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ABSTRACT

It is believed that media play a pivotal role in shaping the perceptions of audience
about the realities of world. Most of the research studies on agenda setting have
suggested that mass media impose its own agenda on masses and people tune their
perceptions according to the agenda of media. This study has been conducted to
explore correlation between agenda of television (Geo TV & Dunya TV) and
public perception. Seven important national issues weré identified as terrorism,
political tussle between governmént and opposition, health, education, energy
crises and inflation. Content analysis of 9pm bulletins of both television channels
from 15 January 2016 to 15 February 2016 was conducted to find-out media
agenda while survey of 150 respondents was done to know about the priorities of
public. The results don’t support the basic hypothesis of agenda setting that media
set agenda for public on important issues. Insignificant correlation was found
between media agenda and public perception. It was also observed that
demographic factors like age and education play an important role in public agenda
setting on important issiies. The study also explored about the television-watching

habits of the viewers of news channels.
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Chapter 1

Introduction

1. Rationale of the Study

Hundreds of thousands events take place daily in the world but we can’t observe or
see those events first-hand. Media is the channel which tells us what important
happenings are taking place. We have never seen the war against terrorism in tribal
areas of Pakistan. We couldn’t see the situation in Afghanistan after war. It is the
media which tell us what are the latest events and activities in the world. As a
result, our perception about most of the issues is not first-hand reality because our
perception is formed by media. Sometimes this perception 1s inaccurate and not
according to the reality because of some specific reasons or agenda behind creation

of picture in our minds by the media.

. Media organizations don’t show the events as they happen, sometimes they show

us one side of the picture. They decide that how and which side of picture has to be
shown to the audience. Media organizations shape the pictures of our minds
through their news stories, this is called agenda setting of media (Mc Combs

2002).

According to Mc Combs (2002), media don’t broadcast all the stories arrive at
newsrooms. (P.4). According to him up to 75 percent of potential news content in




a typical newspaper is not published and don’t reach to the public. Gatekeepers
don’t let these important news issues to be published or aired. Overburdened and
packed rundowns of news bulletins don’t allow producers and editors to broadcast
all important issues. In electronic media there are time constraints for the reporters,
copy editors, assignment editors and producers. Because of these constraints they

can choose only specific issues to air rather than airing all important issues.

News content accepted for broadcast doesn’t get equal treatment from editors.
Some issues get huge and marathon coverage while some issues get only few
seconds. Placement, duration and frequency state the importance of an issue.
Agenda setting theory says that importance of an issue is decided by the news

media and audience set their priotities according to the priorities of news media.

More than 300 published studies have proved the effects of news media on public
perception. Iyengar and Kinger (1987) conducted a research on television news
viewers through controlled experiment. These viewers were showed issues of
environmental pollution and defense of country. Iyengar and Kinger concluded that

viewers perceived the issue of news feed more important than any other.

Majority of the agenda setting studies have been conducted during elections

~ campaigns. In those studies, it was assumed that if a candidate is projected as

proficient to deal with a specific issue, he will get more votes.

Many researchers think that water gate scandal is outcome of agenda setting
effects. Becker (1982) says that revelation of political corruption is not new but

mass media made it issue of the year (p. 521).




2. Pakistani Media

Media in Pakistan is very vibrant and playing very active role in creating
awareness among masses. Pakistani media liberalized in 2002 when Musharraf’s
government started issuing licenses to private media outlets. Now Pakistani media
has become so powerful that it is not possible for any government to impose ban or
restriction on any television channel. There 91 television channels working in
Pakistan under the license of PEMRA, while 28 foreign channels are showing their
transmission under landing rights (National assembly of Pakistan, 2015). Out them
more than 30 channels are news channels including Geo, Dunya, Samma, ARY,

AAJ, Express, Abtak, 92 news, Channel 24. (Wikipediaorg, 2016)
3. Agenda Setting of Pakistani Electronic Media

News media in Pakistan is very powerful. Content of news channels in country is
mixture of news and current affairs programs. Channel air news stories, give them
air time according to their importance and then it becomes hot topic of current
affairs programs. Sometimes media give unusual importance to the issues of their
agenda. Some press conferences get even 2 hours of airtime; some get few minutes

while many press briefings even don’t go on air.

Except PTV news, all Pakistani news channels are private owned organizations.
These channels are being regulated by Pakistan Electronic Media Regulatory
Authority. Now this debate has been started in Pakistan that news channels in
Pakistan are not showing the real issues of society. People think that these channels
give more air time to non-issues. PEMRA has established complaint mechanism
against electronic media content. Authority is receiving hundreds of complaints

daily through its website http://www.pemra.gov.pk/complaints.This

3|Page



-

L el - e S T—— A W n W o e P “ = . - R

shows that a section of audience is not satisfied with the agenda of news channels.

More than 300 studies have been conducted on the agen&a setting effects of mass
media. In Pakistan most of the studies on agenda setting are conducted on print
media. Few Studies to find relationship between news channels agenda and public
agenda have also been conducted in Pakistan which show correlation between
media agenda and public perception but issues and priorities of news channels and
audience are being changed day by day. Now content of news channels has
become more politicized than past and issues for the news media have been
changed. Formats, style and irequirements of news bulletins have been transformed.
With the passage of time needs and priorities of public have also been changed. So
this study 1s going to explore correlation between agenda of television and public
perception on new issues in new era. Its results will open new horizons in agenda

setting effects of mass media.
4. Research Problem

Purpose of this study is to explore the correlation between agenda of news
channels and public perception in Pakistani society. The sgudy also aims to find out
that which national issues get more importance on television screens during daily
prime time and what are those national issues or events which television viewers
perceive more important. Study also aimed to ascertain that whether demographic

factors like age and education play any role in public agenda setting.
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5. Significance of the Study

The study will determine that what type of content media is giving to its
audience and what type of content audience want to watch on news channels. It
will help policy makers in knowing the needs of audience that what issues they
consider more important. For relevant government organizations, it will help in
assessing that whether television channels are gratifying the needs of their
viewers? This will enable policy makers to reconsider the policies about
presentation of their news bulletins. Editorial managers in media organizations
will have an opportunity to make their bulletins according to the needs and

priorities of the public.

Since there is no mechanism of effective feedback -from viewers regarding
improvement of news bulletins this research will be a-scientific feedback from

viewers of private news channels of Pakistan.

It will also be informative for a huge number of audiences that whether their
priorities are being influenced by media? Whether media is placing the issues of
importance according to needs of audience or imposing its own agenda on

them.

Although many research studies have been conducted on agenda setting but
there are very few on the role of private news channels in agenda setting in
Pakistan. This study will help the future researchers in the review of literature

and research design.
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also be viewed on mobile app of geo news. Geo’s social media pages on twitter

and Facebook are followed by millions of people.

Geo TV has very professional team in editorial management which made this

channel most favorite channel not only in Pakistan but also in overseas.

Policy of Geo TV is pro government in N league regime contrary to PPP
government regime. It gives more preference to government’s stance than

oppositions’ voice.
6.2. Dunya TV

Launched in December 2008, Dunya TV has its headquarters at Lahore. Team of
professional journalists from Geo switched to Dunya and made it competitor of
Geo TV. According to PTCL and media-logic rating agency, Dunya is also most
viewed TV channel after Geo in Pakistan. Sometimes it also beats Geo and its
prime time bulletin touch the No. 1. Like Geo, Dunya TV has its bureau offices in
main cities including Islamabad, Peshawar, Muzaffarabad, Multan, Faisalabad, and
Karachi. It has also started its operations in UK and USA. Dunya TV has its
entertainment channel license but it has not started entertainment channel yet.

Dunya TV is planning to launch its sports and property channel in near future.

Dunya TV also introduced many trends in the field of electronic journalism.

Trends in news and infotainment are followed by other tv channels. Dunya TV can
be accessed and viewed on cable, DTH service, live streaming and mobile app. Its
social media followers have crossed S million followers which show its popularity
in masses. It airs news, current affairs, infotainment and religious programs. Dunya

TV is subsidiary of Punjab Group of Colleges. .
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free education to every citizen but according to a report of a renowned

nongovernmental organization Alif Ailan, more than 25 million children in
Pakistan are out of school. Research of Alif Ailan (2015) says that main reason of
out of school children is poverty. Public sector school and college system has been
tumbledown. Private schools have taken over the education system of country and
their regulatory mechanism is not effectively working. Like health sector education
sector is also ignored in country. Quality education is out of the reach of common
man’s child. No doubt governments are focusing on higher education in country by
establishing universities and scholarship programs but primary, secondary and
higher secondary education has become very much expensive for citizens. Many
NGOs are working in Pakistan to promote education especially for out of school
girls. Geo TV with the partnership of UK based organization DFID has launched a
campaign Zara Sochiye to promote education in country. So education is a very

important and concerned issue for the public.
7.7. Inflation

Every government claims that inflation rate is decreasing in its tenure but masses

say that they are not getting any benefit of decline in.inflation rate. Issue of

~inflation is associated with every citizen directly or indirectly. Pakistani economy

is very much dependent on international fuel prices and dollar exchange rate. With
the increase in petroleum prices, transport fares and electricity cost also go up.
Escalation in electricity charges cause increase in production cost of .many
products while the surge in transport fare results in rise of commodities’ prices.

Oil and Gas Regulatory Authority regulates the oil prices in country but
governments bypass this regulator and directly control the prices of fuel.
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9. Longitudinal Research on Agenda Setting

Some scholars studied a particular issue or more than one issues over long period.
Studies of those scholars also bolster the agenda-setting role of media. Winter and
Eyal (1981) revealed that because of rise and fall in coverage of news stories
during 1945 to 1976, civil rights became most important national issue of the
country. In 27 Gallup polls up to 52 percent of citizens named civil rights as most

important problem in the country.

10. Importance of Orientation in Agenda Setting.

The effects of agenda setting may not take place all the time to the same extent for

all individuals. Mc Combs and Weaver observed that onientation need for

; _individuals differ which may control the agenda setting effects (Weaver, 1977).

Orientation need is based on degree of uncertainty regarding the message’s subject
and relevance of information. There would be more necessity of orientation if his
concerned uncertainty and related information is greater. The individual would be
more vulnerable to the media if he needs higher for orientation. They declared the
hypothesis of Charlotte study true, even though evidence of newspaper’s agenda
setting effect was sturdier than for TV.

11. Agenda Setting as Social learning

Agenda sétting is very effective instrument of social learhing. Society learns from

news media that how important is an issue. The idea of agenda setting does a job of

. people’s leaming and subsequently prioritization of the information they receive

from the news. Benton and Frazier (1976) noted that agenda setting not































FINDINGS AND RESULTS

This chapter consists of results of content analysis of Dunya TV and Geo TV and

CHAPTER 4

survey of viewers of Dunya tv and Geo TV.

1. Demographics

1.1. Age
|Cumulative
[Valid
[Frequency [Percent |Percent Percent
Valid 20 years or below 6 4.0 4.0 4.0

21-40 years 125 83.3 83.3 87.3
41 years and above |19 12.7 12.7 100.0
Total 150 100.0 100.0

The results show that 83 % respondents belong to the age group of 21 to 40 years. Respondents
having age of 41 years and above were 13% and respondents of age of 20 years or below years

show 4% responsiveness to the survey instrument.
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10.2.

PUBLIC PERCEPTION

Public Perception on Political Tussle between Government and Opposition

Cumulative
| Valid
Frequency| Percent Percent|  Percent
Valid VERY HIGHLY IMPORTANT 29 19.3 19.3 19.3
HIGHLY IMPORTANT 22 14.7 14.7 34.0
IMPORTANT 16} 10.7 10.7 44.7
SOMEWHAT IMPORTANT 13 8.7 8.7 53.3
UNIMPORTANT 12| 8.0 8.0 61.3
HIGHLY UNIMPORTANT 18 12.0 12.0 73.3
VERY HIGHLY
UNIMPORTANT 40 26.7 26.7 100.0
Total 150  100.0 100.0

Table 10.2. given above indicates that 45% respondents rated the issue of political tussle

between Government and opposition important while 46% respondents rated this issue as

unimportant. Nine percent perceived this issue as somewhat important.
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11.2. PUBLIC PERCEPTION

Public Perception on Terrorism

Cumulative
Valid
Frequency| Percent Percent|  Percent
Valid VERY HIGHLY IMPORTANT 70 46.7 46.7 46.7
HIGHLY IMPORTANT 35 233 . 233 70.0
IMPORTANT 13 87 8.7 78.7
SOMEWHAT IMPORTANT 7 « 4.7 4.7 833
UNIMPORTANT 9 6.0 6.0 89.3
HIGHLY UNIMPORTANT 6 4.0 4.0 933
VERY HIGHLY v
UNIMPORTANT 10 6.7 6.7 100.0
Total 150 100.0 100.0

Table 11.2. indicates that 79% respondents rated the issue of terrorism as most important. 4.7%

said that it is somewhat important issue while 16% replied that it is an unimportant issue.
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12. Crime

12.1.1. Content Analysis of GEO' TV on Crime

#

Agenda Issue Frequency " | Duration (Minutes)

Crime A 19 20

The frequency of stories for crime is 19. Total 20 minutes were given to crime agenda in

9pm bulletins during 15 January 2016 to 15 February 2016.

12.1.2. Content A:nalysis of DUNYA TV on Crime

Agenda Issue Frequency Duration (Minutes)

Crime 28 1265

The frequency of stories regarding crime is 28. Total 26.5 minutes were given to crime

related stories in 9pm bulletins during 15 January 2016 to 15 Fébruary 2016.
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