Pcrcent
Full Time Student 1258 G
Student Cum Employee 42 14
Total | 300 [100

Students’ Status in the University Regarding Residence

Category Frequency Percent
Hosteled 132 44
Day Scholaf _ 168 56
Total 300 : 100

Table 4.4 shows that 86 percent of the respondents were full time students. They were not

employed. Only 14 percent respondents were employed or doing their part time business.

Similarly, the table indicates that 44 percent of the total respondents were living in hostels.
They had easy access to internet and newspapers at hostels. Normally, there is no availability
of television at the hostel rooms. Rests of the students (56 percent) were day scholars. Burgum
(2015), found that hostel students are more politically active as compare to day scholars. The
university campus has often been seen as an important site for the politicization and social
movement of young people worldwide. The student societies provide the space for creative
development and performancé through which students arc drawn into political activism

(Burgum, 2015). These societies, Habermas would argue, operate political public sphere

where students express their political choices and become active political citizens.
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Respondents Parents’ Education

Table 4.6
Degree Father ~ Mother " Respondents
| Fréqﬁency Percent | Frequency | Percent Frequency: Percent
Tiliterate 4 5 23 15 0 0
Under Matric | 27 9 49 16 0 10
Matric 50 16 65 21 0 o
Intermediate | 67 22 61 20 0 0
Bachelor 82 27 ‘ 56 19
‘ , 174 58.
MBBS 8 3 2 1
Masters 48 16 19 6 91 30
M Phil 2 1 2 1 34 ¥
Ph.D 2 ] 1 1 1 1
Total 300 100 300 100 300 100

Table 4.6 gives a comparison of respondent’s parents’ education and respondent’s education.
As the universe of the study is Public Universities of Punjab. The findings show that all
respondents were enrolled in Higher Education. Five percent fathers and 15 percent mothers
of the respondents were illiterate. Nine percent fathers and 16 percent mothers were under
Matric. About 16 percent fathers and majority (22 percent) mothers were matric pass. Some
fathers (22 percent) of respondents have passed intermediate exams and 20 percent mothers
of the respondents have passed intermediate. Majority fathers (27 percent) of the respondents
were graduates and 19 percent of the respondents’ mothers have passed graduation. Some

parents are MBBS and respondents are also enrolled in MBBS. Majority (174 percent) of the

respondents are also at bachelor level.”
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Respondents Parents’ Occupation

\C Table 4.7
Nature of Job Father Mother
Frequency Percent Frequency Perceﬁt
Armed Forces 3 1 0 0
Business 134 45 0 0
Doctor 1] 3 1 1
Driver 2 ] 0 0
Employee 24 ' 8 0 0
Farmer 29 9 0 0
Govt. Servant 42 14 4 |
}j‘ Laborer 11 3 0 0
Police 4 1 0 0
Politician 1 1 1 1
Retired 8 3 0 ] 0
Teacher 30 10 37 12
Advocate 1 ] 0 0
House Job 0 0 257 85
Total 300 100 300 100
Table 4.7 reveals the occupational status of the respondents’ parents. Majority fathers of the
respondents were government servants. Majority (85 percent) mothers of the respondents were
house wives. A few (12 percent) of the respondents’ mothers were teachers in government and
3

private schools.
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PTI is one of the parties that have gained the support of the youth. Study findings revealed a
considerable number (39 percent) of respondents’ parents who were aftiliated with .PTI. Youth
in great number (53 %) has also attached with PTI. It clarifies that more than half of the

respondents were affiliated with PTL

Table also reveals that there is no gain or no loss in the supporters of PPPP. P};PP is more
consistent party with 13 percent of the total population. The reason that majority of the
respondents told for joining PTI were: a) PTI has the ability to bring about change; b) PTI
leaders have impressive personalities; ¢) PTI has good policies and no intention of corruption;

d) PTI has greatly changed the political horizon of the people.

It is important to mention here that a great number (44 percent) of the respondents said that
they were free in choosing or joining of a political party. The respondents mentioned many
reasons for the decline of PMLN supporters. These reasons ranged from the leadership style

to the level of corruption and nepotism.
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Political Affiliation of Respondents’ Parents and Activism

Table 4.9
“Respondents’ Political Affiliation

Category ' 'Frequency Percent
Yes ‘ 295 98
No IR 2
Total 300 100

Respondent’s Parents Status in Politics
Category Frequency Percent
Active 50 17
Only Support 164 55
Indifferent 86 28

300 | 100

Total

Table 4.9 shows that respondents have keen interest in politics of the country. They are well

aware to the power of politics. A great majority (98 percent) is affiliated with political parties.

Only two percent has no interest in politics.

Part 2 of the table 4.9 depicts that the parents of 17 percent respondents were active in politics,

55 percent were just supporters whereas 28 percent were indifferent. Above table clearly

shows that there is an increased trend in political activity at university campus from parents to

their new generation. The university campus has widely been regarded as a crucible for student

protest and social movement activism worldwide (Burgum, 2015). They are more skilled and

more active today.
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Going in Line with or Against Parents’ Political Affiliation

Table 4.10
Respondents and Parents Party is Same?
Category Frequency Percent
_-Yes 176 59
No 124 4]
Total 300 100
Selection of Party is Independent
Category Frequency Percent
Yes 24] 80
No 59 20
Total 300 100

Table 4.10 shows whether youth follow the footsteps of their parents or going against them
when it comes to political affiliation. The table reveals that majority (59 percent) respondents

claimed that they are affiliated with and support the party their parents belong to.

" The study findings also reveal that 41 percent respondents asserted that they belong to and

support the political parties other than their parents were associated with. These findings, if
read in conjunction with the findings of Table 4.8, suggest that there is slow and steady shift
of traditional political behaviors and youth are making their own choices using their agency

(see Smith, 2004).

The table also depicts that 80 percent respondents claimed that they were free in their political
party choice. They explained their choices as: a) as no one forces to vote for this party or that;

b) we are politically socialized to make independent decisions; c) pressure from parents or
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relatives; d) due to democracy we are free to make choices; €) due to political inspiration; f)

we take stand against corruption independently; g) no fear from ruling party, so we are free,

h) no check and balance in voting system
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The Influence of Media on Respondents’ Political Behavior

Table 4.11

Did media attract to join party

Media attracts toward politics | Frequency Percent
Yes 267 89
No 33 11
Total 300 100
Which Media attract-the Respondents
Media that attracts Frequency Percent
Print 20 7
Radio 4 1
TV 145 48
Internet 81 27
Other 17 6
No '33 8
Total 300 100

Which Form of Discourses Attracts You

Media form that attracts Frequency Percent
Printed 39 13
Sound 43 14
Visual 108 36
Picture 110 37
Total 300 100
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Respondents Habit of Reading Online News

Table 4.12,
Online News Reading

Category Frequency Percent
Yes 256 85

No 44 15
Total 300 100

Website Respondent Consume

Website Frequency Percent
Nawa-i-Wagqt 21 7
Jang 31 10
Express 135 45

‘ Other 69 23
No 44 15
Total 300 100

Time Consumption of the Respondents

Time Frequency Percent
30 Minutes 172 57
An Hour 61 20
Two Hours 9 3

| More than Two Hours 14 5
No 44 15
Total 300 100
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Table 4.12 reveals whether youth are active news consumer or not. The table shows that a

great majority of respondents (85 percent) were surfing news on websites. However not asked
in detail but it is assumed that young pcople (students) active consumer of onlinej news with
particular interest in breaking news. The data depicts that youth in Pakistan pay attention to
news. The students (15percent) who are not watching news websites may exposing their selves

to the other contents of media such as sports, dramas, movies etc.

Part two of table 4.12 shows there is least viewer ship of new websites ofNawa-i-Waqt which
is only seven percent. The least viewer ship i§ also due to limited viewership o} the News
channel Nawa-i-Wagqt. Express has the largest number of viewefs, which are 45 percent of the
total respondents. News website Jang has 10 percent viewérship of the total respondents. Some
other news websites were also cited by a large number (23 percent) of viewers. Express is
more famous in youth due to new trends in media. Consider to be less biasgd and less

sensational.

¢ Nawa-i-Wagqt
e Jang

e Express

Part three of table 4.12 depicts that most of the students (57 percent) are spending 30
minutes daily in surfing news websites. Normally, the students living at hostel have no activity
except internet surfing, so most of the time is spend on internet while using facebook or any

news website.
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Online News Websites and Students’ Awareness of Political Activism

Table 4.13

Aware of Political Activism

Awareness of Political

Frequency Percent
Activism
Yes 243 81
No 57 19
Total 300 100
Respondents Participates in Online Activism
Category Frequency Percent
Yes _ : 105 35
No 195 65
Total 300 100

Respondents Political Discusses with Family or Friends

Political Discussion With Frequency Percent
Family
Yes 167 56
No 133 44
Total 300 100

Table 4.13 shows respondents’ political activism and their active role in mobilizing others.
Table demonstrates that 35 percent respondents were aware of the political activism and were
active in mobilizing others. Majority (65 percent) of the respondents answered that they did

not use any online mean of technology for political activism.
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It is also found that only 56 percent respondents discuss news, quotes and important statements
with their friends and families. The rest of the respondents did not share any news or statement

of the political news with their friends or families.
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Online Political Mobilization and Democracy

Table 4.14

News Websites Politically Mobilization and the Future Direction

Websites as Source of Frequency Percent
Mobilization
Yes 196 65 >
No 104 35
Total 300 100
Online Media and Democracy

Category Frequency Percent
Yes 177 59
No 123 41
Total 300 100

Table 4.14 depicts the future direction of youth through online news. The table elaborates that
65 percent respondents believed that online media is mobilizing the masses in right direction.
1t provides stimulus to the viewer to participate in the democratic process of the country. The

findings also reveal that 35 percent of the respondents asserted that online sources have no

role.

Part two of the table 4.14 shows that majority (59 percent) of the respondents perceived the
news websites as true promoter of democracy. They think of online media as wide range
sources that have international viewership, with a potential source of promoting democracy.

Forty one percent believed that online media is not true and genuine source of promoting

democracy.
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Age Analysis and Respondents' Political Affiliation

Table 4.15

Political 17-21 Year 22-26 Year 27+ Year "~ Total
Party Frequency | Percent | Frequency | Percenit | Frequency | Percent | Frequency | Percent

"PMLN |44 27 |36 30 |3 20 83 28
PTI |95 57 |57 8 |6 20 158 53
PMLQ |4 2 9 7 2 13 15 5
PPP 5 3 7 6 1 7 13 4
PAT |6 4 3 3 2 13 11 4
Other |12 7 7 6 1 7 20 7
Total | 166 100 | 119 100 |15 100 300 100

Value =14.143 Highly Significant

Table 4.15 shows that 30 percent of the respondents (age 22-26) are in PMLN. Almost 27

percent respondents are affiliated with PMLN with age of 17-21 years. Majority respondents

(57 percent) of PTI arc in age of 17-21 years. PTI affiliated respondents (22-26 years) are 48

percent. In PMLQ, PPP and PAT the affiliation by the respondents was increased as the age

increased in majority cases.
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Age Analysis of Respondents and Their Parents Political Affiliation

Table 4.16
-Category 17-21 Year 22-26 Year 27+ Year " Total
Frcquency' Percent | Frequency | Percent | Frequency | Percent | Frequency | Percent
Yes o1 55 |76 64 |9 60 | 176 59
No 75 45 43 36 6 40 124 41
Total 166 100 119 100 15 100 300 100
Value = 2.351 Significant

Table 4.16 elaborates that the respondents in age bracket of 22-26 are more consistent as

_ compare to other two. They are 64 percent of the having the same political party as their

parents have. Only 55 percent respondents are in age bracket of 17-21 who are consistent in

their political affiliation. Forty percent of the respondents of 27 plus have deviated from parent

party.
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Political Affiliation by Male and Female Respondents

Table 4.17
Category Male F emalre Total
Frequency | Percent | Frequency | Percent Frequenéy Percent
Yes 148 99 147 98 295 98
No 2 1 3 2 5 2
Total 150 100 150 100 300 100
Value = 203 Non-Significant

Table 4.17 shows that male are more interested in political activities, but the strength from

female is only differ by one pefcent. Ninety-nine percent of the male respondents are affiliated

with political parties and the percentage from female is 98. Only five respondents are not

interested in any political party.
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Male and Female Political Affiliation with Different Political Parties

p——

Table 4.18
Category Male Female ’i‘otal
Frequency | Percent | Frequency | Percent | Frequency Pércent

| PMLN 40 27 43 29 83 28
PTI 76 51 82 55 158 53
PMLQ 11 7 4 4 15 5
PPP 6 4 7 5 13 4
PAT 4 3 7 5 11 3
Other 11 7 4 3 15 5
No 2 1 3 2 5 ' 2
Total 150 100 150 100 300 100

Value = 6.298 Significant

Table 4.18 depicts that 53 percent of the respondents are associated with PTI. Almost 51

percent male respondents are affiliated with PTI and female are more (55 percent) as compare

to male. In PMLN majority are female that are 29 percent. In PMLQ there is lesser contribution

of female respondents.
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Gender Analysis of Political Affiliatioh

2

Table 4.19
Category Male Female Total
Frequency | Percent | Frequency | Percent | Frequency | Percent
Yes 84 56 92 61 176 59
No 166 44 58 39 124 41
Total 150 100 150 100 300 100
Value = .880 Significant

Table 4.19 shows that there is tendency of change in political party of in male respondents. It

is clear from the table that there are 61 percent female respondents affiliated with the same

party as their parents have but male students are only 56 percent. Forty-four percent of the

male has changed the political affiliation as their parents has.
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Utilizing Online Media by Male and Female Respondents

Table 4.20
Category Male Female Total
Frequency | Percent | Frequency | Percent | Freq uenéy Percent
| Yes 133 89 123 82 . 256 85
No 17 11 27 18 44 15
Total 150 100 150 100 300 100
Value =2.663 Highly Significant

Table 4.20 describes that 85 percent respondents utilizing the online media but 82 percent

female respondents are su.rﬁng the news website. The ratio of male (online media user) is 89

percent which indicates that the availability of online sources with male is comparatively better

than of female.
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Respondents Political Affiliation Across Universities

Table 4.23
) {
BZU GCUF PU Total !
Category | Freauency [ Percent | Frequency [ Percent | Frequency | Percent Frequcn;y Percent f
" PMLN |24 '24 34 34 25 25 83 ] 28
PTT |50 50 |52 52|56 5 158|353
PMLQ |6 6 3 3 6 6 15 |5
PPP 7 7 3 3 3 3 13 4
. PAT 5 5 3 3 3 3 11 3
Other |8 8 5 5 7 7 20 7
Total 100 100 100 100 100 100 300 100
Value = 7.636 Non-Significant
Table 4.23 describes that PMLN is the most prominent political party of GCUF having 34
percent affiliation by the respondents. Overall PMLN is on 2™ number political barty of the

university respondents. Only 24 percent of the respondents are affiliated with PMLN from
BZU. PTl is the major party in university students. Fifty three percent of the resp;)ndents are
affiliated with PTI. PTI gains strength when we move from Southern Punjab t.o Northern
Punjab. In BZU 50 percent students are affiliated with PT1, GCUF shows 52 percent affiliation
by respondents and PU’s 56 percent students are politically affiliated with PTI. PPP and PAT
are more social in BZU as compare to GCUF and PU. Only 7 percent of the respondents

belongs with other parties rather than mentioned above.
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8) Respondents’ father education (in complete years)

9) Respondents’ mother

OCCUPALION. .. et eiee e e e e et e e e e e e et e e ana e,

10) Respondents’ mother education (in complete years)
11) Respondent’s Parents political affiliation with

(a) PMLN  (b)PMLQ () PTI (d)PPPP &) Other 'j

12) How do you see your parents in politics?
(a) Active in politics (b) Just support a political party (c) Indifferent -
13) Do you have political affiliation with any party?

(a) Yes (b) No

14) If yes, which party?

15) If no why? Give reasons in one line

16) If yes as per question 12, what did inspired to join the party you affiliated with (give

congrete reasons)

|
17) Is your political party the same as your parcnts belong to?
1
1
(a) Yes (b) No
18) Do you thiﬁk your choice of political party is independent?
|
(a) Yes (b) No
83
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