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ABSTRACT

This thesis research probed the usage of Facebook by the postgraduate students of the

Intemational Islamic University Islamabad (IIUI). Participants of the quantitative research study

completed a survey aiming to determine .their motives of the use of Facebook and what uses and

gratifications they obtain from different activities on Facebook. This study found that there are

ten nrotives of students' Facebook use and more than 27 activities on Facebook for their

gratifications. By use Facebook for relationship maintenance, making virtual communities, for

companionship, coolness, passing time, information seeking, entertainment, self expression, as a

habit, and for feelings of escape from worries. Data from this survey (Appendix A) are discussed

in conjunction with an extensive study on student involvement in different activities on

Facebook, their level of agreement to different statenrents having relationship to motives of

Facebook usage, and their satisf4ction. Participants reported using Facebook both for academic

and non-academic purposes. Participants also reportecl using Facebook regularly, often multiple

times a day for various activities. Data analysis conducted within this study suggests that

participants who used Facebook regularly expressed their agreement to different gratifications

from Facebook. This level of agreement among parlicipants reveals their feelings of being

connected to their friends on Facebook. Restrlts from the research study have implications for

both administration and faculty at the university, concerning policy decisions on how the

students use Facebook for academic purposes including pedagogy, student learning,

communication, and outreach to students.
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INTRODUCTION

1.1 Facebook: Definition and background

In this Chapter of the thesis, the definition of Facebook and its evolution after it

has become a phenomenon has been discussed. It describes the social networking role of

Facebook.

According to Wikipediar, Facebook was founded by Mark Zuckerberg and his

college roommates and fellow students at Harvard University. Facebook membership in

the beginning was limited to the Harvard students only, and the use proliferated to other

educational institutions in the Boston.

Facebook.co-' d.fin s the term 'lletworks" as affiliations of profiles of people

living "around a college, high school, workplace, or a specific region". "People who join

Facebook" must give their afEliation "with a network", for example, a student in a

university or an employee at some organizations would give his/her affiliation with a

network by mentioning the institution's domain ".edu" or ".org" email address. A

member can restrict the viewing of his/her fulI profile by the people outside of his/trer

network.

On Facebook "users are allowed to create and maintain a profile of themselves -

where they can include a profile photo, photo albums, lists of favorites such as books and

movies, contact information, update their relationship status and join groups, among other

things. Facebook friendships are mutually approved connections between two users and

are an important part bf this Facebook profile". "The 'Wall' serves as a public space to

post and display comments, usually from friends, although Facebook users can post

I Wikipedia, the Free Encyclopedia. Retrieved on June 10, 2012, from
http:i/en.wikipedia.org/w/index.php?title=Facebook&oldid=5 I | 4067 57
2 Facebook.com/facebook
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conrments on their own Wall. Private messages, like emails, can be sent from user to user

and a new feature now allows users to send messages to emaii addresses not associated

with Facebook, expanding Facebook's capabilities as a communication technology."

Facebook is also frequently called as the social-networking website. Eliison, et al.

QOO6) defines social networking sites as "online spaces where individuals are allowed to

present themselves, articulate their social networks, and estabiish or maintain connections

to others."

Facebook website allows users to create and maintain their profiles where they

can upload their profile picture, their picture albums, can provide links to their favorite

books and movies, contact information, "update their relationship stafus and can join

groups, among many other things". Facebook friends are in fact mutually approved

connection between two or many users. On one's ''Wall'the friends can send and mention

comments, often from within their friends in the network. They can send private SMS

(short messages), like'emails, to any one on the Facebook. Facebook's new feature now

permits users to send messages to the email addresses which are not associated with

Facebook, e.g. Gmail.com, etc., making it a powerful tool of communication technology.

According to Alexa.com3, the Facebook is one of the top ten websites in the world

and is ranked at the second most visited website by the Internet surfers worldwide.

"Relative to the overall population of internet users, this site's audience tends to be users

who browse from school and home; they are also disproportionately women." Lenhart

(2010) called Facebook the most popular website on the Internet and most popular social

networking site among students at all levels.

3 http://www.alexa.com/siteinfo/.facebook.com
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The use of Facebook among the students has extremely increased; it has impacted

them both in terms of positive and negative outcomes.

1.2 Facebook: Pakistani Scenario

As of september 17, 2012, Facebook has 910465420 plus users

(Socialbakers.com, 2Ol2a). In Pakistan, there are,7,100,100 Facebook users (as of

September 22, 20lZ) whiqh is'38.38% of Pakistanls total online population

(Socialbakers.com, 2012b). Statistics by Socialbakers.com shows that Millenials (aged

1S-24) are the majority (3,479,049 users) of Pakistan's Facebook users which comprises

youth students from colleges and universities of Pakistan (Socialbakers.com,20l2c).The

second largest group is those aged between 25-34 years. The popularity of Facebook

among Pakistanis can be seen from Alexa.com, a premier ranking website, which ranked

Facebook as number one most visited site among 500 sites in Pakistan (Alexa.com,

2012). Moreover, Facebook phenomena among Pakistanis is prevalence as Pakistarr is

aryong top 30 growing countries iir using Facebook in the last six month of 2012

(Socialbakers.com, 2012a). Keeping in view the heavy use of Facebook by youth (aged

18-24 years), this becomes essential to investigate the Facebook usage by this particular

group at the International Islamic University Islamabad.

1.3 Statement of Problem

As Facebook grows in populariff and continues to increase its market share, it is

important and long-overdue to study Facebook from a theoretical perspective in Pakistan.

This study would seek to filI the current knowledge gap by explaining how male and

female postgraduate studentsbf the International Islamic University are using Facebook;
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the most cofirmon uses for Facebook; and what gratifications are derived from Facebook

by invoking the uses and gratifications approach.

1.4 Significance of the Study

As the use of Facebook by the students in Pakistan is rapidly growing, along with

there is a growing need to investigate the reasons of its growth and increased use by the

students at the International Islamic University and what the gratifications they get the

use of Facebook by them. Fr:rther, as administrators and parents wolry, it is important to

explain the types of uses of Eacebook by students. Knowledge of how and why students

use Facebook can help administration and parents better inform their future educational

efforts regarding Facebook.

1.5 Objectives of the Study

The purpose of this phenomenological study remains to examine students'

perception of one online social networking site, Facebook, among postgraduate students

studying at the International Islamic University Islamabad. Through quantitative inquiry,

the researcher got the feedback of thripostgraduate students studying at the social science

faculties at the International Islamic University Islamabad. Information gathered through

the survey process would guide the researcher in the identification of key student motives

and/or "uses and gratifications" of the online social networking site Facebook to

determine if this technology is prevalent as a means of communication, socialization,

and/or academic engagement in a higher education setting.



CHAPTER 2

LITERATURE REVIEW

In this chapter, the researcher reviews the previous studies performed on the

patterns of Facebook use among the students, positive and negative sought gratifications

of Facebook by students, Facebook growth in Pakistan and the studies done on the'oUses

and Gratifications" theory with respect to Facebook use. The entire chapter is divided

into six sections.

2.1 The Internet usage: 
1'

The university students have been seen using the internet at campus and off-

campus very frequently (Jones et al., 2007). In fact, surfing the internet to satisfy

academic needs, it has become an integral part of students' daily life (Jones, 2002). T\e

same trend is evident in Pakistani academic institutions. Therefore, it is important for

higher education professionals to understand their usage patterns of internet and what

"uses and gratifications" they acquire from the Intemet, and its social networking

' Since 1996, the researchers have exploied the impact of Intemet use on various

population groups. Many studies in the past have focused on discovering and describing

the addiction of Internet and the problems related to its heavy use (Brenner, 1997;

Greenfield, 1999; Young, 1996).

Lenhart et al. (2010), on behalf of the Pew lnternet and American Life Project,

investigated the social networking behaviors and attitudes of youth aged between 12 to

17 years. The results of a telephonic survey exposed that frequent intemet users (daily

surfers) tended to have at least one social networking site account in comparison to the
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respondents who have been trsing the Internet less frequently. The contributors to the

project agreed that social networking sites (Facebook, etc.) may encourage the youth to

engage with friends online more frequently. Kaye (1998) investigated the students' use

of Internet and found these categories of the motives of Internet usages: entertainment,

passing time, social dealings, preferred website, and information. Papacharissi et el.

(2000) established these motives of gratifications: "interpersonal utility, pass-time, and

entertainment, entertainment and information seeking with the strongest motivations". In

addition to these, Charney and Greenberg (2001) found alike gratifications for the

Internet use, e.g. to keep inibrmed, diversion and entertainment, peer identity, good

feelings, communication, sights and sounds, career and coolness.

The Facebook and Internet are related terms. To use the Facebook, one needs to

have access to the Internet as the medium to use this application. Therefore, students'

addictiveness to Facebook may bring to the fore outcomes that the previous studies have

presented.

2.2 Patterns of Facebook use among students:

Facebook has a high penetration among university students in Pakistan, however,
1.

the researcher didn't find a any academic research performed on the motives of use of

Facebook by students

The Facebook started in the Harvard dormitory room and now has'over 955

milliona active users worldwide which invites researchers to study this phenomenon in

depth. John Dvorak, a columnist at the PC Magazine noted that "academia, which should

be studying this [Facebook] phenomenon, is just as out of the loop as anyone over 30

a Facebook usage statistics as of June 3O,2Ol2 by Internet World Stats, retrieved from
http ://www. internetworldstats. com/facebook.htm
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[years]". He writes that "Universities have got to focus their attention on computers and

the Internet. There are far too many understudled phenomena bubbling on the Net, and

it's time for academia to wake up" (Dvorak,2006).

Facebook was never a part of the student's dictionary a decade ago. Now-a-days,

it is not only in the glossary of the commonly spoken terms, but it has taken place in

English language as the verb. The common use of Facebook in daily communication is,

"I will facebook you!" I spent a lot of time "facebooking" with friends.

"The Facebook has also become popular discussion topic in the local and

international press." A recent search in the lexis/nexis.toTt retrieved more than 3000

articles on Facebook. The researcher searched the term "Facebook" in the headline and

lead paragraph in articles published in international press during June2012.

Facebook is in fact rapidly becoming a phenomenon that is taking more and more

deep-roots in campus life with the passage of time (Jones & Soltren,2005). This is now a

phenomenon which the parents, teachers, and administrators at educational institutions

need to understand. Why and 'ohow students are choosing to use Facebook" and what

gratifications they seek from the use of Facebook. Study of the Facebook with the "uses

and gratifications" approach (Blumler & Katz, 1974) can facilitate in investigating and

answering questions a6out its use by students and the gratifications they find through it.

A study by Burhanna, et. al. (2009) showed that Facebook and YouTube are part

of students' campus life and a "must activity" for them.

Despite the prohibition on students by the faculty, the students' use of Facebook

is on rise and helps them in their class work in higher education (Roblyer et al., 2010).

Many research scholars have predicted potential benefits for the administatior/faculty at

5 LexisA.{exis is a popular news and law database accessible through subscription at http://www.nexis.com
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universities in the community building feature of the Facebook networks. Shier (2005)

noted that incorporating technology into student affairs, Facebook can help in

contributing to the acddemic community by helping the students in making connections

and communicating with faculty and fellow students. This can be helpful in student

teacher interaction in an academic environment where this connection is limited.

A research by Charrigo and Barnett-Ellis (2007) exposed a different Facebook use

by librarians. The authors investigated "how Facebook impacted students' library use". A

survey research done on college versus university librarians exposed that only three

percent of them were using Facebook as a communication channel to connect the library

for services. They were providing reference and research services to students,
1.

new arrivals, library events and other information literacy relatedinformation about

activities. The does not investigate why there is such a low turn-out of students using

library services through Facebook.

"Facebook addiction" and its impact on studying, both good or bad, has been

discussed and debated in many studies during the last decade (Barratt et al., 2005;

Charnigo & Barnett-Ellis, 2007; Hafner, 2009; Martinez-Alemrin & Lynk-Wartrnan,

2009; Pempek et a1., 2009; Sandvig, 2009; Stern & Taylor, 2007). The study by

Karpinski & Duberstein (200f) indicated that Facebook users study less and earn lower

grades as compared to non-Facebook users. Further research is essential to find out that

whether use of Facebook by students is an issue of apprehension for educational

administrators and faculty. So far, scholarly investigations on Facebook use and its

relationship with academics have been limited.
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Another valid concern which has often been expressed by faculty, university

administrators and parents of the students is the issue of privacy and safety on Facebook.

The immediate peers and friends in one's profile allows them to view profiles unless

additional privacy settings have been enabled (Read, 2006). Jones and Soltren (2005)

performed a study which revealed that 74 percent of the users knew about the privacy

options in Facebook, however,62 percent used this feature. Knowing this fact, the users

deliberately provided large amounts of personal information on Facebook. Their study

revealed that over 70 percent of the respondents of the survey provided their

demographic information, for example, age, gender, location, and interests. Eighty-nine

percent of respondents never read the privacy policy, where as 91 percent were not aware

of the terms of service of Fac.ebook..Consequently, the authors recommend user literacy

for better privacy protection, and about the risks of posting personal information on the

Facebook.

The Facebook can serve as means of time consuming and academic distraction

which ultimately affects students' future employment, and liaison with faculty. It has

pressed the academic adminisftators to show negative perceptions about the use of

Facebook.

Keeping in view the heavy use of Internet and Social networking websites, e.g.

Facebook, many researchers have taken this pqpulation into consideration to study their

"uses and gratifi cations".
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2.3 toUses and Gratifications" of Facebook:

In this section, the history of the "IJses and Gratifications" perspective has been

presented, with key assumptions of the approach outlined, and critical perspectives of the

U&G approach will be probed:

The "Uses and Gratifications" (u&G), a well-known mass cornmunication theory

is the basis of this thesis. The "Uses and Gratifications" theory describes that people are

not passive consumers of media, rather they are active participants who use the media to

gratify their particular needs. The theory was presented by Blumer and Katz in 1974.

They categorized the media user's goals into four groups: "diversion" (entertainment or

escapism), "personal relationships" (social utility), "personal identity" (personal

reference, exploration, and, value reinforcement), and "suryeillance" (information

gathering). This theory has pioved valuable arid multipurpose in investigating different

aspects of mass communication (Blumler & Katz, 1974). The theory in general is used to

find out purposes of the media use and the factors which manipulate those purposes, and

the effects from the media usage. From the user perspective, it has often been used to find

out "how and why" questions about media usage (Sheldon, 2008).

The "Uses and Gratifications" approach was specific to print and electronic media

at those times but with the evolution of more media formats and consumer choices, e.g.

computer and Internet, the o'Uses and Gratifications" theory has become more valid. The

Internet particularly has been adapted as a niedium to tt

approach that it offers unlimited choices to a user to meet his/trer needs and gratifications

as well (Ruggerio, 2000).
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Studies in the past have helped to establish difference between gratifications

sought by the conventional mass media, e.g. television and radio and also from different

Internet applications. The previous studies have identified motives sought from the social

networking applications on Internet such as: "entertainment, interpersonal

co'mmunication, social interaction, informatidn seeking, diversion/passing time and

convenience" (Charney and Greenburg 2001;' Eighmey and McCord 1998; Flanagin and

Metzger 2001; Kaye 1998; Papacharissi and Ruggerio 2000: Stafford and Gohier 2004;

Stafford and Schkad e 2004).

Table 2.1: Motives found in Selected Previous "I]ses and Gratifications" Researches

Authors Year TheoryilVlotivation/
f,'actor

Communication
Channel

"Uses and Gratifications"
Factors/lVlotives Found

Greenberg r974 Gratifications TV (by British
children)

"Learning habitual, arousal,
companionship, relaxation,
forget. pass time"

Mcleod &
Becker

1974 Gratifications TV (by voters) "Surveillance, vote guidance,
anticipated communication,
excitement, reinforcement
Information, inexpensiveness,
entertainment, convenience,
companionship, relaxation

Rubin &
Rubin

1982 Motivations TV @y older
persons)

Information, inexpensiveness,
entertainment, convenience,
companionship. relaxation"

Rubin &
Perse

1987 Motives TV - news "Exciting entertainment, pass

time, information
Surveillance, companionship,
voyeurism, view by default,
social
entertainment"

resource,

Bafiz 1982 Factor TV "Surveillance, companionship,
exemplar, entertainment,
voyeurism, social resource"

Perse 1986 Motives TV - soap

Opera
"Exciting entertainment,
habit/pass time, information,
relax-escape, voyeurism"

Rubin &
Banz

1987 Motives VCR "Library storage, music or
videos, exercise tapes, movie
rental, child viewing. time
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shifting, socializing, critical
viewing"

Leung &
Wei

2000 Gratification
Items

Cell Phone "Fashion/status,
affection/so ciability,
relaxation,
mobility, immediate access,
instrumentality, reassurance"

The following.section"explains that the,,"Uses and Gratifications" approach is in

fact a practical theoretical .perspective which the researchers can use to examine

Facebook.

Among many choiies of uses and gratification of Internet, the Facebook continues

to grow in popularity among youth and claims its market share. Keeping in view the

growth of Facebook in Pakistan, it is vital and long overdue to study Facebook's "Uses

and Gratifications" by the students of International Islamic University from a theoretical

perspective in media and communication field.

. The "Uses and,Gratifiiiations'i theory has particularly been applied in many recent

studies. An investigation by Lesa Stem and Kim Taylor adopted a survey questionnaire to

know college students' patterns of use of Facebook. They prepared a list of uses,

including meeting new friends, sending messages to friends, entertainment, viewing

photos, advertising parties and social events, and to get information about classes (Stern

&Taylor,2007). One more study used a survey to examine the "Uses and Gratifications"

of Facebook use by college students, and identified different similarities of Facebook use

and Internet use in general, which includes facilitation of interpersonal relationships

(social utility), entertainmeni, diversion, convenience of access to information and

information-gathering (Clark, Lee & Boyer, 2007; Papacharissi & Rubin, 2000). Majority
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of these studies employed quantitative method on "Uses and Gratifications" research on

Facebook.

Some students have political motives to use the Facebook. A study by Venezuela,

Park, and Kee (2009) explored the U&G of Facebook groups and it's relation with civic

and political usage. Their investigation found four motives of usage of Facebook Groups:

social interactions, entertainment,' updating,, self-status ' seeking and for gaining

information. The study concludes that students use Facebook groups as an information

source for organizing events and for social interactions with friends.

Sheldon (200S) conducted a survey of university students to investigate their

attitudes and behaviors on Facebook. His study found that the students have been using

Facebook for creating relationships and enjoyment as their frequent gratifications

obtained from Facebook. He found that "coolness, companionship and meeting new

people" were not that important motives for the sfudents as compared most sought

gratifications. i

The majority of motivations for use of Facebook were associated with social

interactions, searching past friends, learn about invitational activities (events, etc.), and

planning those activities with friends. Other related motives established were "sharing

photos, entertainment, passing time, and information gathering and sharing" (Pempek

Yermolayeva and Calvert 2009).

Madhusudhn (2012) found that the research students of the University of Delhi

use Facebook for frequent lurking, more than any activity. Very few use it for the

promotion of their resgarch stirdies. iti, i, the trnique aspect of the Facebook use among

students reflecting the dominant motive of Facebook use as entertainment.
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Gosling et. al. (2007) suggest that institutions must consider promoting. Facebook

in campus premises as developing methods to influence the community on campus

through new channel communications and affiliation opportunities.

As the Facebook continue to growing and emerging as a vital communication

channel in the world, it becomes important to probe how it is being used by students at

the lnternational Islamic University Islamabad. Many researchers have performed the

investigations on the usage oi tt. Facebook by students. This study aims to add to the

current literature about Facebbok's "IJses and Gratifications" among students, elucidating

how university students are treating Facebook; what are the most common'Facebook

activities of the students.

The study follows the research done by Chamey and Greenberg (2001), and

Sherry, et.al. (2006). They performed an exploratory factor analysis of data collected

from 340 respondents of a survey. Nine motives they studied included: Pass Time,

Connection, Sexual Attraction, Utilities and Upkeep, Establish/lvlaintain Old Ties,

Accumulation, Social Comparison, Channel Use, and Networking. Under the umbrella of the

""lJses and Gratifications"" theory, the current research keeps into consideration similar

variables to investigate the patterns of usage of Facebook by the students of Iriternational

Islamic University Islamabad.

To measure the commonalities between face-to-face friends and friends on social

networks, Subrahmanyam et al. (2008) determined the common characteristics between

offline friends (face-to-face) and friends on social network online. The investigation

revealed that forty-nine percent of participants' top offline friends (face-to-face) were

their friends on their online social media site toci e.g. Facebook. The study proved that the

students use Facebook for socialization which is a dominant motive of Facebook use.
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Many investigative studies about what "uses and gratifications" student sought

have reported reliable results about popular activities on social media sites. Most popular

and common activities found were "reading and responding to messages, posts news or

invitations; commenting and posting on Facebook wall; searching for friends' profiles,

walls and pages; viewing and leaving comments on photos; updating their profiles; and

using Facebook applications" (Lampe et aL,2007; Subrahmanyam et al, 2008). The study

and review of literature presented in this chapter reveals the following activities students

perform on Facebook:'

Table 2.2: Frequent activities of students on Facebook

Browse/read other peoples' profi les

See/post/share photos and videos

Read/respond/like to news feeds

Read posts on others'walls

Read/reply private messages from friends

Join groups

Create events/invite friends to events

Add or remove friends

Update status

Look at videos links

Tag or un-tag photos

Join or leave groups

Comment on friends pictures

Create grdups
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t9. Information sharing/receiving

20. Interacting with groups

24. Update or edit profile

25. Chatting with friends

26. Downloading Facebook applications, quizzes or games

27. Browse company or organization pages

. Numerous research studies have applied the U&G theory to understand the

motivations of Facebook usage obtained through online social media websites. The old

communication theories still are still valid and applicable to the interactive online

communication now-a-days. Many researchers have applied those communication

theories to investigate the communication behavior and motives of online users over the

social media websites. The online SNSs have been associated with facilitating the users

for "interpersonal relationships, socialization and involvement in their communities." The

study and review of literature also brought to forth following motives of Facebook use:

Table 2.3: Frdquent rirotives of otudents' Faiebook usage

Previous Study Year Motive/Factor

Sheldon
2008

Relationship

maintenance

Virtual Community

Companionship

Coolness

Papacharissi & Rubin
2000 Passing Time
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Entertainment

Information Seeking

Schaedel & Clement
20t0 Self Expression

Lin
200s Habit

Kim & Haridakis
2009 Escape

To evaluate why students at IIUI use Facebook, this research will use motives for

Facebook usage adopted by the previous studies cited in this chapter.

As the Facebook continues to grow as a communication channel in Pakistan, it is

a vital study to comprehend how the youth especially students are utilizing it. This thesis

rcsearch will attempt to add to the current literature on Facebook by surveying the

Facebook members who are postgraduate students at the International Islamic University

Islamabad. This study explored motivations of students at IIUI and how they use

Facebook as well.

The in-depth study of the literature brought about the following research questions to be

RQl: How much time the post-graduate students of the IIUI spend on Facebook?

RQ2: What are the most frequent activities on Facebook conducted by post-

graduate students of IIUI?

RQ3: What are the "uses and gratifications" of Facebook for post-graduate

students at IIIUI?
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CHAPTER 3

METHODOLOGY

The chapter describes.the methodology and procedures the researcher used in this

quantitative study. This chapter consists of the following sections: survey instrument,

population and sample, independent and dependent variables, research questions,

research method, data collection, data analysis, and limitations to the study'

3.1 Research Method

This study used quantitative methods of data collection and analysis. An in-depth

literature review of related research was conducted as the first step towards answering the

research questions. The resEarch performed r searches within the Higher Education

Commission digital library which included Science Direct database and Gale InfoTrac

oneFile, EBSCOHOST databases housed within the elibraryusA

(http://www.elibraryusa.state.gov) provided by the U.S. Embassy Islamabad. The motives

of use of Facebook of the students of International Islamic University derived from the

literature review were presented in great detail in Chapter Two. The survey tool was

utilized to collect data from the students. All channels of data collection were used

including face-to-face meetings, electronic communication through email and facebook.

r.; 
,

3.2 Survey Instrument

The survey questionnaire comprised closed-ended questions for probing the

students' behavior on Facebook, their usage, their frequent activities and motives on this

social media website. The researcher adapted measurements of early studies to construct

the survey questionnaire that have been reviewed in literature review chapter. The survey
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questionnaire that was distributed to the students has been provided in Appendix A at the

end of this thesis.
!.

3.3 Population and SamPle

All post-graduate students of the International Islamic University Islamabad who

were enrolled both full-time or part-time during the Summer 2012 semester, and had a

registered Facebook address, were requested to participate in the survey study. There

were several reasons for this choice. First, IIUI students were reasonably accessible by

the researcher due to location. Due to the nature of this study, which was administered

through face-to-face meetings, emailing the survey link and through Facebook, there was

a strong chance that the population w-ho would be able to participate would be very large.

Because this was a sbtely the single *ir.rriiy population (i.e., International Islamic

University Islamabad), "a sample of approximately less than 1 Yo of the population was

expected to be utilized for data analysis. Because electronic surveys have the potential to

reach a greater audience, coupled with the potential for higher response rates, it was

expected that a response rate of approximately .5% to lo/o would be usable data (Crowl,

1996)."

Participants were recruited based on their Facebook availability. They were

selected based on their university classification (i.e., post-graduate, currently enrolled). In
.,. 

i

addition, traditional email correspondence was sent out to student at over 20 departments

of the university at IIUI requesting them to forward the survey questionnaire Internet

address to students and facilitate the data collection through the questionnaire in print as

well electronically available online. The lntemet address that contained the survey

guaranteed confidentiality of their responses.
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3.4 Dependent Variables

The gratifications from Facebook usage by the students of IIUI was the focus of

this study. Therefore, gratifications obtained from Facebook by the post graduate students

of IIU are the depend'ent ,*iuUt.. Earlier research studies on "uses and gratifications"

served as the basis for forming the derivatives for measuring the dependent variable

within this dissertation. The literature review provided the following i'rr., and

gratifications."

1. RelationshiP maintenance

2. Virtual CommunitY

3. ComPanionshiP

4. Coolness

5. Passing Time 
-

6. Entertainment

7. Information Seeking

8. Self ExPression

9. Habit

10. EscaPe

3.5 Operational definitions of dependent variables:

Relationship maintenance: The Facebook provides the facility to its users to

search, create, and maintain relationship with people on the network. They can send

invitations for friendship, events and sharing news. This gives them the feeling of

connectedness.

Virtual Community: The Facebook provides a virtual environment where people

remain connected through different activities thus making it a virtual community.

Companionship:Facebook help people finding companion in virtual environment.
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Coolness: The coolness feature of the Facebook makes it interesting for users by

their overall experience showing their confidence on Facebook.

Passing Time; The passing time is the gratification obtained from Facebook that

helps the users to escape or kill their time.

Entertainment: The Facebook entertains the users through different activities e.g.

watching video clips, chatting, etc.

Information Seeking:The Facebook is source for finding information about others

on the network.

Self Expression: On Facebook, the users can express their-self to others on their

approved network friends.

Habir: Habit is an addiction to do something.

Escape: The escape isia gratification that helps the users on Facebook to run away

from work or any routine activity.

3.6 Independent Variables

All the activities on Facebook were counted as independent variables which affect

the user resulting the dependent variables in the form of gratifications obtained from

Facebook activities. These independent variables were measured on five point Likirt

scale (Never, Rarely, Regularly, Often, and Very often)

The following functions on Facebook are self explanatory:

l. Browse/read other peoples' profiles

2. See/posVshare photos and videos

3. Read/respond/like to news feeds

4. Read posts on others'walls

5. Read/reply private messages from friends

6. Join groups
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3.7

7. Create events/invite friends to events

8. Add or remove friends

9. Update status

10. Look at videos links

11. Tag or un-tag photos

12. Join or leave groups

14. Create groups .

15. Informationsharing/receiving

t6. Interacting with groups

17. Update or edit profile

18. Chatting with friends

19. Downloading Facebook applications, quizzes or games

20. Browse company or organization pages

Data Collection

The data was collected uqing multiple methods. An online survey tool

(http://www.datagle.com) was used to build the online survey and collect data. Individual

students were contacted through their departments during classes to fill in the printed

survey questionnaire. In addition, the survey was mailed to students by email where their

addresses were known. The survey web link was posted on Facebook page of the

lntemational Islamic University Islamabad inviting students to respond the survey. To get

maximum responses, the students were requested to send the survey URL (universal

resource locator) to their fellow class fellows within their Facebook and other social

media websites. Although thq survey link aimed at all students of International Islamic

University, however, an accompanying note was written with the questionnaire URL that

explained eligibility to participate in the survey. That post -graduate students of the

university should only respond to the survey.
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3.8 Statistical Analysis

The data collected from respondents was analyzed using SPSS software. The ten

dependent variables that emerged from the literature review are as follows: "relationship

maintenance, virtual community, companionship, coolness, passing time, entertainment,

information seeking, self expression, habit, escape."

3.9 Limitations -'

From a theoretical perspective, this study provides an informative view of

communication patterns of the IIUI students. However, there are certain limitations to

this study. First and foremost, the data collected for this study and online survey all came

from post graduate students of the university. To gather more generalizable information

about university students' Facebook use, future studies should use a larger sample across

all levels of students e.g. undergraduate students, students enrolled in certificate course in

all departments of the International Islamic University Islamabad. Second, the sample

was collected in Octo! er 2lli,towards the endrof the semester. With the nearing of mid-

term exams, it may be that students'typical Facebook behavior is altered dwing this time

of semester

3.10 Conclusion

Chapter Three provided a recap of the purpose and objectives of this study by discussing

briefly the research questions, identified and described the survey instrument, and the

data collection procedure and analyses. The following chapter provides comprehensive

analysis of all variables including results.
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CHAPTER 4

RESULTS

4,1 Characteristics of Sample

The entire sample contained 371 respondents. In terms of gender (Table No. 1),

the sample consisted female vith 38.3% (n : 142) and 61.7% male (n : 229)

respondents. In relation to age (Table No. 2), the majority of the students were of 25-29

years age (31%, rz : 1'15) followed by the ZO-i+ age group (30.7%, n = ll4), the 30-34

age group (16.7%, n : 62), and, the 35-39 age group (11.6%, n: 43), with the 40 and

older age group were the smallest portion of the respondents (10%, n:37).

able 1: Gender of tgllLD

Gender Frequency Percentage

Male 229 6t.7%

Female t42 38.3%

Total 371 t00%

'"Table 2: Age of respondents

Gender Freouencv Percentase

20-24 tt4 30.7%

25-29 115 3r.0%

30-34 62 t6.t%

35-39 43 tt.6%

Over 40 years 37 t0.0%

Total 371 100%

In terms of educational qualification (Table No. 3), majority of the sample with

5i.9% (n : 200) were studying in MA/IvISc' degree, followed by 44.7% (n : 166)



studying in MPhil degree and small size of the respondents with

PhD degree.

25

1.3% (n: 5) studying in

Table 3: Educational I

Frequency Percent

MA/MSc 200 53.9%

MPhiI t66 44.7%

PhD 5 t.3%
Total 371 100%

ications

4.2 Frequency of Accessiug to Facebook 
,,

In determining how frequently this sample accesses to the Facebook (Table No.

4), the researcher collected five different measurements. Participants were asked to select

from options including "never, 1-3 in a week, 4-6 in a week, l-2 in a day or 3+ times per

day". The majority of responses 56.6% (n : 210) indicated they access Facebook more

than three times per day, followed by the second largest group of respondents who access

Facebook 4-6 times in a week 18.3% (n = 68), as 17.8% (n: 66) reported they access the

site "1-3 times in a week", and only 6.7% (n= 25) reported they access the site 1-2 times

pe1 day. Only a small amotmt (0.5%, n: 2),, of the sample reported that they never

accessed Facebook.

manv times resoondents access F

Frequency Percent

l-3 times in a week 66 t7.8%

4-6 times in a week 68 18.3%

1-2 times in a day 25 6.7%

3+ times in a day 2t0 s6.6%

Never 2 0.s%
Total 371 r00.0

Table 4: How acebook?
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Table 4.1: Cross Tabulation between Gender and the Frequency of Facebook Use

"How many times do you access Facebook on an average scale?"

Iotal
1-3 times in a

week

4-6 times in a
week

1-2 times in a

day

3* times in a

day Never

Gender? Male

Female

Iotal

42

24

56

46

22

58

20

5

25

119

9t

210

2

0

2

229

t42

371

Table 4.2: Cross Tabulation befween Age,,and the Frequency of Facebook Use

"How many times do you access Facebook on an average scale?"

Total

1-3 times in a

week

4-6 times in a
week

l-2 times in a

day

3* times in a

day Never

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

I

5

12

22

26

66

a
J

t9

32

t2

2

68

I

5

7

4

8

25

09

84

ll

1

2t0

0

2

0

0

0

2

r14

115

62

43

37

371

4,3 Frequency of different activities on Frtcebook

The respondents werb asked to rank their nineteen activities on Facebook to

investigate how often they perform those activities on this site on a scale from never,

rarely, regularly, often and very often. Those activities were arranged on Likirt scale had

19 statements having relationship with the following "uses and gratifications" activities

on the Facebook:

1. Relationship maintenance

2. Virtual Community
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4. Coolness

5. Passing Time

6. Entertainment

7. Information Seeking

8. Self Expression

9. Habit

10. Escape

. The first statement uni:ler the'question six asked the'readers how often they read

others' profiles. In terms of reading others' profile on Facebook (Table No. 5.1), majority

of respondents (54.5%, n:202) indicated they rarely read other's profile pages, followed

by second largest group (28%, n = 104) which reads others' profile pages regularly, and a

little number of respondents (2.2%, n:8) very often. Of the total sample,9.7 (n = 36)

never read others' profile pages.

Table 5.1: Readin files of others.l: es

Frequency Percent

Never 36: 9.7%
Rqrely 202 54.4%

Regularly t04 28.0%

Often 2T 5.7%

Very Often 8 2.2%

Total 371 100.0

Continuing to the responses on the statement that "how often they read others'

profiles," the crosstab function in the SPSS software revealed (table 5.1.1) that majority

(n:202) who rarely read others'profiles comprise 130 males and72 females. And those

who (z:104) regularly read others'profiles comprise 62 males arrd42 female students.
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Table 5. 1. I : CrossTabulat ion betweon "Readi
and Gender

Gender?
Total

Male Female

Reading profiles of
others

Never l8 18 36

Rarely 130 72 202

Regularly 62 42 104

Often 1l 10 2t
Very Often 8 c 8

Total 229 t42 171

. In Table 5.1.2, the crosstab function revealed that among those who regularly read

others' profiles (n:104) comprise readers between ages 20-24 years (40), 25-29 yearc

(32),30-34 years (17).

Majority of the respondents (48.S%) rarely update their status on Facebook.

Contrary to this a big majonry Q6.4%) regularly update their status or newsfeed feature

of the Facebook (Table 5.2).

ng profiles of others"

Table 5.1.2: Cross Tabulation between Reading profiles of others and Age

Reading profiles
of others

Age?
Iotal

20-24 25-29 30-34 35-39 Over 40

Never 10 t2 5 6 3 36

Rarely 49 64 37 26 26 202

Regularly 40 32 t7 1l 4 104

Often ) 7 1 0 4 21

Very Often f, ) z 0 ) I
Iotal tt4 115 62 43 37 371
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Table 5.2: "Updating status or news feeds"

Frequency %

Valid Never 28 7.5

Rarely i81 48.8

Regularly 135 36.4

Cften l9 5.1

Very Often 8 2.2

Total 37t 100.0

A cross-tab analysis reveals that male students are in majority who either

regularly (90) or rarely (105) update their status on newsfeed at Facebook (Table 5.2.1).

Table 5.2.1: Cross Tabulation between Gender and "Updating status or news feeds"

''Updating status or newslfeeds"

IotalNever Rarely Regularly Often
Very
Often

Gender? Male

Female

Iotal

18

10

28

10s

76

181

90

45

135

8

l1
t9

8

0

8

229

r42
371

Among those who rarely update their status on Facebook are majority (56)

respondents aged between 25-29 years followed by second majority (44) between,20-24

years of age. Those who regularly update their status on Facebook comprise majority

respondents (53) between ages 20-24 years followed by second majority (43) between

ages25-29 years (Table 5.2.2).
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Table 5.2.2: Cross Tabulation between Age and "Updating status or news feeds"

'Updating status or news feeds"

TotalRarely Regularly 0ften
Very
Cften

Age? 20-24

2s-29

30-34

35-39

Over 40

5

9

J

5

6

44

56

33

26

22

53

43

2t

L2

5

6

7

J

0

a)

6

0

2

0

0

114

115

62

43

t7

Iotal 28 181 135 t9 8 371

The respondents were asked how often they look the video links on Facebook.

Majority (139) said they rarely watch videos posts on Facebook. Second largest majority

respondents (119) said they &equently see vidgos on Facebook (Table 5.3). Among the

majority (139) respondents who rarely watch videos on Facebook were majority students

(49) between ages 20-24 years followed by the second majority respondents (a1) between

ages 25-29 years. Similarly, those who regularly see video posts on Facebook were

majority respondents (a5) between ages 20-24 years followed by the second majority

respondents (a3) between ages 25-29 years (Table 5.3.1). Among the majority

respondents who rarely watch Facebook video posts were 94 male and 45 female

students. Similarly, those who regularly watch Facebook video post were 71 male and 48

female students. rr:
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able 5.3: "Lookins at video links"

Frequency Percent

Valid Never

Rarely

Regulariy

Often

Very Often

Total

87

139

11,9

18

8

371

23.5

37.5

32:.t

4.9

2.2

100.0

Table 5.3.1: Cross Tabulation between Age and "Looking at video links"

'Looking at video links"

IotalNever Rarely Regularly 3ften
Very
Often

Age? 20-24

2s-29

30-34

35-39

Over 40

8

23

22

l4

49

4L

t7

t6

I6

45

43

20

7

4

6

8

1

0
a
J

6

0

2

0

0

tt4
115

62

43

17

Iotal 87 t39 119 18 8 37t

Table 5.3.2: Cross Tabulation between Gender and "Looking at video links"

''Looking at video links"

Total\Iever Rarely Regularly Often
Very
Often

Gender? Male

Female

48

39

94

45

7l

48

8

10

8

0

229

t42

Iotal 87 t39 119 18 8 371

. One of the features of4he Facebook is tagging friends to share with them pictures.

Tagging makes the picture appear on the newsfeed or walls of the commons friends in

Facebook. Majority respondents (172) said they regularly tag or un-tag their friends when

they post pictures on Facebok (Table 5.4). Among those majority respondents (172) who

said they regularly tag or un-tag friends to pictures on Facebook were 65 female and 107
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male respondents (Table 5.4.1). Among those who regularly post pictures and tag or un-

tag their friends comprised 69 respondents who belonged to 20-24 years of ages followed

by 59 respondents belonging to 25-29 years of ages (Table 5.4.2).

Table 5.4: "Tagging or un-tagging pictures"

frqquency %

Valid Never

Rarely

Regularly

Often

Very Often

Total

43

r23

172

24

)

t7l

11.6

33.2

46.4

6.s

2.4

100.0

Table 5.4.1: Cross Tabulation between Gender and "Tagging or un-taggitrg pictures"

'Tagging or un-tagging pictures"

IotalVever Rarely Regularly 0ften
very
Often

Gender? Male

Female

Iotal

23 r,

z0

+3

78

45

t23

107,,

65

172

l2

t2
24

9

0

9

229

142

)71

Table 5.4.2: Cross Tabulation between Age and "Tagging or un-tagging pichres"

''Tagging or untagging pictures"

IotalNever Rarely Regularly Often
Very
Often

Age? 20-24

25-29

3o-34

35-39

Over 40

4

15

7

7

10 -.

24

35

23

22

19

69

59

28

t2

4

1l

6

2

2

3

6

0

2

0

I

lt4
115

62

43

37

Iotal +3 t23 172 24 9 371
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They were asked how often they join or leave the groups on Facebok. Majority

respondents (153) said they regularly do this practice followed by the second majority

respondents (l l9) who said they rarely join or leave Facebook groups (Table 5.5).

able 5.5: "Addins or rt u
),

Frequency Percent

alid Never

Rarely 
'

Regularly

Often

Very Often

Total

l4e

tt9
153

4t

9

371

13.2

32,.1

4t.2

11.1

2.4

100.0

Among those majority groups who join or leave the Facebook groups regularly

belonged to age grcups 20-24 years and 25-29 years consecutively (Table 5.5.1).

Table 5.5.1: Cross Tabulation between Age and "Adding or removing groups"

'Adding or removing groups"

IotalRarely Regu!arly Often
very
Often

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

9

l5

4

10

l1

49

26

39

t9

20

15

119

51

51

34

10

7

1s3

22

10

J

3

J

4t

l6

0

2

0

I

9

n4
il5
62

43

37

37t

Those who regularly join or leave groups on Facebook comprised 59 female and

94 malerespondents (Table 5.5.2).
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Table 5.5.2: Cross Tabulation between Gender and "Adding or removing groups"

'Adding or removing groups"

IotalNever Rarely Regularly Often
Very
Often

Gender? Male

Female

Iotal

z5

24

+9

79

40

tt9

94

59

153

22

l9
41

9

0

9

229

142

37t

When asked about how often they comment on the picture posts on Facebook,

majority respondents (173) said they regularly comment on photos of others (Table 5.6).

able 5.6: "Commentins on

Frequency Percent Valid Percent
Cumulative
Percent

Valid Never

Rarely

Regularly

Often

very
Often

Total,

18

105

173

56

t9

t7l

4.9

28.3

46.6

15.1

5.1

100.0 1

4.9

28.3

46.6

15.1

5.1

100.0

4.9

33.2

79.8

94.9

100.0

Among those 100 were male along with 73 female respondents.

Among those regular respondents 52
t

by 60 to 25-29 yrurs of age group.

belonged to 20-24 years age group followed

Table 5.6.1: Cross Tabulation between Gender and'oCommenting on photos"

'Commenting on photos"

IotalNever Rarely Regularly Often
Very
Often

Gender? Male

Female

Iotal

T2

6

l8

75

30

105

100

73

t73

29

27

56

13

6

t9

229

142

171
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Table 5.6.2: Cross Tabulation between and on

'Commenting on photos"

IotalNever Rarely Regularly Often
Very
Often

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

4

10

1

1

z

r8

20

26

l4
2t

24

105

52

60

36

18

7

173

28

13

9
a
J

3

56

l0

6

2

0

1

t9

1,14

115

62

43

37

371

The researcher investigated how often the students create events or send

invitations to friends on Facebook. Majority respondents (152) said they rarely create

events or send event invitations to friends followed by majority students (141) who said

that they regularly create events or send invitations to friends.

T sendins invitations"able 5.7: "Creating events or mv

Frequency Percent

Valid Never

Rarely

Regularly

. Often

Very Often

Total

40

152

t4t
25

13

371

10.8

41.0

38.0

6.7

3.5

100.0

Table 5.7.1: Cross Tabulation between Gender and "Creating events or sending
invitations"

''Creating events or sending invitations"

TotalNever Rarely Regularly Often
very
Often

Gender? Male

Female

Iotal

23

t7

+0

104

48

152

84

57

t4t

8

t7
25

10

t)
13

229

142

371
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Table 5.7.2: Cross Tabuiation between Gender and "Creating events or sending
invitations"

''Creating events or sending invitations"

TotalNever Rarely Regularly Often
Very
Often

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

8

8

a
J

8

l3

30

44

34

28

t6
152

63

5l

t6

6

5

t41

7

9

5

1

a
J

25

6

3

4

0

0

13

Lt4

115

62

43

37

37t

Majority (211) said they do not post links to other websites followed by second

majority who said they never post links to other websites other than Facebook. Only

small number of respondents (33) said they regularly post links to other websites (Table

s.8).

Table 5.8: "Postins links to other websites"

rrequency Percent

alid Never

Rarely

Regularly

Often

very
Often

Total

tt2
2t1

JJ

5

r0

)7t

30.2

s6.9

8.9

1.3

2.7

100.0

Table 5.8:1: Cross Tabulation between Gender and "Posting links to other websites"

'Posting links to other websites"

IotalNever Rarely Regularly Often
Very
Often

Gender? Male

Female

Iotal

62

50

112

131

80

2rt

25

I
33

J

2

5

8

2

10

229

t42
371
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Table 5.8:2: Cross Tabulation between Age,and "Postin$ links to other websites"

''Posting links to other websites"

IotalNever Rarely Regularly Often
Very
Often

Age? 20-24

25-29

30-34

3s-39

Over 40

Iotal

23

20

21

28

20

tt2

68

80

36

15

l2
2tt

15

13

3

0

2

JJ

2

0

0

0
a
J

5

6

2

2

0

0

l0

t114
I

r115

62

43

37

371

They were asked to how often they respond to posts on their newsfeeds, majority

(191) said they rarely respofrd to posts on their newsfeed'followed by good majority

respondents (98) regularly respond or comment of posts on their newsfeed (Table 5.9).

Table feeds".9: "Readins or to resoond news

Frequency Percent

Valid Never

Rarely

Regularly

Often

Very
Often

Total

64

191

98

I
10

t7t

17.3

s 1.5

26.4

2.2

2.7

100.0

Table 5.9.1: Cross Tabulation between Gender and "Reading or to respond news' feeds"

''Reading or to respond news feeds"

TotalNever Rarely Regularly Often
very
Often

Gender? Male

Female

Iotal

39

25

54

115

76

191

5t

J7

)8

6

2

8

8

z

10

229

t42
J7t
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Table 5.9.2: Cross Tabulation 
"T::#e 

and "Reading or to respond news

'Reading or to respond news feeds"

TotalNever Rarely Regularly Often
Very
Often

Age? 20-24

25-29

30-34

3s-39

Over 40

Iotal

20

20

8

8

I
64

4t

63

36

29

22

191

44

28

16

6

4

98

3

2

0

0

3

8

6

2

2

0

0

0

t14

115

62

43

37

371

To know their engagement. and "uses and gratifications" of the Facebook

respondents were askeil to how often they updaie or edit their profile. Majority (175) said

they regularly update their profile on Facebook (Table 5.10).

Table 5.10: "Updating or editine profile"

Frequency Percent

Valid Never

Rarely

Regularly

Often

very
Often

= Total.

46

94

t75

40

t6

371

t2.4

25.3

47.2

10.8

4.3

100.0

Table 5.10.1: Cross Tabulation between Gender and "Updating or editing profile"

'Updating or editing profile"

IotalNever Rarely Regularly Cften
Very
Often

Gender? Male

Female

fotal

22

24

+6

6t

3

94

ll0
65

175

23

t7
+0

1,3

a
J

t6

229

t42
371
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Table 5.10.2: Cross Tabulation between Gender and "Updating or editing profile"

'Updating or editing profile"

Total),lever Rarely Regularly Cften
Very
Often

Age? 20-24

25-29

3444

35-39

Over 40

Iotal

t2

25

5

2

2

46

20

26

1l

l7

20

94

53

49

39

23

11

175

20

l2
4

1

3

40

9

aJ

J

0

I

t6

|fi4
I

115

62

43

37

371

When they were asked how often they use chat function of Facebook to communicate

with their friends, majority respondents (1a0) said they rarely use chat fi.rnction foltowed

by good majority (105) who.laid they regularly use chat function on Facebook (Table

s. r 1).

function".ll: with live chat

requency Percent

Valid Never

Rarely

Regularly

Often

Very
Often

Total

99

140

106

15

11

,71

26.7

37.7

28.6

4.0

3.0

100.0

Table 5.11.1: Cross Tabulation between Gender and o'Interacting with live chat
function"

''Interacting with live chat function"

IotalNever Rarely Regularly Often
Very
Often

Gender? Male

Female

Iotal

53

46

99

90

50

r40

65

4 I

106

t2

3

15

9

2

l1

229

r42
371
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Table 5.11.2: Age? * lnteracting with live chat function Crosstabulation

Interacting with live chat function

IotalRarely Regularly Often
very
Often

Age? 20-24

25-29

30-34

3s-39

Over 40

Iotal

18

23

24

18

16

99

44

47

24

13

12

140

38

39

ti
12

6

106

8

J

I

0

a
J

15

6
a
J

2

0

0

11

1t4
115

62

43

37

371

The researcher asked the respondents how often they use Facebook's applications,

e.g., qtizzes/polls, and games. Majority respondents (13a) said they rarely use such

functions of Facebook followed by the respondents (131) who never used such

applications on this site (TablE 5.12).' ',

Table 5 2: "Interactine with lcatlons, qutz7,es, or

requency Percent

Valid Never

Rarely

Regularly

Often

Very Often

Total

131

t34

84

13

9

371,

35.3

36.r

22.6

3.5

2.4

100.0

games"

Table 5.12.1: Cross Tabulation between Gender and "Interacting with applications,
quizzes, or games"

''Interacting with applications, quizzes, or games"

Iotalftrever Rarely Regularly Often
Very
Often

Gender? Male

Female

Iotal

83

48

131

75

59

t34

54

30

84

8

5

13

9

0

9

229

142

371
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Table 5.12.2: Cross Tabulation between Age and "Interacting with applications,
quizzes, or games"

"Interacting with applications, quizzes, or games"

IotalNever Rarely Regularly Often
Very
Often

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

2Q-
JJ

35

23

20

131

52

49

l2

l4

7

t34

29

30

t2

6

7

84

7

2

1

0

a
J

13

6

I

2

0

0

9

1114

115

62

43

JI

371

They were asked how often they visit the Facebook page of the International

Islamic University for information regarding university. Majority respondents (157) said

they regularly browse the university's Facebook page followed by second majority

respondents (85) who rarely gisit the. page (Table 5.13). Those who regularly browse the

university's page comprise 89 male and 68 female students (Table 5.13.1). Majority of

these visitors fall between 20-34 years of ages (Table 5.13.2).

Table 5.13: Browsins IIUI Facebook

brequency Percent

Valid Never

Rarely

Regularly

Often

Very Often

Total

32

85

157

59

38

371

8.6

22.9

42.3

15.9

10.2

100.0
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Table 5. 1 3. 1 : Cross Tabulation between Gender and "Browsing IIUI Facebook

Table 5.13.2: Cross Tabulation between Gender and "Browsing IIUI Facebook
page"

Browsing IIUI Facebook page

Iotal$ever Rarely Regularly Often
very
Often

Age? 20-24

25-29

30-34

3s-39

Over 40

Iotal

7

2t

4

0

0:
32

27
aaJJ

1l

8

6

85

64

37

24

t9

l3
t57

6

2l
t4

8

l0
59

10

J

9

8

8

38

n4
115

62

43

37

J7t

When asked about how frequently they interact with other International Islamic

university social media pages or other social websites of universities around, majority

respondents (15a) said they regularly interact with those social websites (Table 5.14).

Those who regularly visit other social pages of the university comprise 89 male and 64

female respondents (Table 5. I 4. I ).

page"

Browsing IIUI Facebook page

IotalNever Rarely Regularly Cften
very
Often

Gender? Male

Female

fotal

t6:
t6
t2

49

36

85

89

68

ts7

4t

r8

59

34

4

38

229

142

371
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Table with IIUI or other universi

Table 5.14.1: Cross Tab between Gender and Interacting with IIUI or other
university pages

-,,
Table 5.14.2:,Cross Tab between Age dnd Interacting with IIUI or other

university pages

tnteracting with IIUI or other university pages

IotalNever Rarely Regularly Often
Very
Often

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

10

19

8

0

1

38

22

30

8

9

8

77

64

40

23

t7

l0
t54

9

20

13

8

10

60

9

6

10

9

8

42

tt4
115

62

43

37

37t

. To know how often the respondents,,post on Facebook walls of their friends,

majority of them (173) said they regularly post on others' wall (Table 5.15). These

respondents comprise 109 male and64 female students (Table 5.15.1). Majority of them

fall in ages below 34 years (Table 5.15.2).

5.14: Interacting wtth IIUI or other uuversl

Frequency Percent

Valid Never

Rarely

Regularly

. Often

Very Often

Total

38

77

154

60

42

371

10.2

20.8

4t.5

r6i.2

1 1.3

100.0

lnteracting with IIUI or other university pages

Iotal$ever Rarely Regularly Often
Very
Often

Gender? Male

Female

Iotal

r9

l9
38

45

32

77

89

65

t54

39

2t

60

37

5

42

229

t42
37t
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able 5.15: "Postins on others'walls"

Frequency Percent

Valid Never

Rarely

Regularly

Often

Very Often

f,otal

29

103

t73

47

t9

t7t

7.8

27.8

46.6

t2.7

5.1

100.0

Table 5.15.1: Cross Tabulation between Gender and "Posting on others' walls"

'Posting on others' walls"

IotalNever Rarely Regularly Often
very
Often

Gender? Male

Female

Iotal

t7

1,2

29

6t

42

103

109

64

t73

28

19

47

t4

5

19

229

142

371

Table 5.15.2: Cross Tabulation between Age and "Posting on others' walis"

''Posting on others' walls"

IotalNever -. Rarely Regufarly Often
very
Often

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

l0

10

5

J

I

29

20

))
13

18

t9
103

56

55

33

18

l1

t73

18

l4
8

1

6

47

l0
a
J

3

J

0

t9

tt4
115

62

43

37

37t

In addition to the chat function of Facebook, the respondents were asked how

often they read private messages (equivalent to email function) sent by others on

Facebook, majority respondents (175) declared they regularly receive and read the private

messages sent by others in tile network (Tabl6 5.16). This majority number comprises

101 male and74 female students (Table 5.16.1) and they all fall in the ages between2}-

34 years (Table 5.16.2).
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Table from otlers"

Table 5.16.1: Cross taUri'iation between Gender and "Reading private messages

from others"

Table 5.16.2: Cross Tabulation between Age and "Reading private messages from
others"

Reading private messages from others'

Iotal{ever Rarely Regularly 0ften
very
Often

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

8

7

5

5

0

z5

l8

37

10

13

t7
95

52

54

34

2T

t4
175

28

15

10

2

6

61

8

2

J

2

0

15

TT4

ll5
62

43

37

37r

The participants of this survey research were asked if they do send private

messages to others e.g. friends, colleagues, etc., majority of the respondents (178; 48%)

said they regularly send messages from Facebook to others (Table 5.17). These majority

number comprised 103 males and75 female respondents (Table 5.17.1). They all fall in

the ages between 20-34years (Tabl e 5.1,7.2).

5.16: "Reading private

i requency Percent

Valid Never

Rarely

Regularly

Often

Very Often

Total

z5

95

175

5l

15

l7l

6.7

25.6

47.2

t6.4

4.0

100.0

Reading private messages from others'

Iotal\Iever Rarely Regularly Often
very
Often

Gender? Male

Female

Iotal

15

10

25

6s

30

95

101

74

t7s

3 7

24

6t

11

4

15

229

r42
37r
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Table 5.17: "Sendins private

requency Percent

Valid Never

Rarely

Regularly

Often

Very Often

Total

25

92

t78

63

13

371

6.7

24.8

48.0

17.0

3.5

100.0

Table 5.17.1: Cross Tabulation between Gender and "Sending private messages"

Send piivate messages

TotalNever Rarely Regularly Often
Very
Often

Gender? Male

Female

Iotal

t2

13

25

54

).8

)2

103

75

178

40

23

63

10

3

13

229

t42
371

Table 5.17.2: Cross Tabulation between Age and "Sending private messages"

Send private messages

IotalNever Rarely Regularly Often
Very
Often

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

I

8'

5

)

Z5

26

29

8

l3

16

92

49

54

34

24

t7
178

atJI

18

9

1

4

63

7

3

3

0

0

13

tt4
115

62

43

37,

37t

To know their 'ouses and gratifications" of the Facebook another question was

asked that if they add or remove the friends and how frequently. Majority of them (168;

45.3%) respondents said they regularly add or remove their friends in Facebook (Table

5.18). This majority comprised 106 male and 62 female respondents (Table 5.18.1). All

these respondents fall in the ales between 2}'34years (Table 5.18.2).



Table 5.18: "Adding or remov

Frequency Percent

Valid Never

Rarely

Regularly

Often

Very Often

Total

20

108

168

6T

l4
371

5.4

29.t

45.3

t6.4

3.8

100.0

47

friends"

Table 5.18.2: Cross Tabulation between Age and "Adding or removing friends"

Adding or removing friends

Total$ever Rarely Regularly Often
Very
Often

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

2

t2

2

3

I

ZO

22

JJ

t6

22

15

108

58

48

30

15

l7
168

25

t7

T2

3

4

6t

7

5

2

0

0

14

tt4
115

62

43

37

371

Facebook offers to create or join events through invitations to friends. The

respondents were asked how often they respond to an event invitation on Facebook,

majority of them (176) said they rarely respond to invitations, second majority (108)

respondents said they regularly respond to events either joining or not joining or may be

joining (Table 5.19). These both majority respondents comprised 107 males and 69

Table 5.18.1: Cross Tabulation between Gender and "Adding or removing friends"

Adding or removing friends

IotalNever Rarely Regularly Often
very
Often

3ender? Male

Female

Iotal

t3

7

z0

62

46

108

106

52

168

39

22

6t

9

5

l4

229

t42
371
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females followed by those who regularly respond to events com 68 males and 40 females

(Table 5.19.1). All these respondents fall in the ages between 20-34 years (Table 5.19.2).

invitations"able 5.19: "Responding to events or invita

Frequency Percent

Valid Never

Rarely

Regularly

Often

Very Often

Total

45

t76

108

30

t2

37t

t2.l
47.4

29.1

8.1

3.2

100.0

Table 5.19.1 : Cross Tabulation t:ffit$.rlaer and "Responding to events or

Table 5.19.2: Cross Tabulation between Age and "Responding to events or
invitations"

'Responding to events or invitations"

Iotal!trever Rarely Regularly Often
Very
f,ften

Sender? Male

Female

Iotal

t1

T4

+5

r07

69

176

58

40

108

l5

15

30

8

4

t2

229

t42
371

''Responding to events or invitations"

Iotalrlever - Rarely Regularly Often
Very
f,ften

Age 20-24

25-29

30-34

35-39

Over 40

Iotal

5

t7

4

7

l1

+5

48

46

39

29

t4
176

44

38

13

5

8

108

10

10

4

2

4

30

6

4

z

0

0

t2

tt4
115

62

43

37

371
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4.4 "IJses and Gratifications" Sought From Facebook Activities

. The respondent, *.i'b asked to rank their nine activities on Facebook to

investigate what level of agreement or disagreement they have with the statements

regarding the following "uses and gratifications" on the Likirt scale from strongly agree,

agree, neutral, disagree, and strongly disagree:

1. Relationship maintenance

2. Virtual Community

3. Companionship

4. Coolness

:
5. Passing Time

6. Entertainment

7. Information Seeking

8. Self Expression

9. Habit

10. Escape

The question #6 comprises 37 statements each having relation to one of the

above "uses and $atifications" motives of Facebook use by the students' of the

Iniernational Islamic Uniu.rsity Islamabad. The first statement aimed at investing if it

allows the respondents to communicate with fellow colleagues/friends. A big majority of

the respondents (252) said that they agree with the statement. It was followed by a good

number of respondents (86) who said they strongly agree with the statement (Table 6.1).

These respondents comprise d,206 males and 132 females (Tabte 6.1.1). They fall in the

ages groups from 20-34 years (Table 6.1.2).
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Table 6.1: "It allows me to communicate with fellows"

Frequency Percent

Valid S[rongly.agree
' Agree

Neutral

Disagree

Strongly disagree

Total

86

252

29

J

I

,71

23.2

67.9

7.8

0.8

0.3

100.0

It was asked if the Facebook is part of their self-image, majority of the

respondents were found agree (252) with the statement, followed by 54 respondents who

were fourd strongly agree (Table 6.2).These majority respondents comprised 182 males

and 124 female students (Table 6.2.1). They fall in the ages groups from 20-34 years

(Table 6.2.2).

Table 6.1.1 : Cross Tabulation between Gender and "Communication with Fellows"

lt allows me to communicate with fellows

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

60

26

86.

t46

l0q
252

20

9

29"

a
J

0

3

0

I

I

229

142

371

Table 6.1.2: Cross Tabulation between Age and "Communication with Fellows

'It allows me to communicate with fellows"
Iotal

Strongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

3s-39

Over 40

fotal

l^JZ

34

8

7

5

86

77

73

49

30

23

252

4

7

J

6

9

29

1

0

2

0

0
a
J

0

1

0

0

0

1

tt4
115

62

43

37

371,
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Table 6.2:"lt is part of sel

Frequency Percent

Valid Skongly agree

Agree

, Neutral

Disagree

Strongly disagree

Total

54

252

49

11

5

371

14.6

67.9

13.2

3.0

1.3

100.0

Table 6.2.1: Cross Tabulation between Gender and Self

t is part of my self image

Iotal
Strongly agree Agree Neutral Disagree

Strongly
disagree

3ender? Male

Female

Iotal

36

18

54

146

106

252

34

15

49

8

J

1l

5

0

5

229

t42
37t

able 6.2.2: Cross atlon

tt is part of my self image

IotalStrongly agree Agree Neuiral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

3s-39

Over 40

fotal

26

15

7

4

Z

54

82

81

43

29

t7
252

4

t4

10

8

13

49

0

5

2

2

2

11

tt4
115

62

43

37

371

Tabul and Self I

They were asked if the Facebook helps them to feel like less lonely. Majority of
--,.

the respondents (154) agree followed by 28 respondents who strongly agreed with the

statement. A good number of respondents (110) remained neutral to give their opinion

(Table 6.3). The male and female representation to answer the statement was recorded as

strongly agree (18;10), agree (89; 65), neutral (67;43), disagree (37; l8), and strongly

between A6
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disagree (18;6) with the statement (Table 6.3.1). They fall in the age groups from 20-34

years (Table 6.3.2).

feel lessable 6.3: "It helps me to fOel less lone

Frequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

2,8

r54

110

55

24

371

7.5

4t.5

29.6

14.8

6.5

100.0

Table 6.3.1: Cross Tabulation between Gender and "Feelins less Loneliness"

Table 6.3.2: Cross Tabulation between Aee and "Feelins less Loneliness"

They were asked if the Facebook is another way to conduct the research. The

majority respondents (144; 38.8%) agreed with the statement followed by 118 (31.8%)

respondents who strongly agreed to the statement (Table 6.4). These majority

ee

'It helps me to feel less lonely"

Total
Strongly agree Agree Neutral Disagree

Strongly
disagree

Gender? Male

. Female

Iotal

18

10 ri

28

89

65'

154

67

4),
110

J 7

t8

55

18

5

z4

229

142

371

.5.2: n mess

''It helps me to feel less lonely"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

3A-34

35-39

Over 40

Iotal

110

8

7

1

2

28

63

59

l3

T4

5

154

34

36

24

7

9

110

4

t2

15

t4

l0
55

J

7

11

24

tt4
115

62

43

37

371
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respordents comprised 139 males afi97 female students (Table 6.4.1). They fall in the

age groups from20-34 years (Table 6.4.2).

Table 6.4: "ltis another to do research"-1: wa

brequency Percent

Valid Strongly agree

, Apree

Neutral

Disagree

Strongly disagree

Total

118

t44

85

t6

8

37r

31.8

38.8

22.9

4.3

2.2

100.0

Table 6.4.1: Cross Tabulation between Gender and Facebook as Research Tool

'It is another way to do research"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

73

45

118

92

52

r44

47

38

85

9

7

16

8

0

I

229

142

371

able 6.4 2: Cross Tabulation between as Kesearch I oo

''It is another way to do research"

IotalStrongly agree Agree Neutral Disagree
Strongly
lisagree

Age? 20-24

25-29

30-34

35-39

Over 40

fotal

39

34

20

t7

8

118

39

39

31

18

l7
r44

31

35

9

5

5

85

J

7

2

2

2

t6

2

0

0

I

5

8

11,4

115

62

43

37

371

Cross Tabulation betwee and Facebook as Research Tool

The respondents were"asked if they uso the Facebook for fun, majority of them

(ll3;30.5%) said they strongly agree followed by second big majority (144;38.8%) who

said they agree with the statement. However, a good number of respondents (101; 27.2%)

showed neutral behavior to this statement, neither agreeing nor disagreeing to the
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statement (Table 65.1). Those who agreed to the statement comprised 94 male and 50

female students followed by those who strongly agreed comprised 69 male and 44 female

students (Table 6.5.1). They all fall in the age groups from 20-34 years (Table 6.5.2).

Table 6.5: "I use it for fun"

Frequency Percent

Valid Sfronglyagree

Agree

Neutral

Disagree

Strongly disagree

Total

11r:
I

t44

i01

10

J

371

30.5

38.8

27.2

2.7

.8

100.0

Table 6.5.1: Cross Tabulation between Gender and Fun Use of Facebook

'oI use it for fun"

IotalStrongly agree Agree Neutral Disagree

Strongly

lisagree

Gender? Male

Female

fotal

44

113

94

50

144

59

42

101

5

5

10

2

I

3

229

142

,71

Table 6.5.1: Cross Tabulation between Age and Fun Use of Facebook

'I use it for fun"

IotalStrongly agree Agree Neutral Disagree

Strongly

disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

43

42

13

7

113

48

39

29

L7

l1

t44

17

31

20

t6

t7

101

5

2

0

1

z

0

1

1

0

1

0

J

tt4
11s

62

43

)t

371
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Majority of the respondents (230; 62%) agreed to the statement that Facebook

provides their information to others (Table 6.6). These respondents comprised 146 males

and 84 female students (Table 6.6.1). They fall in the age groups from20-34 years (Table

6.6.2).

Table 6.6: "Facebook

brequency Percent
1.

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

70

230

54

15

2

371

18.9

62.0

t4.6

4.0

.5

100.0

information to others"

Table 6.6.1: Cross Tabulation between Gender and nformation to others

''Facebook provides my information to others"

IotalStrongly agree Agree Neutral Disagree

Strongly

disagree

Gender? Male

Female

Iotal

+4

26

70

t46

84

230

30'

24

54

7

8

15

2

0

)

229

142

37t

Table 6.6.2: Cross Tabulation between Age and "providing information to others"

'Facebook provides my information to others"

IotalStrongly agree Agree Neutral Disagree

Strongly

disagee

20-24

25-29

30-34

35-3g

Over 40

Iotal

31

23

9

1

f

70

68

59

47

33

23

230

8

26

6

8

6

54

6

7

0

1

1

15

0

0

0

I

Z

tt4
115

62

43

37

371
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Majority of the respondents (209; 56.3%) agreed to the statement that Facebook

aloows them to create relationships with others (Table 6.7). These respondents comprised

132 males and77 female students (Table 6.7.1). They fall in the age groups from20-34

years (Table 6.7.2).

Table 6.7: "It allows me to create relati

Frequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

74

209

69

18

I

37t

19.9

56.3

18.6

4.9
a

.J

100.0

Table 6.7.1: Cross Tabulation between Gender and Creation of Relationships

'It allows me to create relationships"

IotalStrongly agree Agree ),leutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

48

26 a.

74

132

77

209

35

34

69

l3

5

l8

I

0

I

229

t42
371

Table 6.7.1: Cross Tabulation between Age and Creation of Relationships

It allows me to create relationships"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

26

z5

T4

Z

7

74

7t

52

39

28

t9
209

t3

30

8

8

t0
69

4

7

I

5

I
18

0

0

0

I

tt4
115

62

43

37

371
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To measure their gratification of Facebook, they were asked if they use it for

killing their time. Majority respondents (182) agreed to the statement followed by 49

(13.2%) respondents who were found strongly agree with the statement. A big number

(1 18; 3 1.8%) remained neutral, neither agree nor disagree with the statement. Majority of

these respondents were 212 male and 137 were female students (Table 6.8.1). And they

all fall in the age groups between 20-34 years (Table 6.8.2).

Table 6.8: "I use it to kill my time": --l use lt Io Kul m

Frequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

4e

182

118

1,3

)

\71

13.2

49.t

31.8

3.5

2.4

100.0

Table 6.8.1: Cross Tabulation between Gender and "Killing Time"

'I use it to kill my time"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male
' Female

Iotal

29

z0

49

r97

75

182

76

+iz

118

10

)
13

7

2

I

229

142

37t

Table 6.8.2: Cross Tabulation between Age and "Killing Time"

''I use it to kill my time"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

fotal

21.

16

7

3

Z

70

63

22

t6

l1

t82

18

30

3l

22

t7
118,

I

6

2

2

z

3

4

0

0

0

5

9

1,14

115

62

43

37

37t
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To know another gratification of their Facebook use, they were asked if they use

it for enjoyment only. Majority of them (206;55.5%) said they agree with the statement,

followed by 88 (23.7%) respondent who said they strongly agree with the statement. A

good number of respondents (70; l8%) remained neutral, neither agreeing nor

disagreeing (Table 6.9). Among these respondent s,226 were male students and 138 were

female students (Table 6.9.1). And they all fall in the age groups between 20-34 years

(Table 6.9.2).

Table 6.9: "I use Facebook for

Frequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Total

88

206

70

7

l7l

55.5

18.9

t.9

100.0

3.72

Table 6.9.1: Cross Tabulation between Gender and "Enjoyment from
Facebook"

'I use Facebook for enjoyment"

IotalStrongly agree Agree Neutral Disagree

Gender? Male

Female

Iotal

55 _..

33

88

130

76

206

4l
29

70

)
4

7

229

r42
37t
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Table 6.9.2: CrosiTabulation between Age and ';Enjoyment from
Facebook"

''I use Facebook for enjoyment"

IotalStrongly agree Agree Neutral Disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

4t

35

6

5

38

67

67

35

t9

t8
206

a
J

t3

2t

2l
t2
70

l3

0

0

2

2

7

tt4
115

62

43

37

,71

This statement has relation with their relationship maintenance gratification on

Facebook. Majority of the respondents (214;'21.6%) agree with the statement that it

allows them to stay in connect with their friends (Table 6.10). These majority

respondents comprise 137 male and 77 female students (Table 6.10.1). They all fall in

age groups between 2L-34years (Tabl e 6.10.2).

Table 6.10: "It allows me to stay in touch with friends".IU: "lt allows me to stav rn

requency Percent

Valid Strongly agree

Agree

Neutral

Qjsagree
' Strongly disagree

Total

80

214

67

9

I

\71

2t.6

57.7

18.1

2.4

.J

100.0

Table 6.10.1 : Cross Tabulation between Gender and "Stay in Touch with friends"

''It allows me to stay in touch with friends"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Iotal
Female

+9

l1

30

137

77

214

37

30

67

6
a
J

9

0

I
I

229

t42
371
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Table 6.L0.2: Cross Tabulation between Gender and "Stay in Touch with friends"

'It allows me to stay in touch with friends"

TotalStrongly agree Agree Neutral Disagree
Strongly
lisagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

32

27

11

z

8

80

6t

55

43

3t

24

2t4

18

31

7

6

5

67

2

2

1

4

0

9

0

0

0

0

1

114

115

62

43

37

371

They were asked if they use Facebook for simply passing time when they feel

bore. Majority of the respondents (145; 39.1%) remained neutral, followed by second by

second good majority respon'tlents (i29; 34.8%) who agreed with the statement (Table

6.11).

Table 6.1 1: "I use it to pass time when I feel bored: --l use

Frequency Percent

Valid Strongly agree

Agree

Neutal

Disagree

Strongly disagree

Total

31

t29

145

s6

10

371

8.4

34.8

39.1

15.1

2.7

100.0

Table 6.1 1.1 : Cros*Tabulation between Gender and "Passing Time"

''I use it to pass time when I feel bored"

TotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

22

9

3l

75

54

129

85

60

145

37

19

s6

r0

0

l0

229

t42
371
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Table 6.11.2: Cross Tabulation between Age and "Passing Time"

''I use it to pass time when I feel bored"

IotalStrongly agrile Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

l4

5

6

2

4

31

63

47

10

5

4

t29

32

54

30

17

12

t45

3

9

r6

t6

t2
56

2

0

0

3

5

10

tL4

115

62

43

37

371

They were asked if visiting the Facebook is a habit, majority (l6t1;$.a%) remained

neutral, neither agreed nor disagreed followed by the respondents (101;27.2%) who

agreed to the statement (Table 6.12). Those who remained.neutral comprised 101 male
1.

and 60 female respondents (Table 7.12.1). Th'ey all fall in age groups between 20-34

years (Tabl e7.12.2).

Table 6.12:"Y acebook is a habit

Frequency Percent

Valid Shongly agree

Agree

Neutral

Disagree

Stongly disagree

Total

47

l0l
r61

t5

7

,71

t2.7

27.2

43.4

14.8

1.9

100.0

Table 6.12.1: Cioss Tabulation between Gender and "Using Facebook as Habit"

'Visiting Facebook is a habit"

TotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

fotal

29

18

47

58

43

101

101

60

161

35

20

55

6

I

7

229

142

17t



'Visiting Facebook is a habit"

IotalStrongly agree Agree Neutral Disagree
Strongly
Cisagree

Age? 2A-24

25-29

30-34

3s-39

Over 40

lotal

19

t6

6

2

4

47

38

45

8

8

z

101

52

40

34

l0

25

161

ls

9

t4

2l
6

55

0

5

0

z

0

7

ltt4
l1s

62

43

37

371

62

Table 6.12.2: Cross Tabulation between Gender and "Using Facebook as Habit"

They were asked if the Facebook enables them to connect to someone who is hard

to reach usually, majority respondents (187; 50.4%) agreed to the statement (Table 6.13).

These majority respondents comprised ll7 male and 70 female students (Table 6.13.1).

They belonged to age $oups between 24-34 years (Table 6.13.2).

Table 6.13: "It enaBles me to connect someone who is hard to reach,,

requency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

82

187

56

t9

7

\7t

22.1

50.4

15.1

10,s

r.9

100.0

Table 6. 1 3. 1 : Cross Tabulation Gender and "It enables me to connect someone who is hard
to reach"

''It enables me to connect someone who is hard to reach"

TotalStrongly agree Agree lrleutral Disagree
Shongly
disagree

Gender? Male

Female

Iotal

52

30

82

fi7
70

r87

3t

25

56

24

l5
39

5

2

7

229

142

371
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Table 6.13.2: Cross Tabulation Age and "It enables me to connect someone who is hard
to reach"

They were asked if it helps the others to judge them from their profile

information, majority of the respondents (203; 54.7%) agreed with the statement (Table

6.14). These respondents comprised 125 male and 78 female students (Table 6.14.1) and

they all fall in age groups between 20-34 years (Table 6.14.2).

le 6.l4;. "Peoole can me from

Frequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

66

203

59

29

t4

371

17.8

54.7

15.9

7.8

3.8

100.0

Tab file"

'It enables me to connect someone who is hard to reach"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 2A-24

25-29

30-34

35-39

Over 40

Iotal

29

29

t2

)

l
32

6r

52

35

20

t9
r87

l4

t9

9

5

9

56

l8
I

t4

5

9

J

39

2

1

1

0

J

7

tt4
115

62

43

37

371

Table 6.14.t: Cross Tabulation between Gender and "People can judge me from my profile"

'People can judge me from my profile"

TotalStrongly agr. ee Agree Neutral Disagree
Strongly
Cisagree

Cender? Male

Female

fotal

+t

z5

56

t2s

78

203

34

25

59

20

9

29

9

5

t4

229

142

371
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Table 6.14.2: Cross Tabulation between Age and "People can judge me from my profile"

'People can judge me from my profile" Iotal

Strongly agree Agree Neutral Disagree Strongly
disagree

Age? 20-24

25-29

. 30-34

3s-39

Over 40

Iotal

32

23

7

J

I

66

60

49

43

29

22

203

t4

30

4

7

4

59

5

t0

6

4

4

29

aJ

3

2

0

6

t4

tt4
115

62

43

37

371

They were asked if using the Facebook helps them finding the company of

friends, majority of the respondents (176; 47.4%) showed neutral behavior how ever a

significant number of respondents said they agree (99; 26.7%) and strongly agree (40;

10.8%) with the statement (Table 6.15). The majority respondents which stayed neutral

comprised 105 male afi 7l female students (Table 7.6.1). They all fall in age groups

between 2}-34years (Tabl e A':5.21.

Table 6.15: "It allows me to find

Frequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Stuongly disagree

Total

40

99

t76

1l

15

371

10.8

26.7

47.4

11.1

4.0

100.0
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Table 6.15.1: Cross Tabulation between Gender and o'It allows me to find companionship"

"It allows me to find companionship"

TotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

fotal

za

z0

+0

65

34

99

105

7l
t76

z8

13

41

ll
4

15

229

t42
371

companionship"

'It allows me to find companionship"

IotalStrongly agre€ Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Xotal

t4

t4

6

3

3

40

38

4t

10

9

I

99

49

49

39

t9

20

176

8

3

7

t2

11

41

5

8

0

0

2

15

tt4
115

62

43

37

37t

Table 6,15.2: Cross Tabulation between Gender and "It allows me to find

. They were asked if the Facebook engagement helps them to forget about tension

or the work, majority respondents (144;38.8%) agreed to the statement followed by a

significant number which remained neutral (88) and similarly those who disagreed (85;

22.9%) with the statement (Table 6.16). The majority respondents who agreed with the

statement comprised 84 male and 60 female students (Table 6.16.1). These all

respondents fall in the age group between 20-34 years (Table 6.16.2).



6.16: "I use it to about tensions or wo

requency Percent

Valid Strongly agree

Agree

Neutal

Disagree

Strongly disagree

Total

42

144

88

85

t2

371

l 1.3

38.8

23.7

22.9

3.2

1Q0.0

66

Table

They were asked the reason why they use facebook as if it is just cool, majority

respondents (203; 54.7%) agreed that it is cool followed by a significant majority (11a;

30.7%) who strongly agreed with the statement (Table 6.17). These majority respondents

comprised 198 male and 1 19 hmale students (Table 6.17.1). These all respondents fall in

the age group between 20-34 years (Table 6.17 .2).

rk"

Table 6.16.1 : Cross Tabulation Gender and "I use it to forget about tensions or work"

I use it to forget about tensions or work"

TotalStrongly agree Agree Neutral Disagree
Strongly
lisagree

Gender? Male

Female

Iotal

27

15

42

84

60

144

49

39

88

57

28

85

t2

0

t2

229

r42
371

Table 6.16.2: Cross Tabulation Age and "I use it to forget about tensions or work"

I use it to forget about tensions or work"

TotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

fotal

22

13

4

1

2

42

64

43

t6

l4

7

144

18

36

25

4

5

88

7

21

r6

24

t7
85

3

2

1

0

6

t2

tt4
115

62

43

37

371
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Table 6.17:"lt is cool"

requency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

1114

203

34

l4

6

371

30.7

54.7

9.2

3.8

1.6

100.0

Table 6.17.1: Cross Tabulation between Gender and "Facebok is cool"

'It is cool"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

73

4 I

tt4

t25

78

203

r9

15

34

10

4

t4

2

4

6

229

142

371

Table 6.17.2: Cross Tabulation between Gender and "Facebok is cool"

"It is cool"

IotalStongly agree Agree Neutral Disagree
Strongly
disagree

Age 20-24

25-29

30-34

35-39

Over 40

Iotal

54

43

t2

2

3

rt4

49

46

43

36

29

203

8

t7
a
J

Z

4

34

a
J

5

2

3

4

tt4
115

62

43

37

37t

Majority (236;63.6%) respondents said that Facebook enables them to make and

meet new friends (Table 6.18).
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Table 6. l8: "It enables me to meet new friends"

rrequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

72

236

36

20

7

J7t

19.4

63.6

9.7

5.4

1.9

100.0

The majority respondents who agreed with the statement comprised 151 male and

85 female students (Table 6.lq.1).

Table 6.18.1: Cross Tabulation between Gender and Meeting New Friends on Facebook"

'It enables me to meet new friends"

TotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Sender? Male

Female

Iotal

46

26

72

1s1

85

236

22

t4

36

6

t4
z0

4

a
5

7

229

1,42

371

The majority respondents who agreed to the statement fall in the age goups

between 20-34 years (Table 6.18.2).

.Table 6.18.2: Cross Tabulation befween Age gnd Meeting New Friends on Facebook"

''It enables me to meet new friends"

TotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

lotal

30

27

7

l
5

72

68

59

45

36

28

236

t2

15

5

I

3

36

4

8

4
a
J

I
z0

6

1

0

0

7

tt4
115

62

43

37

37t
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They were asked if they . easily find information on Facebook, majority

respondents (251 ;67.l%)agreed with the statement (Table 6.19).

Table 6.19: "lmakes easy to get information from Facebook,,toneas

requency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

52

251

59

5

+

171

14.0

67.7

15.9

1.3

1.1

100.0

The majority respondents who agreed with the statement comprised 157 male and
1,

94 female students (Table 6.19.1).

Table 6.19.1: Cross Tabulation between Gender and Facebook as Information Source

The majority respondents who agreed to the statement fall in the age $oups

between 20-34 years (Table 6,.19.2).

Table 6.19.2: Cross Tabulation between Gender and Facebook as Information Source

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

31

zl
52

157

94

25t

37

22

59

3

2

5

I

3

4

229

142

37r

''It is easy to get information from Facebook"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

18

16

n
4

1
J

52

74

71

46

32

28

251

t6

27

5

6

5

s9

12

0

I

I
5

4

0

0

0

0

+

l1 14

I, ,,
I

62

43

37

37t
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They were asked if the Facebook helps them escape their worries, there were mix

responses to this question. Mbjority respondents (138; 37.2%) said they agree with the

statement followed by a significant number of respondents (107;28.8%) who remained

neutral (Table 6.20).

Table 6.20: "It lets l- ttme wornes

Frequency Percent

Valid Strongly agree

Agree

Neuhal

Disagree

Strongly disagree

Total

38

138

107

75

t3

\,71

t0.2

37.2

28.8

20.2

3.5

100.0

The majority of who agreed with the statement comprised 78 male and 60 female

students followed by those who remained neutral (68 male, 39 female) students (Table

6.20.t).

Table 6.20.1: cross Tabulation between Gender and Facebook Escapism

The majority respondents who agreed to the statement fall in the age goups

between 20-34 years (Table 6.20.2).

'It lets me escape my worries"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

28

10

78

60

138

6 8

39

1,07

45

30

75

10

3

13

229

142

37r
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Table 6.20.2: Cross Tabulation between Age and Facebook Escapism

They were asked if they have posted messages on their friends' walls, majority

respondent s Ql6;58.z%)agreed that they do this activity (Table 6.21).

Table 6.2tl "1 friends'walls"onm

brequency Percent

Valid Shongly agree

Agree

Neutral

Disagree

Skongly disagree

Total

80

216

52

22

1

371

2t.6

s8.2

14.0

5.9

.3

100.0

Those who agree to this statement comprised 142 male and 74 female students (Table

6.2t.1).

. Table 6.21.L: Cross Tabirlationbetween G,ender and "Pbsting Messages on Walls"

''It lets me escape my worries"

fotalStrongly agree Agree Neutral Disagree
Strongly
Cisagree

Age? 20-24

25-29

30-34

35-39

Over 40

fotal

15

13

5

a
J

2

38

67

5l

8

8

4

138

t19

38

3t

11

8

107

7
lt2

18

2t

t7
75

1

0

0

6

l3

lr 14

lr rs

62

43

37

371

''I post messages on my friends'walls"

IotalStrongly agree Agree Neutral Disagree
Strongly
Cisagree

Gender? Male

Female

Iotal

53

27

80

142

74

216

27

25

52

7

15

22

0

I

1

229

142

37t
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age groupsThe majority respondents who agreed to the statement fall in the

between 20-34 years (Table 6.21.2).

The survey participants were asked if the Facebook allows them to explore the

new things out in their environment, majority of them (214; S7.7yo) agreedwith the

Table 6.22:"Itallows lore what i there"me to explore what ls out

rrequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

168

2t4

6t

19

9

37t

118.3

57.7

t6.4

5.1

2.4

100.0

A cross-tabulation test revealed that majority of the respondents who agreed with

the statement compris ad l46riiale and 68 female students (Table 6.22.1).

Table 6.21.2: Cross Tabulation between Age and "posting Messages on walls,,
post on.my friends'walls"

20-24

2s-29

30-34

3s-39

Over 40
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Table 6.22.1: Cross Tabulation between Gender and Exploring New Things

''It allows me to explore what is out there"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal
27

68

t46

68

2t4

32

29

6t

7

t2
T9

3

6

9

229

142

371

The majority respondents who agreed to the statement fall in the age groups

between 20-34 years (Table 6.22.2).

Table 6.22.2: Cross Tabulation between Age and Exploring New Things

They were asked if they see other peoples' picture on Facebook, majority of the

respondents (225;60.6%) agreed with the statement (Table 6.23).

able 6.23: "To see other peoples

:requency Percent

Valid Shongly agree

Agree

' Neutral

Disagree

Strongly disagree

Total

t23

225

18

3

2

7t

33.2

60.6

4.9

.8

.5

100.0

''It allows me to explore what is out there"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29
' 

30-34

35-39

Over 40

Iotal

30

23

10

0

5

68

63

57

37

33

24

214

13

28

9

5

6

6I

aJ

6

5

5

c

t9

5

I

I

0

2

9

Lt4

115

62

43

37

371
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A cross-tabulation test in SPSS revealed that majority of the respondents who

agreed with the statement comprised 143 male and 82 female students (Table 6.23.1).

Table 6.23.1: Cross Tabulation between Gender and Seeing others' pictures

The majority respondents who agreed to the statement fall in the age groups

between 20-34 years (Table 6.23.2).

Table 6.23.2: Cross Tabulation between Age and Seeing others' Pictures

Majority of the respondents (226; 60.9%) said that using Facebook is a routine

thing whenever they go online. A significant number of respondents (55 22.9%)

remained neutral (Table 6.24).

''To see other peoples'pictures"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

74

49

t23

t43

82

225

1',I

7

18

I

2

3

0

2

2

229

r42
t7l

'To see other peoples' pictures"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

54

)t

18

5

9

r23

56

68

42

34

25

225

4

8

0

a
J

n
J

18

0

0

2

1

0

3

0

0

0

2

t14

115

62

43

37

37t



75

Table 6.24: "It is one of the routine things I do when I am online"neo am

frequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly {isagree

Total

48

226

85

10

z

,71

12.9

60.9

22.9

2.7

.5

100.0

A cross-tabulation test in SPSS revealed that majority of the respondents who

agreed with the statement comprised 139 male and 87 female students (Table 6.24.1).

Table 6.24.1: Cross Tabulation between Gender and Facebook as Routine activity

The majority respondents who agreed to the statement fall in the age goups

between 20-34 years (Table 6.24.2).

''It is one of the routine things I do when I am online"

IotalStrongly agrce Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

fotal

J2

t6
+8

t39

87

226

50

J 5

85

8

2

10

0

2

2

229

142

37t

Table 6.24.2: Cross Tabulation between Age and Facebook as Routine activity

'It is one of the routine things I do when I am online"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

. Over 40

Iotal

l4

20

7

4

3

48

187
I

174

34

t9

t2
226

l,t
1,9

T9

t7

T9

8s

2

0

)

J

J

10

0

2

0

0

0

2

tl4
115

62

43

37

371
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The respondents who are the students of the International Islamic University were

asked if they use Facebook when they do not want to study or want an escape from

studies, majority of them (16l;43.4%) agreed to the statement followed by a significant

number (l3l;35.3%) who showed the neutral behavior, not agreeing nor disagreeing the

statement (Table 6.25).

Table 6.25:"lvisit Facebook when I donot want to study"

rrequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

5,1

t6t
131

2t

7

)71

13.7

43.4

35.3

5.7

r.9

100.0

A cross-tabulation test in SPSS revealed that majority of the respondents who

agreed with the statement comprised 94 male and 67 female students (Table 6.25.1).

Table 6.25.1: Cross Tabulation between Gender and Escape from Study

The majority respondents who agreed to the statement fall in the age groups

between 20-34 years (Tabl e 6.25.2).

''I visit Facebook when I do not want to study"

IotalShongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

J2

t9
51

94

67

161

82

49

131

t4

7

2t

7

0

7

229

142

371,
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' Table 6.25.2: cross Tabulation between Gender and Escape from study

Majority of the respondents (208; 56.1%) agreed with the statement that they just

like to use (Table 6.26).

Table 6.26:"I iust like to use Facebook"use

Frequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Tota1

78

208

78

7

t7t

21.0

56.1

21.0

1.9

100.0

A cross-tabulation test in SPSS revealed that majority of the respondents who

agreed with the statement comprised 134 male andT4female students (Table 6.26.1).

Table 6.26.1: cross Tabulation between Gender and Liking to Facebook

''I just like to use Facebook"

IotalStrongly agree Agree Neutral Disagree

Gender? Male

Female

Iotal

40

38

78

134

74

208

52

26

78

J

4

7

229

t42
371

I visit Facebook when I do not want to study"

TotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

18

Z5

6

0

z

t1

67

50

29

11

4

161

27

34

24

25

2l
131

lo
6

aJ

7

5

21

t'
0

0

0

5

7

lt14
115

62

43

37

371
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f respond;nts who agreed'to the statement fall in the age groups

between 20-34 years (Tabl e A,.ZA.Z1.

Table 6.26.2: Cross Tabulation between Age and Liking to Facebook

'I just like to use Facebook"

TotalStrongly agree Agree Neutral Disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

32

32

t0

Z

2

66

59

37

28

18

208

115

22

13

11

t7
78

l1
lz

2

2

0

7

tt4
115

62

43

3t
371

To measure their gratification with the Facebook, they were asked if it enables

them to find more interesting people in real life. Majority (144; 38.5%) respondents

remained neutral followed by significant number of respondents (136; 36.7%) who

agreed with the statement (Table 6.27).

Table 6.27:"ltenables than in real life"t enables me to find more

Frequency Percent

Valid Strongly agree

Agree

Neutral '

' 
Disagree

Strongly disagree

Total

31

136

1,44

54

5

171

8.4

36.7

38.8

t4.6

1.6

100.0

Among those respondents who remained neutral and who agreed with the

statement were 176 male and 104 female students (Table 6.27.1).
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Table 6.27.1: Cross Tabulation between Gender and Finding Friends in Real Life

The majority respondents who agreed to the statement fall in the age groups

between 20-34 years (Table 6.27 .2).

Table 6.27.2: Cross Tabulation between Gender and Finding Friends in Real Life

Majority of the respondents (195; 52.6%) said they agree with the statement

followed by the respondents (103;27.8%) ryho said thby strongly agree with the

statement that the Facebook helps them to get information for free (Table 6.28).

Table 6.28: "lt enables me to set information for free"me onm

rrequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Shongly disagree

Total

103

195

62

10

I

t7t

27.8

s2.6

16.7

2.7

.3

100.0

'It enables me to find more interesting people than in real life"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

13

18

31

82

54

136

94

50

144

34

20

54

6

0

6

229

142

371

It enables me to find more interesting people than in real life"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

14

7

8

2

0

31

63

4 1

t2

10

10

136

32

61

27

t2

12

t44

a)
6

13

t9

13

54

0

2

0

2

6

1114

115

62

43

37

371
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Among those respondents who remained neutral and who agreed with the

statement were 260 male and 97 femitle students (Table 6.28:l).

Table 6.28.1: Cross Tabulation between Gender and Free Information on Facebook

The majority respondents who agreed to the statement fall in the age groups

between 20-34 years (Table 6.28.2).

Table 6.28.2: Cross Tabdlation between Age and Free Information on Facebook

Majority of the respondent (145; 39.1%) agreed to the statement that they use

Facebook to avoid their loneiiness followed by a significant number (109;29.a%) who

remained neutral to the statement (Table 6.29).

'It enables me to get information for free"

fotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Sender? Male

Female

total

62

4 1

103

126

69

195

34

28

62

7

3

10

0

1

1

229

142

37t

''It enables me to get information for free"

TotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

28

36

t9

t6

4

103

67

50

31

22

25

195

15

28

8

5

6

62

4

1

a
J

0

2

10

0

0

0

0

1

114

lls
62

43

37

37r
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Table 6.29: "I use Facebook so I would not be alone"

Frequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

4L

t45

109

68

I
171

11.1

39.1

29.4

18.3

2.2

100.0

Among those respondents who agreed with the statement and those who remained

neutral were 153 male and 101 female students (Table 6.29.1).

Table 6.29.1: Cross Tabulation between Gender and Loneliness

The majority respondents who agreed to the statement fall in the age groups

between 20-34 years (Table 6.29.2).

Table 6.29.2: Cross Tabulation between Age and Loneliness

'I use Facebook so I would not be alone"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

30

11

+t

86

59

145

67

42

109

39

29

68

7

I

8

229

142

371

''I use Facebook so I would not be alone"

IotalShongly agree Agrqe Neutral Disagree
Strongly
lisagree

Age? 20-24

25-29

30-34

3s-39

Over 40

Iotal

2t

l1

4

3

2

4t

63

52

t9

6

5

t4s

20

39

25

l2

13

109

8

l3

13

22

t2

68

2

0

1

0

5

I

ltt4
I

n5
62

43

37

37t
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Majority of the respondent (l$; a3.9%) agreed to the statement that Facebook is

a "place to look for information" followed by a significant number (135; 36.4%) who

strongly agreed to the statement (Table 6.30).

able 6.30: "It is'a place to ook for information"

Frequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

13s

163

49

2t
1)

J7t

136.4

43.9

13.2

5.7

.8

100.0

Among those respondents who agreed with the statement and those who shongly

agreed to the statement were 182 male and 143 female students (Table 6.30.1).

Table 6.30.1: Cross Tabulation between Gender and Facebook as Information Source

The majority respondents who agreed to the statement fall in the age groups

between 20-34 years (Table 6.30.2).

It i3 a place to look for information"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

81

54

135

101

62

r63

30

t9
+9

t4

7

2t

a
J

0

J

229

142

37t
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Table 6.30.2: Cross Tabulation between Age and Facebook as Information Source

'olt is a place to look for information"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

51

40

26

t2

6

135

42

46

28

24

Z)

163

t4

20

5

5

5

49

6

8

3

I
a
J

2t

I

1

0

I

0

3

tt4
115

62

43

37

37t

Majority of the respondents (225; 60.6%) agreed to the statement that they use

Facebook to send messages to their friends (Iable 6.31).

Table 6.31: "I use it to send to friends"

Frequency Percent

alid Strongly agree
' 

Agree

Neutral

Disagree

Strongly disagree

Total

75

225

54

12

5

J71

20.2

60.6

14.6

3.2

t.3

100.0

These majority respondents comprised 147 male and 78 female students (Table 6.31.1).

Table 6.31.1: Cross Tabulation between Gender and Communication Use of Facebook

The majority respondents who agreed to the statement fall in the age groups

between 20-34 years (Table 6.31.2).

I use it to send messages to friends"

TotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

fotal

42

33

75

t47

78

225

28,

26

54

7

5

t2

5

0

5

229

t42
37t
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Table 6.31.2: Cross Tabulation between Age and Communication Use of Facebook

'I use it to send messages to friends"

TotalStrongly agree Agree Neutral Disagree
Strongly
lisagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

33

25

8

4

5

75

61

67

4t

31

2.5

225

116

20

10

a
J

5

54

)
a
J

a
J

4

0

T2

t:
lo
I

2

5

n4
115

62

43

37

171

Majority respondents (230; 62%) said they use Facebook just to get away from

what they are doing (Table 6.32).

Table 6.32: "I use it to set awav fromuse rt to get away tiom what I am

Frequency Percent

alid Strongly agree

Agree

Neuhal
1

Disagree

Strongly disagree

Total

l,t
230

68

26

9

371

10.2

62.0

r 8.3

7.0

2.4

100.0

These majority respondents comprised 140 males and 90 female students (Table 6.32.1).

Table 6.32.I: Cross Tabulation between Gender and Escapism

The majority respondents who agreed to the statement fall in the age groups

between 20-34 years (Table 6.32.2).

I use it to get away from what I am doing"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

lotal

zl

t7
l8

140

90

230

42

26

58

17

9

26

9

0

9

229

t42
37t



'oI use it to get away from what I am doing"

IotalStrongly agree Agree Neutral Disagree
Strongly
Cisagree

Age? 20-24

25-29

30-34

35-39

. Over 40

Iotal

l7
11

5

4

lr.
38

t76

62

43

29

20

230

lt4
36

1l

4

3

68

5

6

3

6

6

26

l0
0

7

9

lr 
14

115

62

43

37

37t
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Table 6.32.2: Cross Tabulation between Age and Escapism

Majority respondents (223;60.1%) agreed to the statement that they use Facebook

when they no one to talk about or to accompany (Table 6.33).

Table 6.33: "I use Facebook when I have no one to talk or to be with"
rrequency Percent

Valid Strongly agree

Agree

Neutral

Disagree

Strongly disagree

Total

52

223

69

l7
l0

,7t

14.0

60.1

18.6

4.6

2.7

100.0

Those who were in agreement to this statement comprised 131 male and 92

female students (Table 6.33.1).

Table 6.33.1: Cross Tabulation between Gender and Seeking Company of Someone

The majority respondents who agreed to the statement fall in the age groups

between 20-34 years (Table 6.33.2).

'I use Facebook when I have no one to talk or to be with"

IotalSkongly agree Agree Neutral Disagree
Strongly
Cisagree

Gender? Male

Female

Iotal

34

18

s2

131

92

223

4t

28

69

t4

J

t7

9

1

10

229

t42
37t
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Table 6.33.2: Cross Tabulation between Age and Seeking Company of Someone

I use Facebook when I have no one to talk or to be with"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

Iotal

25

13

5

8

1

52

65

63

46

29

20

223

2t

3t

9

4

4

69

0

7

2

2

6

t7

J

1

0

0

6

10

tt4
1ls

62

43

37

371

Majority of the respondents (149; 402%) agreed to the statement that Facebook is

entertaining followed by significant number of respondents (133; 35.8%) who said they

strongly agree with the statement (Table 6.34).

Table 6.34: "It is entertainins": "It ls
rrequency Percent

alid Strongly agree

Agree

Neutral

Disagree

Stiongly disagree

Total

133

t49

74

t2

3

371,

40.2

t9.9

3.2

.8

100.0

5.83

Among those majority respondents were 179 male and 103 female students (Table

6.34.r).

Table 6.34.1: Cross Tabulation between Gender and Facebook Entertainment

'It is entertaining"

TotalStongly agree Agree Neutral Disagree
Strongly
lisagree

Gender? Male

Female

Iotal

82

5l
133

97

52

149

40

34

74

8

4

t2

2

1

3

229

142

J7l



agreed to the statement fall in the age groupsThe majority respondents who

between 20-34 years (Tabl e 6.34.2).

Table 6.34.2: Cross Tabulation between Age and Facebook Entertainment

Majority of the respondents (236; 63.6%) agreed to the statement that using

Facebook makes them cool among their university fellow (Table 6.35).

Table 6.35: "It makes me cool amons my universitv fellows".J): --It maKes me cool among my uruversl

Frequency Percent

Valid Stongly agree

Agree

Neuhal

Djsagree

' Strongly disagree

Total

58

236

58

15

+

371

15.6

63.6

15.6

4.9

1.1

100.0

Among those majority respondents were 152 male and 84 female students (Table 6.35.1).

Table 6.35.1: Cross Tabulation between Gender and Facebook Coolness

lt is entertaining

IotalStrongly agree Agree Neutal Disagree
Strongly
disagree

Age? 20-24

2s-29

30-34

35-39
' 

Over 40

Iotal

49

42

27

9

6

133

ls0
I

42

t4

23

20

149

9

26

t7

1l

11

74

l6

2

4

0

0

l2

i0

3

0

0

0

J

,1t4

1ls

62

43

37

37t

'It makes me cool among my university fellows"

IotalStrongly agree Agree Neutral Disagree
Strongly
disagree

Gender? Male

Female

Iotal

35

23

58

152

84

236

32

26

58

6

9

l5

4

0

4

229

142

37t
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' The majority respond6nts who agreed'to the statement fall in the age groups

between 20-34 years (Table 6:.35.2).

Table 6.35.2: Cross Tabulation between Age and Facebook Coolness

The Facebook helps the majority respondents (233; 62.8%) to making

connections with the friends (Table 6.36).

Table 6.36:"lt helps me to set in touch with friends"me to m

t requency Percent

alid Stongly agree

Agree

Neutral

Disagree

Stiongly disagree

Total

51

t7

1

371

3

69

23

18.6

62.8

13.7

4.6
i

.J

100.0

These majority respondents comprise 143 male and 90 female students (Table 6.36.1).

Table 6.36.1: Cross Tabulation between Gender and Meeting Friends via Facebook

'It makes me cool among my university fellows"

IotalStrongly agree Agree \leutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

35-39

Over 40

total

27

18

9

aJ

I
58

65

73

38

34

26

236

t5

20

11

4

8

58

7

2

2

2

z

5

l0

2

2

0

0

4

rt4
115

62

43

37

371

'It helps me to get in touch with friends"

TotalShongly agree Agree !,leutral Disagree
Strongly
lisagree

Gender? Male

Female

Iotal

18

zt

59

r43

90

233

3l

20

5l

7

10

t7

0

I

1

229

142

371
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The majority respondents who agreed to the statement fall in the age $oups
1.

between 20-34 years (Tabl e 6.36.2).

Table 6.36.2: Cross Tabulation between Age and Meeting Friends via Facebook

''It helps me to get in touch with friends"

IotalShongly agree Agree Neutral Disagree
Strongly
disagree

Age? 20-24

25-29

30-34

3s-39

Over 40

Iotal

28

22

9

4

6

59

68

70

37

36

22

233

9

2t

1l
aJ

7

5t

9

2

4

0

z

t7

n4
115

62

43

37

371
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CHPATER 5

FINDINGS, DISCUSSION, RECOMMENDATION, AND CONCLUSION

This Chapter will present the findings based on the research questions in Chapter

#2 as the result of the in-depth literature review. There were three main research

questions followed by seven more questions related questions.

RQ1: How much time the post-graduate students of the IIUI spend on Facebook?

RQ2: What are the most frequent activities on Facebook conducted by post-

graduate students of IIUI?

RQ3: What are the "uses and gratifications" of Facebook for post-graduate

. students at IIIUI? a. '

5.1 Findings and Discussion:

Chapter Four described the responses to the 37 statements regarding the IIUI

students' Facebook usage.

Research Questions 1: Research question one aimed in probing that how much

time the students spend on Facebook. Majority of the students who were accessing the

Facebook moie than three times a day (Table 4.1, Chapter 4). These students fall in the

age goup 20-24 years. Results reveal that the majority of the Facebook users at the

Intemational Islamic Univefsity Islamabad lyere youth including male and female

students.

Research Questions 2:Research question two aimed at knowing the frequency of

different Facebook activities by the students at IIUI. The researcher formulated fifty six

statements based on on Likirt scale and associated with the above motives of the students
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for using the Facebook. The first nineteen statements probed about the frequency of

different predefined activities on Facebook. Those activities included:

l. Brows{readotherpeoples'profiles

2. Sr"/post/share photos and videos

3. Read/respond/like to news feeds

6. Read posts on others' walls

7. Read/reply private messages from friends

9. Join groups

10. Create events/invite friends to events

11. Add orremove friends

12. Update status

13. Look at videos links

14. Tag or un-tag photos

15. Join.or leave groups

16. Comment on friends pictures

18. Create groups

19. Inforrrationstraring/receiving

20. Interacting with groups

24. Update"pr edit profile

25. Chatting with friends

26. Download applications, quizzes or play games

27. Browse IIUI pages
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Majority of the students rarely read others' profiles on Facebook indicating that

students do not probe who they adding to their friends network on Facebook and simply

accept the invitation of the senders. They belong to age groups above 25 and 40 years

indicating that they are not usually the youth goup. Majority of them do not update their

stdtus on Facebook regularly, only 36% of total respondents regularly update their status

and that represent youth goups in 20-24 years. Similarly majority do not watch videos

posted on Facebook followed by significant number (32.1%) who regularly watch videos.

There not much difference between both the goups who rarely and regularly watch

videos. Both comprise students in 20-34 years of ages. However, they regularly tag their

friends in posts on Facebook, and majority taggers are male students in their 20-29 yearc

ages. Majority of them regularly join or leave cause goups on Facebook and they belong

to youth groups between 20-34 years of ages. Majority of them regularly comment on

photos posted by theii friends on Facebook and they comprise both male and female

students in their ages 20-34 years. About creating on Facebook, majority do not create

events, however, a significant number regularly create events on Facebook. There was

mix response to this statement that does not lead to some solid conclusion. Majority of

them rarely post links on other websites. Majority of them do not read or respond to the

news feeds. Contrary to this they do update their profiles regularly. Only 28% of the

respondent use live chat function of the Facebook. Only small number of the respondents

uses quizzes, games or other applications on Facebook. Majority said they rarely or never

use such applications. Majority (42%) regularly browse the Facebook page of the

Intemational Islamic University, along with they regularly interact with IIU and other

university' Facebook pages. Majority (41%) said they post regularly post on others'
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walls. This response is contrary to the statement where they asked if they read or respond

to their news feeds, majority said they rarely or never read or respond to their news feeds.

Either the respondents have not read the question carefully or they were not serious in

their response to the questionnaire. Similarly, majority said they regularly post on others'

walls. This is agwn contrary to the earlier statement where they said they rarely or never

read or respond to their newifeeds. Majority @7%) said they regularly receive private

messages from others. Majority (48%) said they regularly send private messages to

others. They regularly (45%) add or remove their friends on Facebook. Majority (a7%)

rarely respond to events, followed by 29% who regularly respond to events.

Research Questions -3:The research question 3 aimed at knowing their uses and

gratifications of the Facebook. The literature review revealed ten type of motives or "uses

and gratifications" of the students for using the Facebook. These motives of Facebook

use have been discussed in detail in Chapter 2 of this thesis. The researcher design ed 37

stdtements each having relaiion to one of the "uses and gratifications" motive of

Facebook use by the students' of the International Islamic University Islamabad.

Majority respondents feel less lonely with the use of Facebook but a significant

number (29.6%) remained neutal to the statement, neither agreeing nor disagreeing with

the statement. Majority (39J%) remained neutral with the statement that they use it to

pass time when feeling bored. Majority (43.4%) did remained neutral to the statement

that using Facebook is their habit. Similarly a big majority (47.4%) remained neutral with

the statement that they O:O companionship on Facebook. Majority (37.2%) of

respondents agreed that Facebook helps them to escape their worried along with

significant number of respondents (28.8%) remained neutral with the statement. Although
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a good number (43.4%) agreed to the statement that they use Facebook when they do not

want to study along with a significant number (35.3%) remained neutral to the statement.

A mix of response was observed to the statement that Facebook helps them to find more

interesting people in real life, 36.7Yo respondents agreed to the statement while 38.8%

remained neutral, neither agreeing nor disagreeing.

The findings of this study indicate that:

1. Facebook is used by the majority participants of this research study more than

three times a day.

The students connect with each other via Facebook.

Majority of the respondents fall in the age groups between 20-34 years. This

indicates that youth is more inclined towards the use of Facebook compared to

the respondents above 35 years ofage.

Male students spend more time on Facebook compared to female students.

There are more than 27 activities stated above that the respondents of this

study perfolm on Facebook.

Majority of the respondents agree with all the statements in question #6. In

some instances they remain neutral with the statements, e.g. passing time,

Facebook is a habit, finding companionship, its helps in escaping from

wonies, use Facebook whey they do not want to study, helps in finding more

interesting people in real life, and, use facebook to avoid loneliness.

Majority said it is another way to do academic research.

Facebook is a source of entertainment and fun for majority of the respondents.

2.

nJ.

4.

(

6.

7.

8.
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g. The research revealed the following motives of Facebook use by the

participants of this research study:

a) Relationship maintenance

b) Virhnl Community

c) Companionship

d) Coolness

e) Passing Time

0 Entertainntent

g) Information Seeking

h) SelfExpression

1) Habit

j) EscaPe

These all motives have relationship with students' different activities on

Faceboolc

5.2 Limitations of the Study:

' 1. The data collecti for this study'and online survey all came from post

graduate students bf the university. To gather more generalizable information

about university students' Facebook use, future studies should uSe a larger

sample across all levels of sfudents e.g. undergraduate students, students

enrolled in certificate course in all deparhnents of the Intemational Islamic

University Islamabad.



2.

J.

96

Second, the sampfe was collected in October 2012, towards the end of the

semester. With the nearing of mid-term exams, it may be that students'typical

Facebook behavior is altered during this time of semester.

This is a small sample taken from only one university and therefore is limited

in scope. The future study may consider investigating the students' behavior

in many other universities in Islamabad.

Recommendations:

1. Since the use of Facebook is high among the students at post graduate level,

the university adhinistration should consider it a tool for academic

communication and teaching.

2. At most places on the campus the use of Facebook is prohibited, e.g. library,

the administration should consider allowing the students to use the Facebook

on campus networks.

3. As majority of students are now on Facebook, the university should use it for

official announcements, notifications, events, declaring results and exam

schedules.

4. The study'investigates the students' behavior on only one social network.

There are many other popular social networking sites e.g. MySpace, Linkedin,

and Twitter which when investigating may show different behavior of

students. A broader study is suggested for future research which includes all

popular social networking website.

5.3
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5. The study is based on the "uses and gratifications" theory presented by

Blumer andKatz,1974. The future researches should may be conducted using

other communication theories presented by the social scientists in the past.

5.4 Conclusion:

The findings of this study reveal that Facebook is being used by the students at

International Islamic University most frequently for gratiffing their general and academic

needs. This study supplemented many existing research studies on Facebook analyzing

the activities on Facebook more in depth. The study presents findings limited to one

institutions only and investigates the feelings of connectedness by students at smaller

level. The recommendations bf the study can help academic institutions to use social

networking websites via infoimation and communication technologies as pedagogic tool

to reach out to both the students and their parents. The o'uses and gratifications" approach

is also valid to online communication through social networking website, Facebook.
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APPENDIX A
suRvEY QTTESTTOTYNATRE

FACEBOOK USAGE AT TIIE INTERNATTONAL ISLAMIC T]NTVERSITY
ISLAIT{ABAD

Ql. Gender?

D Male
! Female

Q2. Age?

n 20-24
[ 25-29
il 30-34
E 3s-39
E Over 40

Q3. What is your degree level?

E MA/lUSc
E MPhil
N PhD

Q4. How many times do you access Facebook on an average scale?

n 1-3 times in a week
D 4-6 times in a week
U l-2 times in a day
E 3+ times in a day
D Never

Q5. Please tell how often you engagejn the following activities on Facebook?

Never Rarely Regularly
!!!

Often

E

tr

Very often

E

tr

Rg$$ .cittrers! profi les

Updating status or news feeds

Looking at video links

Taggng or un-tagging pictures

E

tr
n
I

n
tr

E

tr
l
tr



10s

:rl':::.:r:r:...::::,,. ....' :..:. .. 1 : . ,,

,il#ffiroii:reao*l4g'l golrps ;';,, 
t,,.,i,,, l

Commenting onphotos
.,,,.,,,,',,,,,,,,', or s-en{lng:invitatibns 

,

: Postirie linl<s to,other websites .{
:..],:,i, :1. : :] . 

.

Reading or to respond news feeds

,,U_ -orediting profile

Interacting with live chat function

,, :Inteiaef;flg: wittr,,applications, quizzes2 or

:,rr8flB'9!:..','r"'':11"""""" 
r '| ,,: ,

Browsing IIUI Facebook page

n
,,

n
u

E

n

I
D

!

Neutral Disagree Stongly

DEN

, 8.,

D

',,. ['

n

E

n
tr

D

I
i,, . ,ll,

!

, .'i8'
':

E

E

!
E

E

,: , E
. :::.:,,: :. ' . 

.

E

,,.,-.,'. . ' ,. '8 
:

: '':.. :

D

!
D

E

D

,Er

D

!

tr
tr

o

I

n.

.

tr
E

E

!

D

!

D

!
!

tr
!

I

!

tr

tr
E

I'
E

tr

B

E

,E

E

n

il
D

!

wim,UUt or otheruniV,ersity pages

fio ton:ofierst iaralls 
:,..r,, :: , .,:.,::,, .., , , ,

Reading private messages from .others' "

Send, private, messages

Adding or removing friends

Responding to events or
invitations

Q6. The following statements describe reasons why you have been using Facebook Please indicate how
much you agree with each statement.

l

E

tr
E

n
l

I

Stongly Agree
agree

,-|

XtlallowS,ne,'to,,eonununicate.l4rith felloi,r/s D D

It is part ofmy self image

[t.helns me to feel less lonely

It is another way to do research

n

D

tr

l

I

!

E

!

tr

tr

!

tr

tr

n

E
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Iuse:,it forfim 
:

Facebookprovides my information to others

It allows me to create relationships

Iuse ittokfllmytime

I use Facebook for eqioyment

It allows me to stay in touch with friends

I use it to pass time when I feel bored

Visiting Facebook is a habit

It enables me to connect someone who is hard
to reach

People can judge me from my profile

It allorrys me to find companionship

I use it to forget about tensions or work

It is cool

' It enables me to meet new friends

It makes me forget my problems

D

!

tr

tr

tr

I

E

E

n

n

n

n

n

E

tr

l

I

l

I

I

D

E

E

D

D

E

D

!

D

n

D

l

l

D

n

tr

!

!

D

D

D

tr

D

D

D

!

l

E

E

D

!

!

!

tr

tr

E

!

n

I

n

D

I

E

D

D

I

!

n

I

tr !

DDEn
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It is easy to get information from Facebook

It lets me escape my worries

I post messages on my friends'walls

It allows m-e to explore what is out there

To see other peoples'pictures

It is one of the routine things I do when I am
online

I visit Facebook when I do not want to study

Ijust like to use Facebook

It enables me to find more interesting people

It enables me to get infomration for free

I use Facebook so I would not be alone

It is a place to look for information

I use it to seud messages to friends

' I use.it to get away from what I am doigg

I use Facebook when I have no one to talk or
to be with

D

D

D

D

D

tr

l

I

D

D

D

D

D

E

D

D

E

I

E

E

!

D

D

E

!

D

!

E

I

D

D

E

!

0

l

D

D

D D

tr

tr

!

E

D

D

E

E

n

E

tr

!

D

E

o

D

E

n I

D

!

E

I

n

E

tr

tr

D

tr

D

!

n

U

tr

tr

!
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It is entertaining

It makes me cool among my university
fellows

It helps me to get in touch with friends

T

n

!

!

tr

!

!

l

!

I

!

I

tr

D

n




