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Abstract

Objectivity is a key element of fair reporting but nowadays it seems that
journalists’ affiliation with different parties and individuals is affecting this
professional norm. This study will conduct on media students’ and working
journalists’ perceptions’ about objectivity in news. Specifically, the study will
determine what media students and working journalists view as objective news, how
they evaluate certain components of objectivity, and how all this related 1o their own
practices. To know the perception and practices of media students and Jjournalists, a
survey is conducted. The sample of 200 respondents: 100 from journalists and 100
from media students (students of B.S, M.Sc, M.S and Ph.D. Media and
Communication Studies). The study compares the differences between perceptions of
journalists and media students concerning objectivity. Ultimately, this study will
promote journalistic ethics by shedding new light on the perceptions and practices
relating to objectivity, for the benefit of new students and journalists. The results
show that media students and working journalists are not on same page in this
regard and a huge difference is found between them about objectivity in news.




——r a1

Table of Contents

CRAPLET-1 crviiiirniisiinicesianniccsssnnessisansssssssessssnssssssnssssssssessessssosstssasossosssessssossessessssssssssssssssssersasoasss 1
INEFOAUCHION «.vevreriiriceeetrssnnnisnsnisserenissnsaisuissisnsssssesssssasssssassssssnessssassssssasssssatsaessasssssessessessessassns 1
1.2 Media EthiCS....couivirieireeceeicee ettt ettt rs s sttt 5

1.3 ODBJECHIVILY .ovvevierieriieierereeeteierie sttt sttt s et bbb s en b s r s b e s 5

1.4 Brief HiStory of ObJECtiVIL ........cccevirieeeeiriioieciencicrsencnteeeccesessisaentsensssssnsssenssnesessenns 7

1.5 Problem StAt@MENt .......covveriererrenierenieneeririe ettt st st sab et e b e e n e eb s s b e 9

1.6 Objectives OF the STUAY ....c.v.veeerrrrccirie ettt sssb st saeis 9

1.7 Significance of StUAY .....cccecerereiiiici s 9
CRAPLET-2 ..coreirirersrirannsrnisssnesnssissssissesanssessssssssssssssasssssssssssssssnssassassessssssstssesssssssssssssessssassesnessonsasss 11
Literature ReVIEW.....coecvuererrerrrssneresnnessssnasssescssassssscssssnsssnsssssssssssasens l .................................... 11
2.2 Theoretical framework ..........ccocccvviininnine Earveseisessenseesestaeesteaesh o st ebe e b et e bR s e b s 20
2.2.1 Framing TREOTY ...cccoueeerierrinicici et 20
2.2.2 Gate keeping ThEOTY. ccc.o.eciiiiiiiiic e e 22
2.2.2.1 Assumptions of GateKEEPINg ......c..ccvvviriiiriniiniiineeet e s 23
2.2.2.2 Conceptual Model of Gatekeeping in media........ocevveeeineniinnnnneeiininn 23

2.3 ReSearch QUESTIONS: ....ccceevireererrinceenieiirieeenesieec s s esr e sr e s s bas s e s s asae e s ensssessanes 24

2.4 HYPOTNESES ...cevevinrcviirieiiiciiiience ittt 24




.-

o R o TR TGRS AR R el WARERR

%

<

7C)

\v

T

CRAPLET-3 c.voeriveirniisisicsncseinessisassssasssssessnssessstssssseantonssessssssssssassssssssssssssssesssssssessssessssnssnssssnssnsasnss 25
Research MethodoloZy .........cieeicinnnneiiinsesenssannssisesisssssssssssssssasisssssssusssssssssssssssssasssesens 25
3.1 ReSEarch DESIN ...c.cucveveerieiieeiiiiiiiic et 25

3.2 Study POPUIBLION. ...cuivreeereeeieireiiiicicii sttt 26

3.3 SAMPIE ..vvvierte ettt s 26

3.4 SAMPHNG SIZE ... veereeieeiricii sttt s 26

3.5 Sampling MEthod ......c.coeviiiiiiiiiiniici e 27

3.6 LAIMIEALIONS cveneveeeeresriesiseeeeeseeaessessesaenseeesaesuesiesatesessaesresaassbe b e basbsesasseemnshs e sassa et bbb bssanes 27

3.7 Conceptualization and Operationalization of Variables ... 28
3.7.1 ODBJECHVILY 1.ovvieeireeeeiriisenir ettt 28
3.7.1.1 Indicators of ObJECHIVILY: ..eeveoveirciiriiiiieriieie et 28
37111 BAIANCE: oottt S 28
3.7.1.1.2 LACK OF DIAS ettt ettt eb s n sttt 28

3.8 Technique of Data Analyzing and INErpreting ........oovvvininnrisincce: 29

3.9 Implications of 1ESEArCH .....c..vvoiviiiiiieiee 30
CRAPLET-Ga.unecnciviverererisssssannassessssssssisesssesissasssssasniniuensnsassessnsssssnsssasionse Seaserssserssaesensesnsssassrssansonns 31
DAta ANALYSES .cucviereenisssssnnmsssisnsssesesssenimssossmsnsssstsssisssesssssmsmsssnssssssssssasssstsasesssssssesessssssssnsssasscss 31
4.1. Who gives more importance t0 0bJECtiVIty? ......coeiniciiiiiiiiee 31

42. Difference between the perception of media students and working

journalists @boUt ObJECHIVILY. ...vrviveieiirriiiricircir s 34

Vi




4.3. While covering the news do journalists think about the objectivity of news

OF NOEZ 1ttt ettt et ettt s et ekt s e s e b aae s eaesese e beteserensenabarane 36
) 4.4 Two dimensions of objectivity: lack of bias and appearance of balance. ...................... 38
;@1 ’ |
4.5. Existence of objectivity in NEWS .......ccoeviininininiiireccerecerend reestrersestansrossraseereensarenn 40
Chapter-5.....cccvuenuee crasseeniosssssareses eseessessseesantesertasare b te e sase st et LR st e s R ss s saResRbTe RS SR Re SRR s eSS s RRS 42
RESULTS, DISCUSSION, CONCLUSION & RECOMMENDATIONS.......cccoecvvurerrene 42
5.1. Results and Findings of the Study..........ccoovviioiiininiciccrrcrcneccrienecscee s 42
; 5.2. Discussion 0N RESUILS.......cc.eeviiiiicieiieiccesie ettt ree e e e s sae s ne st snanenes 44
5.3. Conclusion..................: vt ea et bbbt h e e s he b e bR s e SR et e b e a e s b s bR 47
54, IMPLCALIONS ...cvvieviiereeeerreeri ittt s sr e ea e r e re s 48
5.5. Recommendations ..........cocoveriieiiniiiiicinin e heereseeesreneert e eeaea 49
5.6, LIMILALONS. ...cveveitrereieeeresteseeeesiese st seeeeeseesteseetesreseeseesessesbenssnessssresasssenssnesesssnsansssssenens 50
l;c" REFERENCES.......ccccvmminmsrinirnesiesssisissassssssssarsessssssnsnsssssnsssassssns reensssstsasntsssanasasseraranane 51
Appendices....... rressesssassensssesssesstsaestOsRsaebe RSO e SRRSO YOS SRRSO R SRS SRS SHSRS SRS IR S BB RSES RS OO RS SRS 56
QUESLIONNAIIE fOT SUTVEY ...euvivevireeicirieiiireiriec et 56
: @ vii

—— e



W R e e -

o

o T TR A TR TRy

o
)

o

Chapter-1

Introduction

We are living in a world where hundreds of news papers are being published on
daily basis. Media organizations and institutions have employed thousands of
people to maintain these newspapers and magazines. The news media tells us which
issues are important and which ones are not. We have never seen the war situations of
Afghanistan, Iraq, Palestine and Kashmir with our own eyes. Even then we have pictures of
these disputed areas in our minds. The media’s daily reports inform .us about the latgst
events and changes taking place in the world beyond our reach. As a result of this
phenomenon, most of our perceptions about the world are a second-hand reality created by
the media organizations. There is no assurance and no guarantee that this reality is an
accurate picture of the world.

This behavior of media organizations and institutions not only distorts the reality but
also affects the journalistic ethics and specially objectivity of news which is, adopting the
position of impartiality, keeping himself neutral during the reporting of news items,
avoiding from subjectivity and personal opinion, preferring to factuality and truth.
Sometimes reporters report the news and they mix the news with views even on the front
pages of well-established newspapers of the country. This mixture of news and views
distorts the soil of objectivity. In this way these news reporters try to influence in building
the public opinion regarding a specific issue which is totally against the journalistic
objectivity and in Philip Meyer’s (1987) opinion the core values of objectivity are

following:
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a) Identifying thé facts and keeping the writer’s opinion separate from'the news,

b) Confirming news from columns, features and editorials.

These newspapers and organizations do in such way because they have their own news
policy and agenda and they work according to this agenda. This news agenda prevents
them to publish every news story and event. In this way newsroom staff and news editors
use the option of choice which is called gate keeping. But some time in selecting the news
stories, news editors try to influence the news stories and they select the specific stories and
ignore the others regardless the importance of news. This behavior of news editors affects

the objectivity of news that is very important for the profession of journalism.

The difference of news from columns, editorials and features is very necessary in
journalism today. It is necessary to separate the news from the editor’s opinion and
editorial columns so that reporters and working journalists can struggle for news objectivity
in their news coverage. It demands all working journalists and media practitioners to follow
media ethics and professional standards in their daily news gathering. The selection of
topics for editorials is the concern of editorial teams while being one of the most important
portion of a newspaper that can enhance the readership and circulation of the newspaper.

Objectivity also plays a very important role in this section.

According to the agenda-setting theory, because of the fact of paying attention to
some issues and neglecting and ignoring the others, the mass media will have an effect on
public opinion. People will be inclined to know about those issues and things, which are
highlighted by the mass media and they adopt the order of priority assigned to different
issues. This theory primarily deals with learning and not with attitude or opinion change.

Some of the empirical studies of mass communication had confirmed that the most
2
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expected effects to occur would be on matters of information. Usually, people learn what
the issues are and how these are ordered in importance in the media agenda.

This is important to mention that the -most of the agenda-setting research has
concerned itself with the election campaigns. In a typical election campaign it has become a
common practice to build the ‘image’ of a candidate by association v:/ith certain point of
view on the important problems and issues of a society and with certain other issues of the
candidate’s choice. This is assumed that if voters can be convinced that an issue is
important, they will vote for the candidate or the political party which has been projected as
the most capable to deal with it.

Print journalism and the concept of news objectivity did not exist before the 1800s.
After that the discipline of journalism started in colleges and universities in the United
States and United Kingdom meanwhile media ethics started being discussed. Newspapers
began to follow professional standards and began to.keep themselves free from political
affiliation and political pressure in order to help build independent and democratic
institutions. So they became independent media houses and they practiced objectivity and
media ethics in their daily news. Being a core value of journalism, objectivity played a
very important role in enhancing the credibility of newspapers and all kinds of journalism.
Mirando (2001) says that objectivity had to pass many steps to come in recent shape in
newspaper history.

1. In the beginning, newspapers were used as a commercial product, businessmen and
capitalists used newspapers for their personal benefits that needed protection.

Objectivity was the only way to protect the newspapers and run them on

professional basis rather than for business purposes.
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2. News editors and media owners started a new trend in journalism that is called
investigative journalism that was to protect newspapers from businessmen and news

from bias.

The concept of objectivity was the only way for the editors and publishers to run their
newspapers on professional basis. Although they introduced and adopted other principles
of journalism like accuracy, fairness, factuality and balance to protect themselves from

lawsuits but objectivity’s contribution was most important (Mirando 2001).

In a journalistic context objectivity has great importance. Without it, independent and
impartial journalism is impossible. But there are curtain reasons and factors that influence

news objectivity and cause subjectivity, which include:

1. Procedure of news selection

2. The influence of culture and environment
3. ~Personal interests

4, Social and personal relationships

5. Organizational setup

6. Media ownership

7. Time limits
Besides these there are many other factors and reasons that can influence news

objectivity and cause subjectivity in journalism.

Without discussing the media ethics the understanding of concept of objectivity is

impossible.




1.2 Media Ethics

Media ethics can be discussed in different ways and many dimensions are available
for debate. Media ethics deal with principles and standards in print media, film, broadcast
media, and the internet, which has a subdivision of applied ethics. The field of media ethics
is vast, covering highly controversial topics and issues, ranging from war journalism to
advertising. The ethics of journalism is a branch of media ethics that is taught in the
institutions of journalism. Many topics are discussed in this field but the most common and
the most important is journalistic news manipulation. News can manipulate and be
manipulated. Governments and corporations can manipulate news media for their own
purposes: governments by censorship and corporations by sharing ownership and other
tactics. Manipulation can be voluntarily or involuntarily. Sometime those who are being

manipulated are not aware of this.

Ward (1999) argues that journalistic ethics provide a guideline and pave the way to
create flexible objective journalism in which media practitioners and journalists not only
care about the newsworthiness of the news but also think about the impact of the news on

their readers and listeners.

1.3 Objectivity

In the history of journalism, objectivity has been remained a very common issue for
discussion, debate and there are many ways of discussing it. Gans (1979) and Tuchman
(2000) argue that objectivity is an examination of content that is collected by journalists
and media practitioners. Glasser (1992) says that objectivity is a balance of ideas and
opinion managed by a journalist and presented to the readers. It is impossible to test the

objectivity of a journalist because everyone has his own beliefs and information about an

5




2

{

issue or event. Objectivity is the credibility of facts that has been gathered by a journalist
and finding that is difficult. Glasser points out that objectivity are a journalistic principle
used by journalists that can produce news responsibly and present them to their consumers
and audience (Glasser, 1992).

In Glasser’s (1992) opinion, objectivity in journalistic profession is a concept that is

practised for the presenting of the facts of the story.

According to Cohen (1992) objectivity is the gathering of facts that keeps
journalists’ own beliefs, ideas, information, personal perspective, emotion, interpretation,
personal liking and disliking and any political affiliation out of the news. In his opinion
objectivity is a reporter’s duty to gather the complete detail about the occurrence and
without any inclusions and exclusions, forwarding those details to the editors for final news

for the readers.

According to the Encyclopedia of Applied Ethics (1998) objectivity is a guideline
for journalists using that journalists can report the news without bias. Objectivity, though
can be difficult to define, Mindich (1998) described the five elements of what traditionally
has been called objectivity as detachment, nonpartisanship, the inverted-pyramid style,
naive empiricism, and balance. He added that objectivity could be seen as an unobtainable

goal.

Lee (2005) pointed to the presence of accuracy, balance, and fairness in
determining objectivity. News reports that can withstand the scrutiny of the “professional
community” were termed objective by Schudson (1978), who also maintained that

objectivity is “the belief that one can and should separate facts from values” (p. 5).
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1.4 Brief History of Objectivity

Journalism was started in the universities and colleges of United States as an
academic discipline in 1820 and journalistic objectivity was also discussed under media
ethics in that era as well. So the history of journalistic objectivity is as old as journalism
itself. In Hackett’s (1984) opinion the ideal of objectivity is a way that media professionals
and reporters separate facts from opinions. In other words, it is a factual presentation of an

incident using neutral news reporting techniques and methods.

A large number of media scholars and historians agree that the concept of
objectivity started as a dominant discourse among media professionals and working
journalists in the United States since the beginning of the period of modern newspapers in
the Jacksonian Era of the 1890s. When modern newspapers were published and sociéty
depended on newspapers for news, media ethics were also discussed under that objectivity
was also a part of hard discussion. The rise of the idea of objectivity in the journalistic
profession also went to the scientific positivism of the 19" century, as various scientific

methods are used in journalism nowadays.

Historians like Gerald Baldasty think that objectivity went hand in hand with the
need to make money in the newspaper business by selling advertising. Media owners and
publishers did not want to lose a single chance of advertising to customers and that is why
they supported and encouraged news editors and news reporters to show all sides of an
event. Like this, the occurrence of wire services and other arrangements of this kind forced
the media professionals to write more political stories that would make a place in

newspapers and support political persuasions.
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On the other hand some scholars think that after the critical election of 1896 and the
subsequent Progressive reform era the situation changed and the concept of objectivity
came into being. It is called the political explanation of the rise of objectivity, which took
place earlier in United States than most other countries. According to Richard Kaplan
political parties needed to lose their influence over the loyalties of voters and the
institutions of government before the media could feel free to present a nonpartisan,

impartial and neutral account of news events.

According to McQuail, the concept of objectivity has great importance in
information quality and without objectivity fair reporting is imposéible. In McQuail’s

opinion the core characteristics of objectivity are:

1. Being neutral during the reporting of news and events
2. Keeping aside personal involvement and subjectivity
3. Belief in accuracy and truth

4. Adopting the position of detachment and neutrality (McQuail, 2000).

Real professionalism is to practise journalism without bias and personal opinion so
people can get knowledge of the actual situation of an event. McQuail argues that
objectivity is necessary in media as everyone has his own interests and objectivity is a
hurdle in personal interests that keeps reporters far from it. Readers of the newspapers and
audience of news channels value news objectivity and prefer to the newspapers and media
channels which are credible and value journalistic objectivity. On the other hand, media
owners and publishers view that journalistic objectivity enhances their readership and

market value as well. That is why they care about news objectivity in their news stories.




1.5 Problem Statement

Aim of this research study is to investigate and explore the difference between the

perceptions of media students and working journalists on objectivity in news. Survey

& method is used to explore the difference of perceptions between both media students and
working journalists. A sample of 200 respondents; 100 from media students and 100 from
working journalists is selected and tried to find the results.

1.6 Objectives of the Study
The purposes of this study are:
e To explore the gaps between media students’ and working journalists’ perceptions
about objectivity in news.
e To provide guidelines for new comer journalists who are not fully aware of media
ethics.
. o It will be helpful to provide fair content for audience.
e To analyze who gives more importance to the objectivity. :
o To highlight the importance of journalistic ethics.
1.7 Significance of Study
This research has great significance because it makes clear certain ambiguities
about objectivity and makes clear that what elements make the reporting objective.
The research makes clear that both media students and working journalists are not
equal in objective reporting.
@ 9
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Chapter-2

Literature Review

Journalistic objectivity is a basic demand in the profession of good journalism and
without objectivity fair reporting is impossible. Objective journalism provides an accurate
picture of what is happening in surroundings and does not allow the journalists to mix the
facts with opinion. Media professionals consider journalistic objectivity a guideline for
themselves using that they deal with different kind of news sources who want to bribe them
to produce a story in their favor. Objectivity prevents media professionals to show one side
of a story and hide the other one. Objectivity is also a hurdle in their personal liking and

disliking (Yat).

Yat only described the importance of objectivity and told that how objectivity plays
its role in fair and objective reporting but he did not say anything about the existence of
objectivity in today’s news and what journalists and media students think about objectivity
in news. My study will focus on existence of objectivity in news and also what is difference

in opinion of professional journalists and media scholars in objectivity in news.

Reese (1990) defines objectivity to separate facts from values and personal opinions
and journalists’ role is being neutral only to pass the information to the audience without
any changing. On the other hand, Mirando (2001) defines objectivity as use of inverted
pyramid style, adopting position of detachment, nonpartisanship, reliance on facts and
appearance of balance in news.

Both Reese and Mirando tried to define the objectivity but they did not described

“that either objectivity exists in news or not and media professionals and media students’
11
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taught objectivity at journalism school, but now believes it is a false high standard that they

could not help but fail (Alex,2009).

Alex& first described the history of objectivity and the circumstances that make the
objectivity functional then he told about the media misuse and how media is used for
political and financial corruption. He also tried to explain that being a human it is
impossible for a journalist to be objective as he has his own point of view. He also quoted
the enemies of objectivity’s point of view that objectivity is impossible in news that is to
some extent match my study. Alex also included Jeff Jarvis, one-time reporter and editor at
the Chicago Tribune and founder of the blog BuzzMachine, who says that objectivity is a
false idea now. That is also to some extent relevant to my study because Jeff Jarvis, a
famous journalist, says that objectivity is no more in news. But Alex did not tried to
explore the gaps between media students and journalists’ perceptions’in objectivity in news
that will be focused in my study. He also did not try to find out the difference of
perceptions of journalists and media students in objectivity in news and my study will try to

cover this gap.

In nineteenth century journalism’s preference for objectivity and media ethics is
very much important and before this journalism was used for personal promotion and
benefits. Party papers were published for political advertisement and misuse of power.
Independent journalism was not exist. Political leaders and pressure groups used journalism
to press the opposition parties and political enemies. Gradually, the press freed itself from
the wrangling of politics and political leaders. The news and editorials become free from a

particular segment of public opinion and political bias (Kaplan,2012).
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journalistic norm and it harms the objectivity of news. Objectivity demands to present the
both side of the story and let the people decide what is good and what is bad but according

to Framing Theory media decide where people think about.

(el

2.2.2 Gate keeping Theory.

The term “gatekeeping” was the first used by Kurt Levin (194’{) which he used for a
wife or mother as the person who will take decision of which food .will be chose for the ;
family’s dinner. She has the power to decide which food can be served and which not.
Same like this the gatekeeper decides what shall go for publishing and what not. At first he
used his idea for food decision and after that he extended it to news item released through
some media channels. This is the basic argument from which the gatekeeper studies started
in the field of communication. All the concepts and ideas regarding gate keeping emerged

after that and become the part of communication.

White (1964) was the first man who started work on Lewin’s idea and applied it in
journalism in 1950. McCombs and Shaw after observing the effect of decisions’ of
gatekeepers introduced the different directions of gatekeeping in 1970s. They explained
that when media emphasis on a certain issue then audience give it more importance and
discuss about it very often. McCombs and Shaw also explained that the concept of

gatekeeping is relevant to the idea of agenda-setting in media. (McCombs et al, 1976).

The concept of gatekeeping is mature enough now and applied into field of many
disciplines. In the field of Mass communication, media studies and media sciences the use

of gate keeping is also very common.
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2221 Assumptio;ls of Gatekeeping

Gatekeeping is a very common practice in media nowadays and the ggtekeepers
have the power to decide which news item will go for publishing and which will not. In
short words it is a gatekeeper’s job to allow which issues, problems, goods and information
can go to the audience. Gatekeepers also control public knowledge by publishing some
certain issues and stories and keeping the others out from the system. In this way they build
a specific public opinion by publishing some certain stories and issues. Gatekeeping is not
in media but in organizations also exists. In a governmental system there are also
gatekeepers who control the information and keep the common people unaware from
important issues and information. There are gatekeepers in every political party who
regulate the information and disseminate the common issue and stop the information
regarding some certain issues. In this way common workers of a political party always
remain unaware of top secrets of the party. Same like this happens in many religious and

social organizations.

2.2.2.2 Conceptual Model of Gatekeeping in media

e « N = spurce of nows item
S—— N% —— N » .
N - MNZ e R RS gl e M ; N 1,234 = newWwo HEMS
= audience

disccarded items

#

“ﬁé "f“;/i 7 S . . M
d G 4 [ ——— I\j 1‘ N4

9 S N21N51

3]

wlected ems

Source: White (1964)
Gatekeeping is to block unwanted news items and information about any issue by

stopping with a gate. The person who makes the decision of stopping unwanted news is call

23
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gatekeeper. This term was at first used in the field of psychology and later it was also used
in the field of communication very commonly and now it is a basic theory in
communication studies.According to this theory reporters at first level and sub editors and
editors at next level block some information about an issue which information they do not
want to publish. This behavior of media professional controls public knowledge and
damages the news objectivity and provides the audience half reality and keeps them un
aware of some important news of their benefits. That’s why this theory is being applied at
my study area because audiences have the right to know complete reality without any

missing.

2.3 Research Questions:
RQI1: Do media students give more importance to the objectivity than the journalists?
RQ2: Is there any difference between the perceptions of media students and working

journalists about objectivity?

RQ3: While covering the news do journalists think about objectivity of news or not?

2.4 Hypotheses

Ho: There are differences between media students’ and working journalists’ perceptions

about objectivity in news.

H1: Media students and working journalists understand objectivity as consisting of at least

two dimensions: lack of bias and appearance of balance.

H2: Media students and journalists have opinion that objectivity no more exists in news.

24
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Chapter-3

Research Methodology

This study aims to explore the gaps between media students and working
journalists’ perceptions in objectivity in news. Objectivity is a basic journalistic norm in
media but nowadays it is ignored by present media professionals who give more
importance to their personal benefits than professional standards. A lot of researches have
conducted regarding objectivity in developed countries but in a developing country like
Pakistan it will be ever first research which will focus on news objectivity and will focus
on the existing gap between media students and journalists who are working with an
organization. Basic focus of this research is to find difference of opinion and perceptions of
media students and working journalists in objectivity in news, either they both think samely
or differently about news objectivity. The researcher will conduct a survey of media
students and working journalists to investigate their perceptions about objectivity in news.
The main purpose of this study is to examine what media students and working journalist
view the objective news and what are the components of objectivity in their point of view.
A survey will be conducted to know their perceptions. Being conducted in a developing
country hopefully this research will pave the way for new researchers in the field of news

objectivity.
3.1 Research Design

Appropriate Research Design has a great importance for accurate results. Keeping

in mind the nature and requirements of the study survey research is adopted to explore the
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Islamabad, Rawalpindi and Muzaffarabad. 100 respoﬁdents from media students and 100
respondents from working journalists will fill the questionnaire.100 media students are
selected from International Islamic University as this university has international
environment and students of this university are from all over the world as well as all parts
of Pakistan. So selecting students from this university means selecting students from all
parts of Pakistan. In this way this sample size will be representative of whole country.
Islamabad is the capital city of Pakistan and people from all parts of Pakistan are living in
this city for their business, work and jobs. So it will be also representation of whole

Pakistan.

3.5 Sampling Method

Sampling method in this study is non-random convenience sampling. According to
this method, sample is selected on the basis of easy approach. Same happens in this study,
all the media students from International Islamic University and working journalists from
Rawalpindi, Islamabad and Muzaffarabad that were accessible are selected in this sample.

Because of limited resources and time it is convenient for the researcher to choose this

method.

3.6 Limitations

This study aims to explore the gaps between media students and working
journalists’ perception in objectivity in news. For this survey research is adopted and a
sample of 200 respondents is selected from media students and working journalists as this
sample is not enough for generalizing it for all the media students and working journalists.
Sampling method which is being used in this study is not appropriate for broad study

because convenient sampling method is often used for limited study and collected data
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from the sample through this sampling method has no diversity. Sample size cannot be
extended due to shortage of time, limited resources and financial limitation. So these

reasons make this study limited.

3.7 Conceptualization and Operationalization of Variables
3.7.1 Objectivity

Objectivity is a basic journalistic norm and without it fair and balance reporting is
impossible. It means while covering the news put your personal opinion and point of view
aside and present the both sides of a story in front of readers and let them decide what is
wrong and what is right. Objectivity is a key element of journalistic ethics. Some indicators
like fairness, factuality, accuracy, truthfulness and balance which make the objectivity
clear. To find objectivity in news these indicators have a great importance and without

them objectivity cannot be judged. Conceptualization of these indicators is following:

3.7.1.1 Indicators of objectivity:

3.7.1.1.1 Balance:

Balance means presenting the both sides of a story equitably without favoring anyone. In
this study balance would be used that while going through different news media students

and working journalists find balance in news that’s necessary for news objectivity.

3.7.1.1.2 Lack of bias

Bias means to do not build a story on facts, as facts can be easily verified; conversely,
opinions cannot be verified. Bias also means that while covering a story journalists favor
one side of the story and give that more importance than other. Bias stories are full of
opinion and reporter’s personal interests that is against the news ijectivity. Objectivity

demands to report the story without favoring anyone. In this study bias is used that while
28
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conclusion is drawn and recommendations are made for the future work. Questionnaire is

developed on the base of likert scale.

3.9 Implications of research

This research will help to know about the objectivity in news as well as difference
between media students and journalists’ perceptions about objectivity. This study will also
help to understand the general viewers to develop their understanding about objectivity and
while reading different newépapers and watching different media channels to decide
whether these newspapers and media channels are being run on professional lines or just

making money and doing sensationalism.
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Table 4.1 of media students

@ Frequency | Percent | Valid Percent Cumulative Percent
Strongly agree 46 46.0 46.0 46.0 ‘
Agree 41 41.0 41.0 87.0
Neutral 10 10.0 10.0 97.0
Disagree 3 - 3.0 3.0 100.0
Total 100 100.0 100.0

As is evident from table 4.1, the majority of the media students give more
importance to objectivity. 46 and 41 percent of the selected media students agreed and
strongly agreed that they give more importance to it than the working journalists while 10

percent remained neutral and the other 3 percent disagreed with this.

4
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As is apparent from table 4.6, 9 percent of media students from the selected sample
remained neutral while 48 and 43 percent of media students from the selected sample
disagreed and strongly disagreed that while covering the news journalists think about the
objectivity of news. In this issue not a single one respondent agreed or strongly agreed that

while covering the news journalists think about the objectivity of news?.

Table 4.6 of working journalists

F;equency Percent Valid Percent 7 Cumulati;e Peréé;xt
Neutral 9 9.0 h 9.0 4 9.0 |
Disagree 48 48.0 48.0 . 57.0
Strongly Disagree 43 43.0 43.0 | 100.0
Total 100 100.0 100.0
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As is apparent from table 4.8, 9 percent of working journalists remained neutral that
media students and working journalists understand objectivity as consisting of at least two

dimensions, while 48 and 43 percent of working journalists from the selected sample

g&f disagreed and strongly disagreed that media students and working journalists understand
objectivity as consisting of at least two dimensions: lack of bias and appearance of balance.
Table 4.8 of working journalists
Frequency | Percent |Valid Percent] Cumulative Percent
Neutral 9 9.0 9.0 9.0
Disagree 48 48.0 48.0 57.0
Strongly Disagree 43 43.0 43.0 100.0
Total 100 100.0 100.0
?éi
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neutral. And 22 and 7 percent of working journalists disagreed and strongly disagreed that

news objectivity is found in news items.

@ Table 4.10 of working journalists
Frequency | Percent | Valid Percént Cumulative Percent
Strongly Agree‘ 29 29.0 29.0 29.0
Agree 13 13.0 13.0 42.0
Neutral 29 29.0 29.0 71.0
Disagree 22 22.0 220 93.0
Strongly Disagree 7 7.0 7.0 100.0
Total 100 100.0 100.0
L
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RESULTS, DISCUSSION, CONCLUSION &

RECOMMENDATIONS

3.1. Results and Findings of the Study

Following are the major findings of this study.

1. A sample of 200 respondents is selected from media students and working
journalists; 100 media students and 100 working journalists. The first and major
issue of this study was whether media students or working journalists give more
importance to objectivity. It is found that media students give more importance to
objectivity than working journalists. The survey results proved that media students
and media scholars give more importance and they think seriously about objectivity
as compared to working journalists. As evident from the figure 4.1, 46 and 41
percent of media student respondents agreed and strongly agreed that they give
more importance to objectivity. The results supported the hypothesis of the study as
well.

2. The second issue of this study was the difference between the perceptions of media
students and working journalists about objectivity. It was also dan important issue of
this study. It is found that media students and working journalists are not on the
same page as regards objectivity in news. Both have different opinions about
objectivity in news. As apparent from the figure 4.3, 39 percent of working
journalists respondents agreed and strongly agreed while on the other hand as

apparent from the figure 4.4, 72 percent of media student respondents agreed and
42
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" other hand, as is apparent from figure 4.10, 42 percent of respondents amongst

working journalists agreed and strongly agreed that objectivity is found in news. So
the results showed a very huge difference between both media students and working
journalists. The basic reason of the difference is also knowledge and awareness as
media students have more knowledge about media ethics and they read and go
through news items keeping these ethics in their minds, while working journalists

do not care about that.

5.3. Conclusion

On the basis of the findings of the study, it can be concluded that media
students and working journalists have different opinions about objectivity in news
and there are certain gaps between them in this regard. All the findings and results
proved the basic assumption and hypothesis (Ho) of the study that “there are
differences between media students’ and working journalists’ perceptions about
objectivity in news.” There is nothing a single issue that can be common between
media students and working journalists. The basic reason for this difference is the
difference of approach, knowledge and awareness that is resulted in difference of
understanding.

The second hypothesis (H1) of the study is approved by media students as
(figure 4.7) 43 percent of media students respondents agreed and strongly agreed
that they understand objectivity as consisting of at least two dimensions: a lack of
bias and the appearance of balance. However, it was not approved by working

i

journalists as there is not a single respondent amongst them who agreed or strongly
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agreed that they understand objectivity as consisting of at least two dimensions. The
basic reason for this difference is also the difference of knowledge and awareness as
in our country media is not mature and working journalist are not well educated.
Their knowledge is very limited and mostly they depend on their limited knowledge
and there are not enough opportunities for workshops and training. So they remain
ignorant about media ethics and survive without them. On the other side, media
students have opportunities in daily lectures, discussion, seminars and also
workshops, which is why their knowledge about media ethics is mature. This
difference also appeared in the results and findings.

The third hypothesis (H2) of the study is proved by media students as
(figure 4.9) not a single respondent amongst media students agreed or strongly
agreed that objectivity is found in news items but this hypothesis is not proved by
working journalists as (figure 4.10) 42 percent of respondents amongst working

journalists agreed and strongly agreed that objectivity is found in news items. The

(1

basic reason for this difference is the difference of approach as media students have
critical approach and they go through news deeply keeping in mind all
complications so they know better which news has objectivity ahd which has not
while on the other hand working journalists approach is very tentative. This

difference also be seen in findings and results.

S.4.Implications
As media has become the fourth pillar of the state and everyone needs to make
himself up to date. This research study generally will help everyone who watches,

listens or reads media to make him aware of media ethics and professional
48
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- Universities and colleges need to arrange workshops and training sessions,

especially for students and for the public to make them aware of media ethics.

5.6. Limitations

This study is limited to exploring gaps between media students and working
journalists on objectivity in news. Other aspects of research can exploring gaps
between media students and working journalists on media ethics and professional

standards.

The sample of the study is 200, which is very small and it cannot be
generalized to the whole population. So it is necessary to choose a sample which
can be generalized to the whole population.

Due to limited resources and time, the research is limited to the journalists
of Islamabad, Rawalpindi and Muzzafarabad. [t can be enhanced to the whole
country.

Due to limited resources only media students of the International Islamic

University, Islamabad, are selected. It can be enhanced to all universities.

50

L e

i —










il

-t

Kaye, B. K. & Johnson, T. J. (2004). A web for all reasons: Uses and gratifications of
Internet components for political information. Telematics and Informatics, 21,

197-223.

Lee, T. (2005). The liberal media myth revisited: An examination of factors influencing
perceptions of media bias. Journal of Broadcasting & Electronic Media, 49(1).
43-64.

Lippmann W. (1997). Public opinion. New York: Free Press.

McQuail, D. (2000). Mass communication theory an introduction. 4 thedition. London:

Sage

McCombs, M. and Donald L. S (1972). "The Agenda-Setting Function Mass Media.”
Public Opinion Quarterly 37:176-18

Meyer, P. (1987). Ethical Journalism: A Guide for Students, Practitioners and Consumers.

New York: Longman,

Miller, J. M. and Jon A. K.( 2000). “News Media Impact on the Ingredients of .Presidential
Evaluations: Politically Knowledgeable Citizens Are Guided by a Trusted

.Source. ” American Journal of Political Science 44: 301-315.

Miller, K (2005). Communication Theories: Perspectives, Processes, and Contexts (2nd

ed.). McGraw-Hill.

Mindich, D. (1998) Just the Facts: How “Objectivity” Came to Define American

Journalism. New York: New York University Press

Mirando, J( 2001): Embracing Objectivity Early On: Journalism Textbooks of the 1800s:
Southeastern Lousiana University: Journal of Mass Media Ethics, 16 (1): 23- 32.

Niven, D. (2001). Bias in the news: Partisanship and negativity in media coverage of
presidents Objectivity. In (Ed) M Scammell and Holli, S. Media, Journalism and

Democracy, Aldershot, Hants, Ashgate, Dartmouth
’ 53

e

— v e i













Q. 7: Do .you think present media cares about the journalistic ethics?

* ]
|
E
f-,j Q. 3: Which medium do you prefer for accessing news?
3
~ —— SO : - 3
1) Electronic 2) Print 3)Radio 4) online 5)Mobile
i Q. 4:Which media channel do you like for news listening?
‘.z 1) Geo News 2)ARY 3)DunyaNews | 4)ExpressNews T S)other
E‘ Q. 5: Which neWspaper do you like for news reading?
1)Daily Dawn : 2)Express Tribune 3)ang 4) Express 5) other
¥
, Q.6: which radio channel do you prefer for listening news?
1 1) Radio Pakistan 2) FM 99 3) FM89.4 4)FM 101 5) Anyother
|

& 1) Strongly agree 2) Agree | 3) Neutral 4) Disagree 5) Strongly Diségree
A '
‘ Q.8: Do 4you' think news objectivity is found in news items? 7 i
} 1) Strongly agfee 2) Agfee B 3) Neutral 4) Disagree 5) Strongly Disagree
‘;l"
¥ . . . . . -
: L Q.9: Do you think ‘news objectivity as consisting of at least two dimensions: lack of bias
R |
o A
— and appearance of balance?
: , . ) ~
R 1) Strongly agree 2) Agree 3) Neutral 4) Disagree 5) Strongly Disagree
‘ Q.10: Do you think joufnalists care about balance while covering the news?
1) Stroﬁgly agree 2) Agree 3) Neutral 4) Disagree | 5) Strongly Disagree 1
Q. 1: Do ydﬁ think jourﬂalists care about lack of bias while covering the news?
" 1) Strongly agree 2) Agree 3) Neutral 4) Disagree 5) Strongly Disagree
Q.12: Do you think media students and journalists have same opinion about
objectivity in news? '
f 1) Strongly agree 2) Agree 7 3) Neutral 4) Disagree 5) Strongly Disagree ;
i :
b ]
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Q.13: Do you think media students give more importance to news objectivity than

working journalists?

1) Strongly agree 2) Agree 3) Neutral 4) Disagree 5) Strongly Disagree
Q.14: Do you think objectivity is no more exist in news?

1) Strongly agree 2) Agree 3) Neutral 4) Disagree 5) Strongly Disagree

Q.15: Do you think is there any difference between the perception of media

students and workiﬁg journalists about objectivity?

1) Strongly agree

2) Agree

3) Neutral

4) Disagree

5) Strongly Disaérée

Q.16: Do you think preseni media is being run on purely professional bases?

1) Strongly agree 2) Agree 3) Neutral 4) Disagree 5) Strohgl'y Disagree
Q.17: Do you think present media is doing its job responsibly?

1) Strongly agree 2) Agree 3) Neutral 4) Disagree 5) Strongly Disagree
Q.18: Do ybu think media professionals need more training?

1) Strongly agree 2) Agree 3) Neutral 4) Disagree 5) Strongly Disagree

Q.19: Do you think media need educated media professional who are fully aware of

journalistic ethics?

1) Strongly agree

2) Agree

3) Neutral

4) Disagree

5) Strongly Disagree
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