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‘Chapter [1]

Introduction

: i.lBaékground qf‘the study |

The idea ’of CSR waé first developed in 1950°s and was known as social
responsibility. In 1953, Howard Brown ﬁublishéd his first book on “Social corporate
responsibility” in .the market.

Corporate social responsibilities are those activities in wh-ich an entity along with
ifs cbmméi’cial goals also fulfils ethicél and moral beliefs of the society by cqn;ideﬁng
itself a réspon;ible entity of the society. Per the definition éf World Business Council for
Sustainable Development (WBCSD) CSR vis all about to, improve the quality of human
source éf an organization aloﬁg with their families and society by coﬁtinuing process of
economic aevelopmeﬁt” Fadun & Solomon; (2014) suggest Carrol model. According to
this model goals are divided on the basis of priority. In their goals hierarchy, economic
goal is the ﬁrstrg'oal for an organization to achieve, the second one is legal contracts, tﬁird
is ethical, and the 4™ one is humanitarian. Cochran & Wood, (1384) defined CSR that a
“good business should be committed towards ethical behavior, to improve economic
development, to @prove the quality and standard of life style c;f human force, their

families and society at all”. CSR is the integration of environmental and social concern

with the business (Roshima, Yuserrie, & Hasnah, 2009). They have divided the concern

into four groups: work place, market place, community and environment. In Market the
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company makes relationship with their suppliers, customers, and competitors. By having
such policy emﬁloyée’s confidence 'and hoiding rate will go up thus, cﬁstomer will attract
rﬁore and will have support from cofnmunity. Due to this productivity, will goes up and
will have the same rate'improyement in_the_proﬁt of a firm. CSR 1s to understand the
societal actuai needs, to run business in favor of society, to provide favorable
énvironmént to workers, Work place protection to- the workers, and to build relationship
with the ’managemeﬁt and employees to achieve its objectives (Gul, ‘Shahzadj Danish,
~&Adﬁan, 2012). Corporate social responsibilities are neither a firm interest nor'legal
requirements but‘ these are voluntary in action fo promote a social well (Abagail &
'Doﬁald, 2010). The aim of corporate social re;sponsibility is to give beneﬁ"t to the
stakeholders: employees, environment, customers, éociety, and sharéhoidefs Qf thé firm

(Srivastava, 2012). The word corporate social résponsibility revealed the firm

responsibility towards its stakeholders .and . its .commitments towards firm overall

activities (F asﬁya & Onakoya). Corporate actions are not binding actions but thése are the
actions .to support the sécietal good (Mc_Williaxﬁs & Siegel, 2001). European
Communities, (2006) defined CSR as “To address needs of the society and to go beyond
the legal requirements and obligation

According to Hopkins, (2003) CSR is the treatment of all shareilolders n
responsible and ethical manner. The basic of CSR is to undérstgnd the obligétion of an
organization towards the society where the organization performs their funétions-.

For both researcher -and practitioners, the topic- o‘f CSR received much more

attention over the past few decades thus the practice of CSR has become conventional
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bﬁsiness acﬁvities (Markus & Jay, 2012).' CSR 1s a brpad word which éo;/crs the entire
activitie's of an organization: Input,} procegé and output” (Ma;garita & Tsoutsoura, 2004).
In the era éf glpbal compétition, for 'sustainélblé and competitive advantages CSR is an
important part of planmng
The role of financial performance is very important to carry out the CSR activi—tieé
because when a firm has strong ﬁnanc_.ial performance it will have nécessary funds and
_ investment to perform their social activities. Along with a ;ﬁrrn’s social value and
reputation corpbrate spcial responsibility also increase a firm’s profitability (Kanwal,
Khanam, Nasreen, & Hameed, 2013). Due to engagement in CSR activities a fum can
gain great beneﬁtsr (Kotler -et al., 2605). Therefore, CSR have an impact-on ﬁnaﬁcial
pérformance of an entity, f;1_nancial perfonﬁancg: means to measure and to analyze the
firm financial obj eqtiveé, Wheth& they are achieved or not. |
" Firm size significantly affécté the ﬁrm level (Aguinis & Glavas.,2012; -Samuel
.&Waddock.,i994, Ven Andréw.,1986). For' research purpose firm’s financial
performance haé‘ its_ own importance. In the US restaurants industry, a research has beén
done to examinerthe moderating impact of firm size between CSR and CFP. The result
found that the firm size moderate the relationship between the dependent and independent
: variéble (Seoki Youna, Hua, & Lee, 2015). In this study, we are investigating the role of
firm size as.a moderator between CSR and ﬁrm financial performan;e, as aim of this
study seeks to examine the moderating role of firm size between CSR and firm financial

performance of Pakistani non-financial firms.




1.2 Gap Identiﬁcation

The studies of (Gul, Shahzad, Danish, & Adnan .,2012; Iqra Ali:,' Naeem, ijaz, &
Aysha .,2014; Tsoutsoura & Margarita.,2014) found that CSk have significant impact on
FFP and the relationship is positive. However, the study of, (Sukanya, Rebekah.,&
‘ Yudhvir2015;_‘ Lopez et al.,2007), have concluded that the“connection_ between CSR and
firm financial perfromacne Is negative. The studies of (Uwuigbe.,2011; Georgeta & -
Floﬁmm.,2013; Udayasankar.,2008) have founded that size of the firmaffecting the
association between ICSR and firm financial performance. Similarly, thé study of
Hyewon, Nan, & Seoki (2015) concluded that, size of the firm moderate the association
between CSR and corporate financial perfofmance.- A gap exists of the moderating
impaét of firm size betwéeﬂ CSR and FFP which is pr'e;/iously not explored in pakistan
and this study pointed out the gap which is existed in the literature and an attempt to
bridge this gap. Moreover, thgré are other studies conducted regarding the effect of CSR
on firm financial p;:rformance, but these sfudies are conducted either without a moderator
or neither country and market specific. So, there is a need to cany out this study to
examine the moderating rol_e of firm size blctween corpofate social.responsibility and firm

financial performance of Pakistani non-financial firms.

1.3 Theoretical Framework |

| Akerlof & Arrow studied the concept of signaling for job and product markef.
Spence, (1973) developed this concept into sighaling equilibrium theory. This theory says
that only a signal distinguishes a good firm from the bad one. Moreover, a good firm will

distinguish itself from the bad one based on signal generation, the firm will generate
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credible signal about its quality in capital market and the bad one will unable to generate
the same quality signal in the market. Ross, (1977) says that in the market information

are asymmetry at one time both mangers and investors have different information. For a

good firm the cost of the generation of a single will be lower than a bad one. The study of

~ Miller et al., (2009) concluded that by ﬁlling institutional gaps and'conéidering society at

large CSR genemtes a signal to its stakeholders about unseen traits. Similarly, the studies

of (Portes & Kramer, 2006; Rivoli & Waddock, 2011) found the same conclusion that -

CSR generate a signal to the stakeholders by conmsidering society and filling the

institutional gaps. Moreover, the studies of (Ramchander et al..2012; Spence.,1973)

concluded that stakeholders provide premium to firms when they value to the unseen

traits. CSR reduce the uncertainty and increases -the firm value (Connelly et al.,
Mohney.,2012).v The studies of (Gupta.,l96§ ; Johnson & Greening., 1999) cencluded
that larger firms have mere resources than smaller one so, they investing more in CSR
activities than smaller one. Their response to etakeholdef on different issues is better
fhan the smaller ene l(McGurie et al, 1988). Similarly, the- study of Brammer &

Millington, (2006) found that smaller firms do not have much resource as compare to

_larger one so they are unable to exercise such behavior.

A small firm tries to improve his firm performance by utilizing the available
resources (Udayasankar, 2008). Moreever, larger firm have enough resources such as
multinational companies. They can easily implement CSR activities to interact with civil
society. Larger firms can easily implement CSR actiyities-because they have sound

conventional system, well clear goals, methods and processes and they can easily handle
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both internal and external issues (Chen & Hambrick.,1995; Donaldson.,2001;
Miles.,1987)
Morebver, the resources and dapabilities of larger firms are more than the smaller

firms. To CSR firm performance will be different for larger and smaller firms. So, size of

-~ the firm affecting the association between CSR and FFP thus signaling theory justify our

model.

A moderator variable can be qualitative or quantitative that will: strengthen or

weaken the association between the independent variable and dependent variable

(Reuben & David A, 1986). According to Hayes, (2013) that moderator is predicted by M

and it will have an impact on tﬁe'relationship between X and Y. Moreover, the Moderator
(M) is said to be a moderator of X’s effect on Y or we can simply say that M and X

interact and it will- have an influence on Y. As shown in the model of the study, firm size

‘ moderating the association between CSR and FFP. Andrew, 2013. concluded from the

study of Vijayakumar & Tamizhselvan, (2010) that moderator variable affects the
relationship between CSR and FFP. The researcher has found significant relationship
between size and firm performance. Beside independent variable size is also being an

important moderator variable (Rauch et al.2009).

1.4 Problem Statement

In the light of empirical literature on CSR and firm financial performance of
(Hopkins, 2003; Gul , Shahzad, Danish, & Adnan,2012; Sukanya, Rebekah, &

Yudhvir,2015; Igra Ali, Naeem, [jaz, & Aysha,2014; Tsoutsoura & Margarita,

2014;Olayinka & Temitope,2012; and Mubeen -& Arooj, 2014) it has been found that
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‘and CFP. In the epoch of global recession sustainable development is the most in_lportémt )

objective for corporations. In this connection, Corporate Social Responsibility has

~ become the most pépﬁlar and dominant theme both in the busiriess and academic ﬁeld.

Corporations afe Ain_ constant pressure from stakeholders to issue CSR reports. Latest
research emphasized on the welfare of the commﬁnify. It suggests that ample resources
should be assigned for the welfare of the community and spending on CSR should be
consider as investment rather éxpenses. In different couﬁtn‘es, different social scientist
haé investigated the topic(“the moderating role of firm siée ‘t;etWeen CSR and firm
financial performance”. However, no such studies have been invesﬁgated in Pakistan yet.
Therefore, the current smdy will be of great significance. The study will analyze situation
of CSR in Pakistani non-financial firms. The cutrent study will make availaBle the data

for researchers and policy makers.
1.6 Contribution

1.6.1 Theoretical contribution

Theoretical contribution of this study is the empirical testing of Signaling theory

and moderation theory in Pakistani context. The second contribution of this study is to

enrich the existing literature of Corporate Social Responsibility, by investigating the
moderation role of firm size between corporate social responsibility and firm financial

performance in Pakistani context, which is not studied yet.




1.6.2 Practical Contribution

‘This study is conti‘ibuting_fdr both managers and investors; ;they will make
dccisions.as per their:req-u'i;réments by knowing the role of ﬁrm size as a moderator
between CSR and FFP. Moreover, fhe managers can improve the financial performance
of a firm by chéosing environment and‘ the community as a social activity. Investérs will

make Trational decisions while making investment. Furthermore, this study is also

_ important for regulatory bédi_es, the regulatory bodies  should design policies and

regulation which encourage firms to participate in CSR activities.

1.7 Objectives of the study
<+ To examine the impact of CSR on firm financial performance
% To investigate the moderating.role of firm size between CSR and firm financial

performance of Pakistani non-financial firms.

1.8 Research quéstions '
» What isAt-he impact of CSR on firm financial performance?
» Is firm size moderating the association between CSR and fim financial

performance?

1.9 Organization of the Study

This study consist; of five chapters. It hésbeen started from chapter one which
has been divicied into sub sectiohs: introduction of the study; gape identification,
theoretical framework: stakeholder theory, .signaling theory, and Moderation theory,

problem statement, significance of the study, contribution, which has sub divided into







Chapter (2]
2.1 Literature Review | - : .
2.1.1 CSR and FFP

The relationship lbet\if'e.en CSR dnd FFP is positive (Shodkat & Muhammad,
2014). Data have collected from the Bank sec';or of Pakistan during the year 2008-2012
and regression model have used to for data analysis. Similarly, the. study of Ana Casado
et al., (2014) concluded that in service firms CSR sigm'ﬁcantl}; influences firm financial
performance. The corr;:lation between CSR and firm performance is strong which
indicaté that the relationship between the vaﬁable 1s sign-iﬁcdnt (Gul, Shahzad, Danish, &
Adnan, 2012) data were used of pharmaceuticles compames of Peshawar city and
regression analysis have used for data analysis. The study of Olayinka & Temitope,
(2012) concluded that between CSR and FFP the.association is positive and momentous.
'The.y have studied forty (40) audited financial statements of Nigerian listed cdmpanjes.
CéR has positive and momentous adsociation with FFP and wealth of the shareholders
(Mubeen & Arooj, 2014). They have studied ten (10) CSR firms and ten (10) non-CSR
firms and for data analysis théy have‘used regression analysis. Moreover, the study of
Weigiang et al (2010) shows that Asian firms have positive and significant relationship
with CSR and Asian firms have been rewarded by the market for improving corporate
social fesponsibility practice. They have studied Asian firms for the period of 2001 to A

2004.
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However, Sukanya, et al (2015)‘ stuciied South African firms for the period of tén
years.(2004-2013) and conclpded that CSR does not have any influence on FFP. They
havé usec; régression an‘élysis for data analysis. Similarly, Farah & Bélina,' (2016) studied
30 companieé which were listed on Indonesian Stock Exchange for the'year of 2010-2013
and came into the conclusioﬂ- that CSR does nét have momentous relationéhip with FFP.
For data analysis they have used SPSS. Tahminé, (2016) studied 30 Bangladesh Banks
and -concluded that CSR does not have sigqiﬁcant relationship with FFP and fér data
analysis she has used linear regression énalys'is. ‘Moreover, Mohamxﬁad Ma.zbir, et al
(2014) Studigd CSR and FP of Jamuna Bank limited for the time period of ten years and
foﬁnd ’ihsigniﬁcant relaﬁonship. Regression analyses were used for the analyzation of the
data.

Similarly, the study (Sandhu & Kapoor2005) concluded that association between
CSR and FP is insignificant. They have used simple of 20 leadiﬁg cohnpanies if India,
listed for the year 2000-2003 and have used correlation and regression analysis for data
analysis. The association between CSR and FP is positive but not momentous (Mwangi &
Jerotich, 2013). They have studied ten (10) manufacturing and construction companies
listed on Nairobi Securities Exchange from the year 2007 to 2011 and regression analys\is‘ :
have used for data analyzation. Similarly, the study of Jean, Alison & Thomas (2001)
found that the relatioﬁship between CSR and FP is insignificantly positive. They have
collected data from fortune magazine for the period of five years (1982-1986) of 25

Industries and regression analysis has run for data analysis.

12




However, amcngst other researcher Igra, Ali, ‘Naeem, Jjaz, & Aysha ',(20-14) they -
-have found that the relationship between CSR and CFP is posmve They have used.
sample of Pakistani food industry, from 1990 2013 and regress1on analy51s have used for
data analysis. Similarly, Krishnan (2012) studied CSR and FFP of 500 listed companies
| of Bombay Stock Exchange for the period of four years (2008-201 1) and concluded that
the relationship is pcsitive. And adopted Pear‘s'on coefficient, Percentile, one sample t-
test, Cronbach’ s Alpha t"or analysis of the study. vPlatonova et al., (2016) have studied
Islamic Banks of Gulf Cooperation Council for the period of 2000-2014 and found the
momentous impact of CSR on ﬁnn ﬁnancial performance. They have generated data
from the annual reports of 24 Islamic Banks located in different countries: Bahrain,
Qatar, Kuwait, Saudi Arabia -and UAE Oman was not selected in the sample because
there was no Islamic Bank in Oman. Similar study has ‘conducted by Islam & Rahaman,
(2016) of Bangladeshi Banks and concluded that the association between CSR and ﬁrm
performance is momentous and positive. They have used Multivariate analysis in the
form of Bi-variates regression.

However, the study of Lin, Yang,.& Liou., (2009) found the insignificant impact
of CSR on FP. They have studied 1000 Taiwanese firms for the period of 2002-2004.
Similarly, the study of Chetty, Naidco, & Seetharam; (2015) f_ound that activities of CSR
have no momentous impact on FP. They have collected data from Johannesburg

Securities Exchanges for the period of 2004-2013.

But the study of Wua & Shen, (2013) found the significant impact of CSR on FP.

Similarly, the study of Rheman et al., (2015) concluded that the association between CSR

13







However, the study of Tsoutsoura &-Margarita (2014) showed that there is a

'pos1t1ve and momentous association between CSR and FFP. They have collected data .

from S&P 500 for the period of 1996-2000 and empmcal method have used for testing

the relationship. SlmJIarly, the study of Munaza, Farida, Shgufta, & Shahid (2013) found

that the relatlonshlp is positive between CSR and FP. They have used data of ﬁfteen (15)
listed compames on Karachi Stock Exchange and‘con'elatlon analysis has used for data
:analysis. The study of Lopez et al. (2007) concluded that there is negative association
between CSR and FFP The stud}’/ used- 110 European companies listed on Dow Jones
Sustainability Index (DJSI) Gulbaz et al., (2015) studied CSR and FFP of 125 listed
companies on KSE for the period- of five years (2009- 2013) and concluded that this
relationship is insignificant. Panel regression ‘have used for data analysis. Furthermore,
_ Nadeem, Numan, Naveed & Muhammad (2012) have studied CSR and FFP of 156
companies which Were listed on‘l(SE for the period of two years (2010-2011) and
concluded that the relationship is not significant.

Hl: There is a significant impact of corporate social responsibilily on firm

financial performance

2.1.2 Firm size, CSR and firm financial performance

There is positive and significant relationship of firm size between Positive CSR
and financial performance but firm size does not moderate the relationship between
negative corporate social responsibility and corporate financial in the U.S restaurant.
context (Hyewon, Nan, & Seoki, 2015)./ They have analysed data of 264 restaurahts for

the period of 1991-2011 and regression analysis have used for analyzation. Hyewon et
- 15
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al,, (2015) analysed the data of 264 listed restaurants of USA for the period of 21 years

/(1991-2011) and concluded that firm size has momentous and positive association with

CSR and FP but ﬁnh:size‘(‘ioes- n;it moderate the ‘association between NCSR (Neéative
Corporate Social Responsibility) and FP. Similarly, the study of Udayasankar, (2008)
found that both large and small firms have influence on CSR .and firm financial
performance while the midsized firms have the least barticipation.

Moreover, the study of Georgeta & Florintia, (2013) found positive relationship
of company size and corporate social responsibility towards firm’sprofitability. They
have used sample of different firms for the year 2008. They have colléctéd data ﬁdm
pub_lical}y available information and CSR information of Romania. Fuﬂhermére, the
study of Par;a & Deng (2008) shows that cémpany size is positi;fely correl;tes to CSR
-disclosure. Data have taken from London stock exchange of 246 compamés for five
years.

Larger cdmpanies spent more amount of CSR disclosure as compare to small
companies, because stakeholders have greater expectation from larger companies as
compared to smaller one (Branco & Rodrigues, .2008). They have exa#nined the Brazili
listed in;ernet (Corporate web pages) énd annual reports for the year 2003-2004).
Similarly, the study of (Uwuigbe, 2011) theré is a positive association between CSR and
.size of the ﬁnn and the level of corporate social disclosure. Firm size plays a Vitol role, if
a firm have larger size will be more willing to invest in'CSR. They have used judgmental

sampling technique and on matket capitalization and direct ﬁnanciné base of

16




manufacturing industry they have sélect 31 companies from total sample and regression
analysis have used for data analyzation.

There is a.poéitive relationship between proﬁtabﬂity and -CSR but CSR’have
. $

insignificant relationship with firm éizé (Ebin'nga' Yadirichukwu Chigbu, &

_ Ogochukwu 2013) Content ana1y51s have used in the study of the audited financial
reports of the selected companies for the year 2011 and OLS regression have used to
analyze the data. The insignificant association were also found by Rahman & Widyasan',
(2068) and concluded that CSR is a ﬁaanagement con'cern.

CSR is positively correlated with CFP but firm size not confounding the
‘association betweén corporate social responsibility and CFP (Orlitzky, 2011). Orlit;ky
has used Meta—analysis to analyze the relationship amongst the variables.

H2: F irm- size significantly moderates the relationship between CSR and firm financial

performance.
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-2.2 Conceptual Framework

Firm Size

Corporate Social
Responsibility

Vv

Firm Financial
Performance
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Chapter [3]

Methodology o 5
3.1 Research Design
" This study has used quantitative research method with deductive approach.

According to Wilson, (2010) a deductive approach is an approach in which studies are

based on theories and then test those theories that how much these studies support it. So,

S T TR

this study is based on Signaling Theory, and Moderation Theory. Validity of this study is

checked in Pakistani context because this is an explanatory study. An explanatory study

explains phenomena which already been studied.

3.2. Population and Sample
Population of this study is 578 listed firms of Karachi Stock Exchange. Sample of

this study comprise of 100 non- financial firms for the period of ten years (2005-2014).

3.3. Type of Data

In this study, secondary data of non-financial firms listed on Pakistani stock

exchange is used. Access to secondary data is easy and it less time consumable. Data is

obtained from annual reports of the respected firms, Business Recorder, and from State
Bank of Pakistan. Panel data is used in this study. In panel data various cases are
observed for two or more than two time periods of the same population. Panel unit root

test have applied to check stationarity of the data.
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3.4 Variables
3.4.1 Dependent Variable' -

Objecti\}e of this study is to investigate the moderating rolg of firm size between
CSR and FFP of Pakistani non-ﬁnancial firms. A dependent variable is a variable that .
" what a researcher want to méasure in his/ her research so, the dependent variable of tﬁis
§tudy is firm ﬁnanciél performance. Performance of firms is measured with Tobin’s Q
C‘hung & Pruiﬁ (1994). Tobin’s Q measure the firm performance dividing total market

value of firm by total assets value of the firm. -

3.4.2 Explanatory Variable

Independent variable affects the dependent variable. This study examined the
moderating role of size of the firm between CSR and firm financial rperformance' of
‘Pakistani non-ﬁnéncial firms. CSR 1is used as explanatory variable in this study. Amongst
the researcher measurement of CSR is a constant problém (Waddock & Graves, 1997).
According to Margolis & Walsh, (2003) in the literature different approaches are used to
measure the CSR and there is lack of uniformity. Such difﬁcﬁlty in measuring corporate
4sc‘>cia1 responsibility may be due to the deficiency in ébtaining data as in the case in
Pakistan. Corporate social responsibility index is used.to measure the CSR. The index is
based on the amount ;pent on six social actions: amount spent on employee’s social
actions relationship, community, customer, environmental, education, and health social

actions, and external social actions Dr. K.K. Tnilaksiri,(2015).' CSR index refers to the

20




average of employee’s social actions relationship, community, customer, environmental,’

- education, and health social actions.

~ 3.4.3 Moderator
Moderator variable affect the relationship of dependent and independent variable.
. As far as in this study firm size is used as 'a moderator to measure the relationship

between CSR and firm financial performance. Firm size fs measured by taking natural log

of total assets (Abdulhadi et al,2012; Qayyoum.,2014; chaipron & Jittima.,2015;

Hyewon et al.,2015)
3.4.4 Control variables

A control variable is a variable that affects the dependent variable. When a
variable is controlled, the effect of that variable between subjects and groups is balanced
so that this variable can be ignored. The present study use Profitability, and leverage as

control variables which are also used by Hyewon et all.,2015; Qayyom.,2014.
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3.5. Measurement of Variables

g SR e L SO

For variable measurement, the following proxies are used

Variables - - Measurenient References
" (Abbreviations)
Dependent Variable
Firm Financijal_h: Tobin’Q = Total Market value/total (Hyewon et al.,2015,
Performance (FP) ~ assets value Kashif et al 2011,
Musibah et al, 2014)
Independent Variable
Corporate social Average of amount spent on six social Dr. o KXK.
‘ Tnilaksiri,(2015),
sresponsibility (CSR) actions: Employee, community, Mattingly & Berman,
(2006)
environment, customer, education,
and health
. Moderating Variable
Firm Size(FS) Natural log of total assets (Qyuum, 2014)

Control variables

Leverage (LEV)

Profitability (PB)

LEV = Total Debt/ Total Assets

PB=EBIDTA/Total assets

(Hyewon et al, 2015)

(Hyewon et.al., 2015)
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3.6 Econometric Model

Two stages regression is used to .analyied the data. First regressed the dependent
‘variable on the independent variables ‘and then regressed the dependent variable on both
the independent variables and moderator (Hyewon, Nan, & Seoki, 2015;

Qayyoum.,2015) -
Tobin-Q= Bo+[31(CSR);i-Bz(PB)+Bs(LEV)+€

Tobin-Q = 50+ﬁ1(CSR)+Bz(PB)+ﬁ3(LEV)+ﬁiCSR*Fsm(tota1 assets). €
. Where

LEV = Total debt divided by total assets __

PB= Dividing earnings before interest, depreciation, tax, and amortization on total assets

. CSR= average of amount spent on six social actions: employee’su'relationship,
community relationship, environmental relationship, customer relationship, educational

relationship, and heafth relationship:
FS= Firm size measured as ﬁatural log of total assets

€= Error term
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3.7 Multicollinearity and Variance Inflation Factor (VIF)

~ This is a statistical term which means that in a model two or more than two-

explanatory variables are highly correlated, amongst them one can be projected from the
rest. Variance Inflation Factor (VIF) is used to test multicollinearity in the explanatory
variables. According to (Tabachnick & Fidgll, 1996) if VIF value is less than the critical

value 10 then there is no multicollinearity in the data.

VIF =
IF 1R

2
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Chapter [4]
4. Results and DiscuSsions of tvlvle“sfudy:

This study has used pahel data. Panel data is the data which consist of time series and
cross sections. Data of this study consist of 100 firms for ten years, so, it includes ten
years’ time series and cross section of 100 firms. The current study has investigated the

analysis in two phases: first on hundred firms for ten years’ period (2005-2014), in the

* second phase selected 57 firms which have initiated CSR activities from 2012-2014.

Different tools of statistics are used: descriptive statistics, correlations, and panel
regression to examine the moderating role of firm size between CSR and firm financial

performance. In the given below tables the results of these statistical tools are discussed.
4.1 Descriptive Statistics

‘Descriptive statistics summarize a given data set, which can be either presentation
of the whole popu}ation or sample. Descriptive statistics has broken down into“measures
of variability and central tendency. Measures of variability consist of standard deviation
or variance while central tendenpy c‘:onsi&st of mode, median, and mean, the maximum and

minimum variables, and the kurtosis and skewness.
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Table 1: Descriptive Statistics

Variables = Dimension Mean St_aﬁdart} , .Skewness - Kurtosis
. VDevviation |
Firm Tobin’s Q 3.020841 ; 8.171232 0.71083 3.0080
Financial | |
_ performan;e
CSR' CSRIndex - 0492754 - 0.219849 6.731207 2.2423

Proﬁtability EBDITA/Total 0.338253 0.338519 6.30006 2.9867
Assets |

Leverage Total - 0.509266 0.245616 0.10001 ‘2.9905
Debt/Total
Assets

Size Ln of total 14.8801 - 1.720242 0.06008 2.9543

assets

4.2 Correlation analysis:

?

~ One of the statistical tool which not only shows the relationship between the
variables but also shows strength of the relationship between these variables. When
variables are posititvely correlated, it shows that change of the variables are in the same
| direction. In case of negative correlation, changing in variables Vare in opposite direction.

Value of correlation coefficient ranges from +1 to -1.
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_ Table 2: Correlation Analysis _

Tobin’s Q-  CSR PB

LEV
Tobin’s 1.0000
Q
CSR - 0.0708 1.0000
(0.206)
PB - 0.5952* 0.0774 1.0000
©(0.0000)  (0.149)
LEV ~ 028685%  -0.1340  -0.5030* 1.0000
(0.0000)  (0.0149)  (0.0000)
FS 0.1976* 0.1594*  0.1723* 0.3908*  1.0000
(0.0000)  (0.0000) 0.0000) (0.0000)

No Observation=1000.** Correlation significant level 0.01 (1%) * Correlation significant ievel 0.05 (5%)

Panel regression analysis:

Before running of the regression analy

sis, assumptions of the OLS (Ordinary

Least Square) have tested. Discussions of the tested assumptions are below.

1. Panel Unit Root Test:

Levin, Lin & Chu (2002) test have used for stationarity in the data. The Null and.

Alternate hypotheses for Levin, Lin and Chu (2002) are

27




HO: Panel contains unit root (Panel are not stationary)

‘H1: Panel does not contain unit root (Panel are stationary)

Result of the LiVen, Lin, & Chu test cdncluded that all variables in this study have

significant p value 0.05. So, based on the Levin, Lin & Chu (2002) test result rejected the

HO and have accepted the H1. Thus, the result implies that the data is stationary.

Table 3: Panel Unit Root Test -

Tobin’s Q (tgs)

_ Statistic p-value
Unadjusted t -62.56
“Adjusted t* %62.080 0.0000
:Corporate Social Responsibility (CSR)
Unadjusted t -932.504
Adjusted t* -861.704 0.0000
Firm profitability (PB)
Unadjusted t -20.2164
Adjusted t* -27.255 0.0483
Firm size (FS)
Unadjusted t -32.68
Adjusted t* -34.21 0.0000
Leverage (LEV)
Unadjusted t -24.100
Adjusted t* -14.28 0.0000
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better model. Fixed effect mo‘del and common effect _model have .Dﬁrbin Watson
0.989018 and 1.3?4548 respectively.”So, based on the result of Durbin Watson fxxed.
e.ffect. model ha\./e-hic‘ghe‘rv value thus fixed effect model is appropriate model. Hausman,
(1978) test has used to select the best model between fixed effect model and random

effect. Null and alternate hypotheses of the Hausman specification test are
HO: “Random effect model is appropriate”

H1: “Fixed effect model is appropriate” :

If the p value of chi square of the Hausman specification test is significant 0.05
(5%) then to reject the null and must aécept the alternate hypothesis. Hausaman test has P
value 0.010 thus, rejected the null and accepted the alternate. So, fixed effect. model is

' best model to analyze the data.

The below table five (05) shows that results of the panel regression but in table

six (06) the results produced by the fixed effect model have discussed.
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Table 5: Panel Regression

Independent

Varia»blesA " Coefficients N
Common B -Effect Fixed Effect Model Random Effect
' Model "  Model
CSR 0.08176 0.026177 0.014651
(0.7838) (0.5889) (0.6847)
Profitability 591791 660620 621340
| (0.0000) A (0.0600) (0.0000)
Leverage 0.558456 528341 .544025
| (0.5710) (0.0240) (0.2526)
| R Square 0.354551 0_.510156 0.333004
Durbin-Watson test 0.989018 1.354548 1.1 739
F Statistics 180.5398 9.156647 164.0-896
P value (F) 0.00000 0.00000 0.00000
Hausman Test 0.0010
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Table 6: Fixed Effect Model ‘

!
.4

Dependent Variable = Firm financial performance

Independent Variables . Coefﬁcients “tovalue | _ ‘p-value

CSR - 0.026177 o 0.497981 (0.5889)
' Profitability — 660620 144173 " 10,0000

Leverage . - .528341 | . 1.185919 | 0.048 _

R Square 0.510156

Adjusted R Squz;re 0_.454443 |

F Statistics 9.156647

Prob (F-Statistics) 0.0000

Main- éxplanatory variable of the study is CSR and its sign of coefficient is
positive and having céefﬁcient and P valué respectively 0.026177and 0.5889. Result of
the variable shows that keeping other variables constant CSR will bring a positive change
in the financial performance of the firm. But p value of the relationship is 0.5889 which is

greater than 0.05 which indicates that this relationship is insignificant.

Then selected those firms which have been started CSR activities since 2012 and
applied different tools of statistics: descriptive statisﬁcs, correlations, and panel

regression details of these tests and tables are below.
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Table 7: Descriptive Statistics of selected firms

Vari_?bles. ~_Diménsion - Mean Standard Skewness Kurtqsis
Deviation

Fim Tobin’s Q - 2.9841 - 6.02341 0.81083- 3.0020

Financial |

'perf&rmance

CSR CSR Index 0.722549 0.160071 0.731207° .2.2423

Profitability =~ EBDITA/Total 0.353497 6.409866 0.15086 3.045
Assets

Leverage Total 0.513032 0.234956 0.312549 2.8905 .
Debt/Total
Assets

Size Ln of total 13.12987 1.65087 0.0970v8 ' 2.8276 - |
assets l

Firm financial performance measured by Tobin’s Q is the dependent variable has
mean value of 2.9841 and standard deviation value 6.0234. The ‘mean and standard-
deviation value of sample chosen from Karachi stock exchange shows that the firms have.
worth more than their book value because their average value is greater than 1. The main
independent variable corporate social responsibility has the mean and standard deviation
value of 0.722549 and 0.160071 respectively. The values show that from 2012 onward

the selected firms have been paying attention to CSR and making investment in CSR
S 33




activities. The mean and standard deviationv values for firm pro‘fltability are 0.35497 and _
0.409866 respectively.,Therproﬁtability' ratio depicts that the ‘avc‘:rage assets value of
Pakistani firms is greater than its operating'income (EBIT). Lever'age has the mean value
0.513032 and standard deviatibn value 0.234956. The mean and standard deviation value
shows that mostly P;a.kistam' firms are highly levered.,T‘her moderator variable (Fir;fl. SlZC)
has mean and standard deviatioq value 13.12987 and 1.65087 respectively. Which depict
that inostly Pakistani firms have more Qoﬁh than their book value because the mean
value is greater than one. All variables in this study have skewness value léss than one
~ which shows .tilat the data does not have skewﬁess. -The' kurtosis values of all variables

are closer to three which shows that there is no peak and flatness in the data.
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Table 8: Correlation Analysis of selected firms

-

" Tobin’sQ - CSR PB’ LEV B

Tobin’s _1.0000-

Q
CSR 0.0616* 1.0000

(0.0426)
PB 0.5221* - 0.1275* © 1.0000

(0.0000)  (0.0975) ‘
LEV 0.4073*,  0.0666 0.5281* 1.0000

© (0.0000)  (0.3884)  (0.0000)

FS 0.2705* 0.2011*  02112* . 0.5572*  1.0000

(0.0004)  (0.0085)  0.0057) (0.0000)

No Observation=1000.** Correlation significant level 0.01 (1%) * Correlation significant level 0.05 (5%)

The correlation analysis of the dependent and explanatory variables of selected firms is

shown in the above table [08]

The correlation between Tobin’s Q and CSR is positively significant which shows
that change in variables are m the same direction, means that while investing in CSR firm
performance will increase. The correlation between Tobin’s Q and firm size is
mom‘entou.sly positive. The correlation between Tobin’s Q and Profitability is
moﬁentously positivq. Result of the profitability shows that with the increase in

profitability the firm performance also increases. Leverage also has momentously
35
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positive correlation with Tobin’s Q. This shows that mostly Pakistani non-financial firms

financed through leverage and leverage have positive correlation with firm performance.

Table: 09 Variance Inflation Factor of selected firms -

Variak;les» ) _ VIF 1/VIF :
CSR | —1.043 . . 0.9587
PB - 1.440 0694
Leverage | . 1.423 . 0.7027
Mean VIF ) _ ' 2.355

‘Result of the VIF shows that there is no multicollinearity in the data because VIF value is

. less than the critical value 10.

To select appropriaté model between common ’efféct and alternative: fixed and
random effect model Durbin Watson test has used. Common effect and fixed effect
model have Durbin Watson values 0.455549 and 1.859732 respectively. So, based on
Durbin Watson value alternative: fixed effect and random effect models are appropriate.
To select best model between fixed effect and random effect Hausman test have applied.
: Value of the Hausman test is 0.0489 which shows that fixed effect model is best model

for data analyzation.

The below table nine (09) shows that results of the panel regression but in table

ten (10) the results produced by the fixed effect model have discussed.

-
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Table 10: Panel regression of selected firms

Independent
‘Variables Coéfﬁcients
Common Effect Fixed Effect M;)del Random Efféct
Model Model
CSR - 0.796081 0.996321 . 1.2376
(0.7599) (0.0024) - (0.0160)
Profitability 1.437349 2.128943 4.18058
(0.0000) (0.0585) (0.0007)
Leverage . 0.76321 .603487. 1.3265 |
(0.0175) | (0.0428) (0.0215)
R Square - 0.297016 0.843898 0.333004
Durbin-Watson test 0.4\5554_19 - 1.859732 1.1993
F Statistics 23.37875 10.07911 13.78079
P value (F) | 0.00000 0.00000 0.00000
Hausman Test 0.0489 |
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Tab]¢ 11:»Fi'xéd Effect Model of selected firms

Dependent Variable = Firm financial performance

‘ Independent_ o Coéfﬁcients o t-value p-value
Variables
CSR 0.996321 3.105264 0.0024
Profitability | : 2; 128943 1.912102 - 0.0585
Levcrage . 603487 . 1.465238 0.0428

R Square 10.843898 S
Adjusted R Square 0.76071
F Statistics 1007911

Prob (F-Statistics) 0.0000 ’

- The above table [10 shows the result of the study of the first model. R square has

value 84%, F-statistics have 10.07911 and P value is 0.0000

CSR is the main explanatory variable of the study its sign of coefficient is positive

and having coefficient -and p values respectively 0.996321 and 0.0024 respectively.
“Which shows that keeping other variables constant CSR will bring positive change in
firm financial performance. So, based on result of the study have accepted first
hypothesis of the study that “CSR have significant impact on firm financial
performance”. Result of the study is consistent with the previous studies of (Shoukat &
Muhammad, 2014: Gul, Shahzad, Danish, & Adnan, 2012: Mubeen & Arooj, 2014:

Weigqiang et al.,2010: Iqra, Ali, Naeem, Jjaz, & Aysha ,2014: Krishnan , 2012: Platonova
| 38
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et al., 2016). Along with previous studies this study also support signaliﬁg theory that-

information is asymmetric in the market and there is-a risk in the market but & good firm

- will distinguish itself from the bad one based on’signal generation, the firm will generate

credible signal about its quality in capital market. when a firm invest in CSR activities it

~ generates good signals in the market thus, reduce the risk and increases the firm financial

" performance. The same-conclusion has drawn by Miller et al., (2009) that, by ﬁlling

institutional gaps and ‘considen'ng society at large CSR generates a signal to its

' stakehoiders about unseen traits. Portes & Kramer, (2006), Rivoli & Waddock, (2011)

fouﬁd the same éonclusion that CSR generate a signal to the stakeholders by consideﬁng
society and ﬁiling the institﬁtional gaps. Moreover, the studies of (Ramchaﬁder et
al.,2012; Spence.,1973) have concluded that, étakeholders provide premium to firms
when they vélue to the unseen traits. CSR reduce-the uncertainty and increases the firm
value (Connelly et al., Mohney.,2012). Result of the explanatory variables are also in line
with the previous studiesk (Hyewon, Nan, & Seoki, .2015: ‘Munaz'a, Farida, Shgufta, &

Shahid , 2013: Olayinka & Temitope, 2012).

Moderation Analysis:

According to Hayes, (2013) that moderator is predicted by M and it will have an
impact on the relationship between X and Y. Moreover, the Moderator (M) is said to be a
moderator of X’s effect on Y or we can simply say that M.and X interact and it will have

an influence on Y. As shown in the model of the study, firm size moderating the
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relationship between corporate social responsibility and firm financial performance. To

check this relationship, moderation analysis is used.

Lo

Tobin-Q = o + B1(Corporate social responsibility) + P2(Firm profitability) + Ps(leverage)

+ B1(Corporate social responsibility )*(Firm size) + £

Tobin-Q = o + B1 (CSR) + 2 (FP) + BQ (LV) + B (CSR)*FS + €

To choose the best model for moderation analysis, between pooled regression

analysis and alternative of panel data (Fixed effect model and random effect model). First

checked the Durbon Watson values, fixed effect has 1:824432 and common effect’s

0.463221. Then Hausman test have applied to choose the best model between fixed effect
model and random effect model, Hausman test hz;ve p value 0.0604 which is lessthan 5%
s0, rejected the null hypothesis and accepted the alternate one.:Based on the result',of the
Hausman test result and Durbon waston value fixed effect model is used for analyzation

of the data.
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Table 12: Panel regression

0.0604

Indépe_ndent
Variables Coefficients
Common Effect Fixed Effect Model Randonj '
Model | Model - |
CSR 0.99270 '0.89_195 1.5231
(0.1509) (0.0584) (0.15432)
Profitability - 4.513668 3.183605 4.?24-137
tO'.OOOO) (0.0497) (0.0006) :
Leverage 0.873982 .919044 1.4432
(0.1967) (0.0360) (0.1128)
CSR*Size : -0.673982 1..494244' 0:510527
(0.3916) (0.03601) (0.0396)
R Square 0.307688 0.85098 0.202879
Durbin-Watson 0.463221 1.824432 1 .ll9 1975
test
F Statistics 18.33296 9.9112206 10.49876
P value (F) 0.00000 0.00000 0.00000
Hausman Test
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Tablel12. Moderation regression analysis:

Significance . (p- Rsqure . Rsquare
Variables BCoefficient . -
value) change
15t Siep
CSR 0996321 06186 0.849%
PB 2.128943 0.0585
LEV 0603487 0.0428
1%
229 Step
CSR 0.891952 0.0584
0.85%
PB 3.183605  0.0497 |
LEV - 0.5387 0.0281
Size*CSR  1.4942 0.0361
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Two stages regression have run to find the moderation impact of firm size
between corporate social i‘esponsib‘ilitj/ and firm financial performance. In the first step

R? (Model fitness) have checked without the moderation, which having value 84% shown

in the above table number 12. In the second step, incorporated the queratioxi and again

checked the fitness of the model R? which was 85% and 1% change was reported as

shown the above table 12.

The interactiﬁg term Firm sizc"'fCorporate social responsibility has been reported
signiﬁcaﬁt. So, the result indicates that the firm size moderate the relationship between
coxporafé social responsibility and firm ﬁnancial;performance. Similarly; the R square
change also shows that firm size moderate the rélationship. Result of the studies are in
‘line with the previous studies éf (Hyewon, Nan, & Seoki, 201 5 Udayasankar, 2008:
Georgeta .& Florintia, 2013). Moreover, the study-also support signalling theory that
information is asymmeti:ié in the market, there is a risk in the market, but larger firms
have more resources than smaller one so, they are investing in CSR activities more than
smaller firms. While investing in CSR activities it produces a good signal in the market
which -reduce the risk and increases firm financial peﬁommce. MC Gurie et al., 1988:
Brammer & Millington, (2006) also having the same conclusion that larger firms have

much resources, can attract media attention, and are more capable than smaller firms.
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Chapter [5]

5.1 Conclusion -

Basically, the present study has tried to explore the _relationship. between CSR,
FFP and to investigate the moderating impact of firm size between CSR and FFP.
The motivation to conduct the present study has mainly come from Hyewon et

| al.,(2015) they have found the moderating impact of firm size between CSR and FFP in

US restaurants. In this study Panel data of 100 non-financial firms have used for ten (10)

year of time (2005-2014): first analysed the data of hundred firms for ten years and

insignificant impact of CSR have found on firm financial performance then reduced the '

sample size and s‘elected 57 firms which have been started CSR activities §ince 2012 and
again investigated the analysis. For accurate and precise result, sﬁtistical tools:
descriptive " statistics, correlation Aana.llysis, variance inflation factor is used. TWO
hypofheses were developed in this study (Hl and HZ) to investigate the direct
relationship between CSR and FFP and to investigate the moderating impact of firm size
between CSR and FFP of non-financial Pakistani firms. The result of ilypothesis (HD
shows that associat.ion between CSR and FFP is momentous-and positive. The results are
in line with the signalling theory that CSR reauce risk in the market and increases firm

financial performance. This study also complements with the previous studies of
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(Shoukat & Muhammad, 2014: Gul, Shahzad, Danish, & Adnan, 2012: Mubeen & Arooj,
2014: Weigiang et al.,2010: Igra, Ali, Naeem, Jjaz, & Ayéha ,2014: Krishnan , 2012:

Platonova et al., 2016).

To check the moderation impact of firm' size between CSR and firm financial

performance, moderation analysis has run. Result of hypothesis shows that firm size

significantly moderate the relationship between CSR .and ﬁrm financial performance.

This result is in line witb the previous'studies of (Hyewbn, Nan, & Seoki,- 2015:
Udayasankar, 2008: Georgeta & Florintia, 201.3) and support the signalling theqry that
larger firms have much resources, capabilities, and can attract media attention easily as
compare to smaller one. Thus, they can invest in CSR to reduce the risk and increases'
firm performance.

5.2 Managerial Implicaﬁpn

This study has implication for both managers and investors;- they will make

decisions as per their requirements by knowing the role of firm size as a moderator

between CSR and FFP. Moreover, the maﬁagers can improve the financial performance

of a firm by choosing environment and the community as a social activity. Investors will -

make rational decisions while making investment. Furthermore, this study is also
important for regulatory bodies, the regulatory bodies should design policies and
reguiation which encourage firms to participate in CSR activities.
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5.3 Limitations of the study and Future Research directions:

Size of the sample is the first limitation of this study. The sample consists of 100

non-financial firms with ten (10) years of panel data. To reduce biasness in odd ratios and »

to generalize the result should emplbyee large simple size._Second, thi—s study focused on
the moderating impact of firm size between CSR and FFP_bf nqnfﬁﬁqncial Pakistani
firms. The future _sthdies can also study the ﬁﬁancial Pakistani firms. One 1imithtion 1S
that our data is c_ompromise of panel data of non-financial firms so future stidies can
study the ﬁme series ‘data of the non-financial Pakistani ﬁrms Fof ﬁrm financial
performance,-there are other proxies so, future studies can use these proxies in Pakistani
contexf. There are other proxies for measuring CSR so, future studies should use those

proxies than to check the relationship amongst the variables in Pakistani context.

46

Cr  —— -




References:

~ Abagail, M., & Donald, S. (2001). Corporate Social Responsibility: A theory of the firm

- persepective . Acadmey of Management Review, 117-127.

Abagail, M., Donald S, S., & Patrick M, W. (2006). Guest Editors’ Introduction
Corporate Social Responsibility:Strategic Implications. Journai of Management

Studies, 1-18.

Afsheen, S. (2015). Impact of Corporate Social Responsibility on Firm’s Performance. In

. Preceding for Journal of Finance and Bank Management.

Aguinis, H., & Glavas, A. (2012). What we know and don’t know about corporate social

responsibility: A review and research agenda. . Journal of Management, 932-968.

-

Ana B. Casado, D., Juan, L. ,., Felipé Rmz, M., & Ricardo Sellers, R. (2014). The
differentiated effects of CSR actions inthe service industry. Journal of Services

Marketing, 558 - 565.

Ana Casado, D., Gonzilbez, J. N., Moreno, F. R,, & Rubio, R. S. (2014). The
differentiated effects of CSR actions inthe service industry. Journal of Services

Marketing, 558 - 565.

-Andrew, F. H. (2013). Introduction to Mediation, Moderation, and Conditional Process

Analysis: A Regression-Based Approach. Guilford Press.

M., & Farah, R. (2007). Impact of Corporate Social Responsibility on Firm’s Financial

Performance. South Asian Journal of Management Sciences , 16 - 24.

47




Becker,_R., Harrison, J., & Wicks, A. (2005). Managing for stakebolders: Survival,

reputation, and success. yale school.

Biais, B., Hilton, D., Mazuﬁer, K., & Pouget, S. (2005). Judgmental Overcoﬁﬁdence,

Self- Monitoring, and t.radingv information in an experimental financial market.

Review of Economic Studies, 72(25), 287-332.

Chaiporn, V. a., & Jittima, T. b. (2015). The effect of leverage on performance:
Domestically-oriented  versus - internationally-oriented firms. Research in

International Business and Finance, 265-280.

Chin, S. L., Ruei Yuan, C., & Van Thac, D. (2015)..An Integrated Mod;:l to Explain How

Corporate Social Respoﬂéibility Affects Corporate Financial Performance. -

sustainability, 8292-8311.

Cochran, P. L., & Wood, R. A. (1984). Corporate Social Responsibility and Financial

- Performanc. Academy of Management Journal, 42-56.

=

Craig, P. D, Brian, K. B.,—-“& Belliﬂgham, W. (n.d.). FRIEDMAN'S “THE SOCIAL
RESPONSIBILITY OF BUSINESS IS -TO INCREASE ITS PROFITS”: 4
CRITIQUE FOR THE CLASSROOM. Washington: Western Washington

University.

Ebiringa, O., Yadirichukwu, E., Chigbu, E. E., & Ogochukwu, O. J. (2013). Effect of

Firm Size and Profitability on Corporate Social Disclosures: The Nigerian Oil and

48

T TR




Gas sector in Focus. British Journal of Economics, Management & Trade, 563-

574.

Erdinc, K., Serkan Yilmaz, K., ()mer, I, & Yildinim Beyazit, O. (2011). Firm Size and
Capital Structure Decisions: Evidence From Turkish Lodging - Companies.

International Journal of Economics and Financial Issues, 1 (1), 1-11.

Fadun, & Solomon, O. (2014). Corporate Social Responsibility (CSRS Practices and
Stakeholders Expectations: The Nigerian Perspectives . Research in Business and

Management.

Farah, M., & Belina, R. (2016). The Effect of ACorporate Social Responsibility to

Financial Performé.nce«of Company in Indonesia. OIDA International Journal of

Sustainable Development, Ontario International Development Agency, Canada,

11-18.

Georgeta,'P., & Florinita, D. (2013). A}"Study of the Relatiénship between Corporate
Social Responsibility - Financial Performance -Firm Size. Revista Romdnd de

Statisticd Trim, 62-68.

Graham, J. R. (2001). The Theory and Practices of Corporate Finance. Evidence from the

Field. Journal of Financial Economics, 60, 187-243.

Gu, 1. A., Shahzad, K., Danish, W., & Adnan, S. (2012). The Impact of Corporate Social *

- Responsibility on The Company’s Financial Performance A Study of

Pharmaceuticals Firms of Peshawar Pakistan. City University Research Journal.

49

it i " —




Hayne E., L., & David H., P. (1977)7 Informational Asymmetries, Financial Structure,

and Financial Intermediation. American Finance Association, 371-387.

Huang, R. a. (2009). Testing Theories of Capital Structure and Estimating the Speed of

Adjustment. Journal of Financial and Quantitative Analysis, 44, 237-271."

Hyewon, Y., Nan, H., & Seoki, L. (2015).‘ International- Journal of Hospitality

Management, 127-134.

Igra Ali, M., Naeem, A., fjaz, A., & Aysha, s. (2014). Impact of Corporate Social
- Responsibility on Firm Financial Performance: A Case Study of Pakistan.

International Rieview of Management and Business Research; 3(4).

Jean B, M., Alison, S., & Thomas, S. (n.d.). Corporate Social Responsibility and Firm

Financial Performance. Academy of Management Journal, 854-872.

Kanwal, M., Khanam, F., Nasreen, S., & Hameed, S. (2013). Impact of corporate social
responsibility on the firm’s financial performance. Journal of Business and

Management, 67-74.

Kedia, B., & Kuntz, E. (1981). The context of social performance: An empirical study of

Texas Banks. 133-154.
Kwesu L., N. E., & Zhanje. (2003). Business statistics.

Mattingly, JE & Berman, SL 2006, Measurement of corporate social action’, Business &

Society, vol. 45, no. 1, pp. 20—46

50




Margarita, & Tsoutsoura. (2004). Corporate Social Responsibility and Financial

Pe;formance. Berekely: Haas School of Business. -

Markus, K., & Jay, S. (2012). Economic Perspectives on Corporate Social Respdnsibility.

Journal of Economic Literature, 5 1-84.

Meznar, M. B., & Nigh, D. 1. (1995). Buffer or Bridge? Environmental and
Organizational Determinants of Public Affairs Activities in American Firms.

Academy, 975-996.

Michael C, J., & Meckling, W. H. (1976). Theory of the Firm: Managerial Behavior,
Agency Costs and Ownership Structure. Journal ofFinancial Economics, 303-

7 360.

Michael, F., & Mitchell A., P. (2006). Does the Source of Capital Affect Capital

Structure? The Review of Financial Studies, 45-79.

Mohammad, M. R. (2014). Corporate Social Responsibility and Financial Performance:
A Case Study of Jamuna Bank Limited, Bangladesh. 4sian Journal of Finance &

Accounting, 351-361.

Mr. Qasim, S., Dr. Ramiz, U. R., Dr Naheed, S., & Mr. Muhammad Akram, N. (2004).
“Leverage” — An Analysis and its Impact on Profitability with Reference to
Selected Oil and Gas Companies of Pakistan. International Journal of

Management Sciences and Business Research, 1(12), 70-80.

51




o Mubeen, M., & Arooj, A. (2014). Impact of Corporate Social Responsibility on Firms
Financial Performance and Shareholders wealth. European Journal of Business

and Management.

Muhammad Gulbaz, A., Faisal, A., & Muhammad Rizwan, U. (2015). THE IMPACT OF
CORPORATE SOCIAL RESPONSIBILITY ON FIRM’S FINANCIAL

PERFQRMANCE. International Journal of Applied Research, 9-28.

Munaza, K., Farida, K., Shagufta, N., & Shahd, H. (2013). Impact of corporate social
responsibility on the firm’s financial performance. Journal of Business and

Management, 67-74.

Mwangi, C. L, & Jerotich, O. J. (2013). The Relationship between Corporate Social -
Responsibility Practices and Financial Performance of Firms in the
" Manufacturing, Construction and Allied Sector of the Nairobi Securities

Exchange. International Journal of Business, Humanities and Technology, 81-90.

Myers, C. S. (2001). Capital structure. Journal of Economic Perspectives, 15, 81-102.

Myers, S., & Majluf, N. (1984).- Corporate Financing and Investment Decisions when
Firms Have Information Those Investors Do Not Have. Journal of Financial

Economics, 13, 187-221.

Olayinka, M. U., & Temitope, O. F. (2012). Corporate Social Responsibility and
Financial Performance in Developing Economies: The Nigerian Experience.

Journal of Economics and Sustainable Development, 44-54.

52




olper, & titman. (1994). Financial Distress and Corporate Performance. the journal of

Finance, 1015-1040.

Orlitzky, M. (2011). Does Firm Size Confound the Relationship Between Corporate

Social Performance and Firm Financial Performance? Journal of Business Ethics, '

167-180.

Paiva, F. D., Thomé, K. M., Silva, M., & Alves, T (2010). The Financial Strategy
Process under the Influence of Cognitive Biases. International Journal of

Advances in Management and Economics, 82-90.

Philip L, C., & Wood, R. A. (1984). Corporate Social Responsibility and Financial

Performanc. Academy of Management Journal, 42-56.

Qayyoum, S. (2014). Analysis of Capital Structure Determinants with Moderating Role

of Firm size. Applied Sciences and Business Economics(1), 33-43.

RE, F., & DL, R. (1983). Stockholders and Stakeholders: A New perspective on

Corporaite Governance. California Management Review., 88-106.

Reuben, M. B., & David A, K. (1986). The Moderétor-Mediator Variable Distinction in
Social Psychological Research: Conceptual, Strategic, and Statistical

Considerations. Journal ofPe~nality andSocial Psychology, 1173-1182.

Roshima, S., Yuserrie, H. Z., & Hasnah, H. (2009). The relationship between corporate
social responsibility disclosure and corporate governance characteristics in

Malaysian public listed companies. Social Responsibility Journal, 212-226.

53

s s i

i el




LT e Y

b’ e

Ross, S. (1977). The Determination of Financial Structure: The Incentive Signaling

~ Approach. Bell Journal of Economics, 8, 23-40.

Sadia, M., Tarig, A., & Saba, S. (2015). The Effect of Corporate Governance Elements
on Corporate Social Responsibility (CSR) Disclosure: An Empirical Evidence
from Listed Companies at KSE Pakistan. International Journal of Financial

Studies, 530-556.

Sahni, D. (2006). BEHAVIORAL FINANCE: TESTING APPLICABILITY ON

INDIAN INVESTORS. Internatibnal Journal of in Multidisciplinary and

Academic Research, 1(2), 43-56.

Samra, K., Shahid Jan, K., & Farzana, S. (2015). CORPORATE SOCIAL
RESPONSIBILITY AND FIRM PROFITABILITY: A CASE OF OIL AND GAS -

SECTOR OF PAKISTAN. City University Research Journal, 5(1).

Samuel B, G., & Waddock, S. A. (1994). Institutional Owners and Corporate Social

¢ Performance. Academy of Management, 1034-1046.

Sana, T., Heman Das, L., & Sara, A. K. (2015). EFFECT OF DEBT FINANCING ON
CORPORATE FINANCIAL PERFORMANCE: EVIDENCE FROM TEXTILE

FIRMS IN PAKISTAN. PAKISTAN BUSINESS REVIEW, 903-916. _

Seoki Youna, H., Hua, N., & Lee, S. (2015). Does *s.ize matter? Corporate social
responsibility and firm performance in the restaurant industry. International

Journal of Hospitality Management, 127-134.

54




T
e

vy

A g g

N oo bt dintids ik,

(

Seth, N. J. (2007, 2 17). SMEDA. (SMEDA) Retrieved 4 23, 2015, from www.smeda.org:

http://www.smeda.org/index.php?option=com_content&view=article&id=7:state-

of-smes-in-pakistan&catid=15

Shoukat, M., & Muhammad, N. (2014). Impact of corporate social responsibility on the -

financial performance of banks in Pakistan. Interriational Letters of Social and

Humanistic Sciences, 9-19.

Stewart C, M.; & Nicholas S, M. (1984). Corporate financeand investment decision when
firms have information that investors Do not have. Journal of Financial

Economics, %87-221. :

Sukanya, C., Rebekah, N., & Yudhvir, S. (2015). The Impact of Corporate Social
Responsibility on Firms’  Financial _ Performance in  South  Africa.

CONTEMPORARY ECONOMICS, V193-214.

Tahmina, A. (2016). Corporate Social Responsibility and Firm Performance: An
Empirical Research on Banking Industry of Bangladesh. The SIJ Transactions on

Industrial, Financial & Business Management, 39-43.

Tih Koon, T. (n.d.). Financial distress and firm performance: Evidence from the Asian

financial crisis. Journal of Finance and Accountahcy, 1-11.

Tilakasiri, D. K. (2015). Construct an Index for Measuring Corporate Social
Responsibility Activities for Developing World: Evidence from Sri Lanka .

s
International Journal of Science and Research (lI/SR), 608-612.

55

i ik e







